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For his 80th birthday Giant President, King Liu chal-
lenged himself to cycle around Taiwan in 12 days－a 
distance of 966 km. In 2007 he took 15 days to com-
plete his first circuit of Taiwan, this May he set out to 
beat that personal record.  （Photo: Ned Wu）
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Grace S. Ruan

A Word From the Publisher■■
■■

During the first quarter of 2014, numerous 
European and Asian bicycle firms 

anticipated that the year would be even better 
than the previous few years. Among the positive 
signs were an improving US economy, dropping 
unemployment rate, and better real estate 
situation, while Europe's bicycle inventory had 
been mostly digested. So the industry's optimism 
at the start of the year was certainly well 
grounded. But by the end of the second quarter, 
many bicycle firms found that sales had not lived 
up to their expectations. For instance, Taiwan's 
bicycle exports from January to July in 2014 
totaled only 2.01 million units, a drop of 9.46% 
compared with the same period of 2013. On the 
positive side, the average unit price of exports—
US$450—was up by 8.29% compared with 
2013. The EU and the United States are Taiwan's 
two major export markets. In these markets, 
exports to the EU from January to July totaled 
1.08 million bikes, a drop of 8.06% compared 
with the same period of 2013. In particular, 
bicycle exports to Germany fell by a whopping 
29.12%, which was chiefly attributable to the 
fact that Germany's two largest assembly plants 
both faced financial crises. In contrast, exports 
to the American market remained relatively 
stable; while the number of exported bikes fell 
by 3.55%, the average unit price and total export 
value both rose. 

 After China, Vietnam is the most important 
overseas factory site for Taiwanese bicycle firms. 
When the EU revoked its anti-dumping duty on 
bicycle imports from Vietnam, the Vietnamese 
bicycle industry's vigor and competitiveness 

both showed great improvement. In addition, 
nearby Cambodia has relied on its low wages 
and free-duty advantage to attract OEM 
production for leading European and American 
brands. Furthermore, the economic potential of 
the ASEAN states and Southeast Asia in general, 
is attracting growing attention. Nevertheless, 
Vietnam's dispute with China concerning 
maritime sovereignty in the South China Sea 
ignited anti-Chinese riots in May, which caused 
grave losses to Taiwanese bicycle firms and 
other companies in Vietnam. An investigative 
team from Wheel Giant recently visited Vietnam 
to assess the state of reconstruction and future 
investment plans of Taiwanese bicycle companies 
operating in that country. The team also visited 
three Taiwanese- and Chinese-owned assembly 
plants located in Cambodia. This issue includes 
this team's highly informative report. 

 The European and American bicycle shows 
have always been weathervanes showing the 
direction of new products, new trends, and 
new sales shifts. The entire bicycle industry 
invariably does its best to present its finest 
products and attract buyers at the shows. Coming 
not long after the European and American shows, 
Taichung Bike Week is held in early November 
(Nov. 4-11). This year's Bike Week is expected 
to be bigger than ever, and the event has become 
the most influential trade show for the industry's 
OEM segment. We wish everyone a prosperous 
harvest during the second half of the year.

New Powers Emerging in 
Southeast Asia
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Vietnam & Cambodia Bicycle 
Industry Situation Report

Text & Photos: Editorial Dept.

Dealing with the Aftermath of Vietnam's May 13 Riots 

Top Stories Vietnam
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On May 13, 2014, tens of 
thousands of Vietnamese 

workers flooded the streets in 
demonstrations that gradually 
morphed into riots, complete 
with looting and vandalism. 
None of the Taiwanese firms 
operating in Vietnam escaped 
entirely unscathed. Although 
calm quickly returned after May 
15, Taiwanese firms have been 
given a profound shock, and 
their faith in Vietnam’s invest-
ment environment and labor has 
been shaken. After visiting Viet-
nam, Wheel Giant’s reporting 
team discovered that while firms 
have resumed production in the 
wake of the riots, a persistent 
glum mood has taken hold of the 
industry. Since Cambodia has 
recently emerged as a bicycle 
manufacturing center, and is at-
tracting many orders from Eu-
rope and America, we also took 
advantage of the trip to visit as-
sembly plants in Cambodia. 

Vietnam’s May 13 riots 

The anti-Chinese riots that 
erupted on May 13 were trig-

gered by the dispute between 
Vietnam and China concerning 
the Chinese drilling rig in the 
South China Sea, which caused 
many Vietnamese to become hos-
tile toward Chinese individuals 
and companies. According to the 
recollection of Bor-Yueh Presi-
dent Johnson Chen, not long after 
eight o’clock on the morning of 
May 13, 200 or 300 Vietnamese 
riding motorcycles invaded the 
Bor-Yueh plant, where they van-
dalized machinery, computers, 
offices, and workplaces, hauled 
off computers and office equip-
ment, and destroyed telephone 
and Internet systems. 

Around one o’clock in the 
afternoon, local people started 
entering Wang Shend’s plant 
and taking employees away with 
them. After two o’clock, a sec-
ond crowd smashed the factory’s 
glass and used electroplating 
tubes in the factory as weapons. 
Companies along the main road 
of the Song Than Industrial Park, 
including Asama, Sheang, Song 
Tian, Wang Shend, Alhonga VN, 
and Tsaiyarn, bore the brunt of 
the rioters. 

The out-of-control riot-
ers relied on their numbers to 
block the entry of firefighters 
and public security personnel. As 
a result, fires spread uncontrol-
lably, causing companies severe 
losses. For instance, a 10,000 m² 
plant belonging to DDK burnt to 
the ground, and both the building 
and production lines were totally 
destroyed. Since it is impossible 
to easily restore production at the 
site, DDK must look for another 
plant location. Having lost ap-
proximately 70% of its seven-
hectare plant to fire, Asama suf-
fered the worst, and was left with 
only the use of its welding plant. 

▲Borshow Chen, head of the Taipei Economic 
& Cultural Office in Ho Chi Minh City

▲ A fire-damaged office belonging to Alhonga VN. ▲ After the riots broke out, many companies’ products were looted or burned. 
(Photo: Alhonga VN) 

Vietnam
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Work stoppage after the ri-
ots affected both companies 
and their workers 

According to official sta-
tistics, a total of 268 Taiwanese 
firms in the most severely affect-
ed area of Binh Duong Province, 
131 Taiwanese firms in Đồng Nai 
Province, and a scattering of Tai-
wanese firms in other provinces 

suffered damage in the riots—
for a total of over 400 firms. 
And while the May 13 riots were 
unquestionably disastrous for 
Taiwanese firms, they were also 
very harmful to many individual 
Vietnamese. 

According to a Taiwanese 
firm in Vietnam, many factory 
workers were not involved in the 
riots. While the  demonstrations 

were triggered by a small number 
of people, the vast majority of 
Vietnamese workers are mostly 
preoccupied with day-to-day 
economic issues: They make no 
money if they don’t work, so why 
take part in rioting? For instance, 
since many senior employees 
who have worked long-term at 
Taiwanese companies may make 
the equivalent of NT$8,000-
9,000 (roughly US$265-300) per 
month, which is much higher 
than the minimum wage of ap-
proximately NT$4,000 (US$133) 
set by the government, these in-
dividuals are naturally not eager 
to lose their work. 

However, because many 
factories have had to suspend 
work in the wake of the riots, and 
some companies have still not 
fully restored operations, apart 
from the losses to the compa-
nies’ owners, the riots have led 
to considerable unemployment. 
For instance, Yuh Jiun originally 
employed 1,500 persons at its 
Vietnam plant, the company first 
dismissed all employees follow-

▲ In spite of the recent upheaval, Taiwanese bicycle firms in Vietnam are embarking on a reconstruction 
campaign with some optimism. Chairman of the Taiwanese Bicycle Association in Vietnam, Richard 
Tsai (center).

▲ Even three months later, DDK’s first plant still 
has traces of smoldering fires. 

▲ Vandalism of a sign bearing Chinese characters. 
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ing the disturbance, and later 
rehired around one-third of its 
old employees, leaving upwards 
of a thousand persons still un-
employed. Loss of work is even 
worse in the case of such large 
companies with several thousand 
employees as Tong Yong and Pou 
Chen. 

Compensation

A c c o r d i n g  t o  D a p h n e 

Tung of Astro, who participated 
regularly in negotiations with 
the government, more than 400 
companies were affected by this 
calamity: “Virtually all the local 
Taiwanese firms have suffered 
damage. Although the govern-
ment is unlikely to act quickly, 
nobody should give up. And 
while a final conclusion still 
seems far off, the monthly nego-
tiation meetings have made a bit 
of progress, and at least officials 

are responding to companies’ re-
quests.”  

Sheang manager Jorl in 
Lin wishes that the Vietnamese 
government could be as vigor-
ous as Taiwanese firms’ efforts to 
restore production, both when the 
incident occurred and also during 
the ongoing problem resolution 
stage. Although everyone knows 
that obtaining compensation may 
be difficult, Jorlin Lin believes 
that the government’s failure to 
take prompt action when the riots 
first broke out will have unfor-
tunate lingering consequences. 
If the affected companies give 
up on obtaining compensation, 
the Vietnamese government will 
feel even less responsibility to 
alleviate any future incidents. As 

▲While Tsaiyarn’s plant looks in ruins from 
the outside, restoration work has already begun 
inside. 

▲ Taiwanese bicycle company personnel in Vietnam have organized a cycling club that takes regular rides 
on weekends. However, many members had their bikes stolen during the riots.

▲Astro has installed barbed wire barriers on 
its walls. 

▲Chinese characters have vanished from most 
Taiwanese plants. 
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a result, Taiwanese firms must 
stick together and persist in seek-
ing compensation, no matter how 
long it may take. 

The majority of Taiwanese 
firms agree that how Vietnam-
ese officials deal with the after-
math of the riots will influence 
the firms’ future confidence in 
Vietnam. In the end, if the Viet-
namese government cannot deal 
properly with the effects of this 
widely-publicized incident, Tai-
wanese firms are sure to be dis-
appointed with the government’s 
handling of other incidents in the 
future 

Signs of confidence still sur-
vive

Although some firms con-

sidered leaving Vietnam and in-
vesting at home in Taiwan imme-
diately following the riots, cooler 
analysis of investment conditions 
generally led to the conclusion 
that a return to Taiwan would not 
be favorable. In the final analysis, 
most of the Taiwanese firms with 
plants in Vietnam are manufac-
turers requiring large quantities 
of labor. Even if the government 
of Taiwan welcomed them back, 
Taiwan would have difficulty 
providing the 50,000 m² of land 
and 500 employees needed for 
a major plant. In view of the 
prevailing circumstances, most 
Taiwanese firms believe that hun-
kering down and remaining in 
Vietnam is still the best option. 

Bilateral trade between 
Taiwan and Vietnam reached 
US$11.5 billion in 2013, and 
Taiwan enjoyed a trade surplus 
of US$6.3 billion. Although in-
vestment in Vietnam is likely to 

cool for a certain period of time, 
Taiwanese firms have always 
considered Vietnam a favorable 
investment site, and companies 
currently in Vietnam remain 
aware of the country’s investment 
advantages. Furthermore, reloca-
tion to another country may entail 
loss of advantage and the threat 
of replacement by competitors. 

Illustrating the current situ-
ation faced by Taiwanese firms, 
Alhonga VN President Shin I-Yao 
noted that Southeast Asia still has 
the best labor market. But among 
the various countries in this re-
gion, the Philippines and Thai-
land have higher wages, Myan-
mar has doubtful law and order, 
and Indonesia has even stronger 
anti-Chinese sentiments. Because 
Vietnam’s overall state of devel-
opment is adequate, while its po-
litical situation remains relatively 
stable, it is still the best invest-
ment location in ASEAN. 

▲ Energetic BTBVN honorary chairman 
Ngoc Lin Hsu is serving as the representative 
of the Taiwanese Companies’ Association in 
negotiations with the Vietnamese government. 

▲ Many hard-hit companies have had to make slow-moving insurance settlement negotiations and 
efforts to seek compensation from the Vietnamese government a lesser priority. 
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Cambodia second to Viet-
nam as an investment site

Apart from Vietnam, Cam-
bodia is the Taiwanese cycle 
industry’s second preferred in-
vestment site among the ASEAN 
countries. Because of this, Wheel 
Giant’s reporting team also 
crossed the Cambodian border on 
this trip to visit the three assem-
bly firms Speedtech, A&J, and 
Cronus. 

It must be admitted that 
Cambodia is still much more 
politically and economically 
unstable than Vietnam. Even if 
foreign firms meet government 
requirements in all respects, 
and provide better benefits than 
the government specifies, labor 
unions still exert great power, and 
continuously attract more mem-
bers. Strikes are common, and 
may be for higher wages, or for 
transportation subsidies or other 
reasons. According to Taiwanese 
staff in Cambodia, factories are 
frequently vandalized; to avoid 
frequent repairs, their companies 
therefore avoid the use of glass 
as much as possible, and install 
heavy, sturdy front doors. 

To illustrate the labor prob-
lems in Cambodia, last year Yuh 
Jiun lost 38 days of work in six 
strikes. Even if the Cambodian 
government offers to mediate, 
they inevitably lean toward the 
workers’ side, and blame corpo-
rate management problems. As 
a result, companies are typically 

forced to compromise and in-
crease wages. In view of the cir-
cumstances, the Cambodian and 
Vietnamese business environ-
ments have their own advantages 
and disadvantages. Like Speed-
tech, many companies have es-
tablished plants in both Vietnam 
and Cambodia, which disperses 
their risk. For instance, after the 
riots in Vietnam, many compa-
nies have upped their investment 
in Cambodia, and rely on their 
Cambodian plants to maintain 
their capacity. 

Cambodia’s biggest ad-
vantage is a base wage of ap-
proximately US$120 per month, 
which is significantly lower than 
in Vietnam. On the downside, 
however, strikes are more com-

mon in Cambodia than in Viet-
nam, and Cambodian workers are 
not as diligent, which means that 
managers have to constantly stay 
on the ball. In addition, to avoid 
being beaten up after work, lo-
cal Cambodian staff often turn a 
blind eye to workers’ misbehav-
ior. In contrast, Vietnam offers 
advantages including the pres-
ence of many Chinese-speakers, 
good industrial infrastructure, 
and improving education. For 
instance, Vietnamese vocational 
schools already provide train-
ing in CNC manufacturing, and 
employee qualifications will im-
prove still further in the future. 
As a result, Vietnam’s overall 
investment environment is still 
superior. 

▲ The Manhattan Special Economic Zone is located just across the Cambodian border from Vietnam. 
The three bicycle assembly firms Speedtech, A&J, and Cronus have established plants here. 
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When we entered Astro, the 
first thing we saw was workers 
stringing barbed wire barriers. 
According to manager Daphne 
Tung, this is a protective mea-
sure in the wake of the riots that 
is meant merely to provide a 
sense of security. Although no 
signs of destruction are visible 
on the plant building, the sheer 
terror that must have prevailed 
during the riots can be sensed 
from photos taken at the time. 
The building, offices, and dor-
mitories were all severely van-
dalized. Tung noted that Astro's 
three plant offices all suffered 
enormous damage; all glass was 
smashed, and valuable items 
such as TVs, refrigerators, and 
completed bicycle frames were 
looted. Damage to the plant to-

Repair or rebuild? After 
the May 13 riots waned, Sheang 
faced the dilemma of what to do 
with its half-destroyed building. 
An even more pressing question 
was how to ensure that product 
shipping dates were met, and 
whether customers would shift 
their orders elsewhere. So in 
spite of its half-demolished plant, 
Sheang still hurried to restart its 
production line. The company 
has recently succeeded in fully 
restoring production, and is striv-
ing to expedite shipments. 

In the riots, all the parts and 

Astro makes a quick recovery 

Sheang ships in raw materials by air 

taled approximately US$450,000. 
On the positive side, the plant 
was not torched. This was thanks 
to some very vigilant Vietnamese 
staff members, who remained to 
protect the plant. These personnel 
communicated with the rioters, 
and warned them that the plant 
contained large welding gas cyl-
inders that would kill everyone 
if ignited. As a result, they were 
able to protect the plant. 

A decision to remain in 
Vietnam 

After stopping work on 
the afternoon of May 13, Astro 
resumed operations on May 21. 
Because the plant and production 
lines remained intact, production 
was not delayed, and Astro has 

raw materials in Sheang’s fac-
tory, as well as finished products 
loaded 11 in cargo containers 
and ready for shipment, vanished 
without a trace. More than a 
hundred motors in the plant were 
dismantled and hauled off, and 
three tons of nickel plate in the 
warehouse also disappeared. To-
tal losses exceeded US$ 330,000. 
Many photographs of rioters 
loaded with looted rims have re-
peatedly appeared in the media 
since that time. Reflecting on the 
calamity, Sheang Manager, Jor-
lin Lin jokes at her own expense 

now restored all operations. As far 
as Astro is concerned, Vietnam's 
overall investment advantages 
of abundant manpower, effective 
supply chains, and preferential ex-
ports to Europe have not changed, 
and the company therefore has no 
intention of curbing its investment 
in Vietnam. 

▲Astro manager Daphne Tung. 

▲Sheang Manager Jorlin Lin confirms that 
Sheang has recovered full production capacity. 

that “We spent several tens of 
millions to buy 10 days of front-
page coverage, and that’s as good 
as we could do.” 
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Vietnam’s Binh Duong Prov-
ince was the area most severely 
affected by the recent anti-Chinese 
riots. Because KMC’s Vietnam 
plant is located in the Amata Indus-
trial Park in Đồng Nai Province, 
along with mostly Japanese firms, 
it was relatively unaffected by the 
riots. In view of its employees’ 
safety, KMC gave everyone a day 

KMC cultivates the Vietnamese motorcycle market 
off on May 14, and immediately 
resumed production on May 15. As 
a result, KMC was able to mini-
mize the impact of the incident on 
production and customer service.

KMC has adopted a policy 
of cultivating the domestic market 
in Vietnam, and is training many 
local Vietnamese staff, who man-
age production operations side-
by-side with their Taiwanese and 
mainland Chinese counterparts. As 
a consequence, personnel through-
out the plant of all nationalities 
share common goals and a high de-
gree of consensus. Although KMC 
feels shocked and disturbed by the 
recent incident, the rioting has not 
altered its future operation and in-
vestment plans for Vietnam.

KMC Vietnam specializes 
in the production of motorcycle 
chains. There is an average of one 

motorcycle for every three people 
in Vietnam. Since, unlike in Tai-
wan, there are relatively few of 
the small wheel diameter scooters 
with automatic transmissions and 
no chains in Vietnam, there is large 
demand for chains. Because of this, 
KMC is optimistic about the Viet-
namese and ASEAN motorcycle 
markets, and will continue to pro-
duce superior chains and develop 
its ASEAN distributor network. 

When the news of its daunt-
ing losses got out, many people 
began spreading the rumor that 
Sheang might not be able to re-
cover, and even Sheang’s man-
agement wondered that since the 
company also has plants in Taiwan 
and China, maybe the Vietnam 
plant should be closed. But even 
if the Vietnamese arsonists did 
not pay any heed to the Taiwan-
ese businesses, this doesn’t imply 
that Taiwanese firms should not 
give thought to the future of their 
Vietnamese workers. According 
to Jorlin Lin, many employees 
have spent more than a decade at 

Sheang; how many people will be 
unemployed if Sheang leaves? 

Gradually restoring capacity 
in July 

Since some of its custom-
ers were very reliable and had 
purchased from the company for 
over 20 years, Sheang was de-
termined to continue supplying 
them. Sheang therefore hurried to 
restore production. It had to re-
make many molds, and even im-
ported raw materials by air from 
Taiwan; in spite of the high cost, 
it was necessary to obtain the 

materials as quickly as possible. 
It’s worth bearing in mind that 
reputation is everything for a Tai-
wanese firm like Sheang. Thanks 
to its intensive efforts, Sheang 
had restored its production capac-
ity by July, which also restored 
confidence in the company. 

Vietnam
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Leaving the company in 
a car during the incident, Wang 
Shend Plant Manager Tzu Jian 
Hung experienced the rioters face 
to face, which left him with a lin-
gering sense of dread. In spite of 
the fact that the company’s pro-
duction and operations have been 
fully restored, Hung has not yet 
recovered from the dark shadow 
he experienced: “Nothing was left 
when we got back to the plant. It 
was like going home and finding 

Addressing the Vietnam-
ese anti-Chinese riots, Kenda 
Tire Chairman, Ying Ming Yang 
pointed out that since Kenda’s 
Vietnam plant is located in Đồng 
Nai Province’s Sanyang Indus-
trial Park, it was at a considerable 
distance from the epicenter of ri-
oting, and Taiwanese firms were 
not necessarily the main target 
of violence. As a result, Kenda’s 
Vietnam plant was barely af-
fected, and broken windows in its 
offices comprise the biggest dam-
age. In view of the chaotic situa-

Wang Shend puts investment plans on hold

Kenda's shipments unaffected

that thieves had taken everything. 
My first impression was that ev-
erything was hopeless.” Hung 
was deeply distressed by the sav-
age destruction of everything he 
had worked for so many years to 
achieve. Losses totaled roughly 
US$1 million, and work was 
stopped for 10 days before tak-
ing stock and beginning recovery 
efforts. Buildings and machinery 
suffered extensive damage, data 
was destroyed in the fire, and 

tion outside, Kenda conducted a 
two-day work stoppage starting 
on May 14, but this had no effect 
on its deliveries. Looking ahead 
to the future, Kenda will increase 
its vigilance and stay ready for 
any further instances of violence. 

Will not affect investment 
plans

Did the riots affect Kenda’s 
confidence in its Vietnamese in-
vestments? According to President 
Ying Ming Yang, Vietnam’s invest-

▲Wang Shend Deputy General Manager Chin 
Shun Huang (left) and Plant Manager Tzu Jian 
Hung (right). 

ment environment is basically on 
a par with that of China, and the 
main problem is that infrastructure 
has not yet caught up with social 
progress. The riots constituted an 
isolated incident, and Kenda has 
no plans to draw down its invest-
ment as a consequence, nor will it 
change its view concerning invest-
ment in Vietnam. Of course every 
company must consider different 
factors, and must make the most 
appropriate decision after carefully 
assessing relevant issues. 

▲ According to Kenda Tire Chairman, Ying 
Ming Yang, the May 13 riots had no effect on 
the company's deliveries. 

▲ Located in Đồng Nai Province, Kenda's Vietnam plant occupies 60,000 square meters. 
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important machinery and raw ma-
terials had been carried off. Since 
the looters seemed to know what 
parts of machinery were worth 
the most money, Tzu Jian Hung 
suspects that the company’s own 
employees had been involved. 
Hung therefore vows to screen 
employees with even greater care 
when hiring in the future. 

In order to ensure the safety 
of his wife, children, and com-

pany employees, Tzu Jian Hung 
has installed a set of blast doors 
in the plant, installed emergency 
escape doors in dormitory rooms, 
and has also prepared his fam-
ily’s luggage in the event escape 
is needed. Hung has also told his 
Vietnamese wife to quickly take 
the children and leave if another 
crisis erupts. “Nobody knows 
whether riots will break out 
again,” said Tzu Jian Hung with 

a sense of resignation. Although 
production had resumed fully 
within half a month after the in-
cident, Hung still worries that an-
other bout of violence may occur. 
As a result, although the compa-
ny’s normal operations have been 
restored, previous plans to add an 
electroplating line have been put 
on hold until the situation can be 
reassessed. 

Most bicycle supply chain 
members are located close to-
gether, but a few companies may 
be located slightly farther afield. 
In the case of Yaban, this turned 
out to be advantageous. At a dis-
tance from the main areas of riot-
ing, Yaban Chain was protected 
from major damage and looting 
by the fact that there were few 
other Taiwanese firms that could 
serve as targets in the vicinity, 
and relatively few people lived 
nearby. 

Resuming completely nor-
mal supply in July

Ya b a n  d i d  n o t  e s c a p e 
completely unscathed, however. 
The plant’s steel door was pried 
open, and a mob was able to get 
in, where they vandalized win-
dows, trucks, and cars, and stole 

Yaban continues to invest in Vietnam 
computers and TVs. Fortunately, 
no intruders entered the com-
pany’s offices, and there were no 
further losses. Overall damage 
was approximately 200 mil-
lion Vietnamese dong (roughly 
US$10,000). While there were 
inevitably some delays in ship-
ments immediately after the in-
cident, Yaban’s supply situation 
had been completely returned to 
normal by July. 

Yaban General Manager 
Carson Chen still believes that 
Vietnam has the best investment 
environment in Southeast Asia. 
Vietnamese wages are relatively 
low, the Vietnamese people are 
generally good-natured, and the 
government is friendly to foreign 
capital. For its part, Yaban ex-
ports 70% of its products, which 
consist mostly of bicycle chains, 
and sells the remaining 30% on 

the Vietnamese market. Most 
exports are bound for Europe and 
Southeast Asia. Because export-
ing from Vietnam is advanta-
geous compared with exporting 
from Taiwan, Yaban has no plan 
to change its current investment 
plan. 

▲ General Manager Carson Chen (left) and 
Manager Jacky Cheng (right) of Yaban's 
Vietnam plant. 
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Under the personal super-
vision of Alhonga VN President 
Shin I-Yao, the company rebuilt 
its reinforced concrete office 
building with design input from 
Shin during a 12-day period. Pro-
duction resumed on May 25, and 
Alhonga begin shipments in early 
June. The company has now 
completely restored its produc-
tion operations. 

Making resuming produc-
tion a priority 

Reflecting on the riots, 
sales manager Wayne Lin noted: 
“Never mind the looting, arson is 
the absolute worst!” The company 
suffered losses of approximately 
US$2 million. At the order of 
President Shin I-Yao, the damaged 
building was torn down on May 
22, and immediately rebuilt. Al-
though Alhonga has not received 
any compensation whatsoever, 
Shin believes that: “A company 
that wants to continue must ship 
products, so we have had to put 
our customers first.” As a conse-
quence, Alhonga restored produc-
tion while building a reinforced 
concrete office in 12 days. Look-
ing ahead to the future, Alhonga 

Alhonga VN rebuilds and resumes operation

will continue to seek compensa-
tion, as well as plan how to further 
safeguard its property and people. 

Although violence is a 
constant worry, the riots were 
certainly no ordinary labor move-
ment. The scope of the anti-
Chinese riots was too broad, and 
they were essentially impossible 
to predict or protect against. As 
a result, the riots will not affect 
Alhonga VN’s plans to invest in 
Vietnam. The company is chiefly 
focusing on the ASEAN market, 
and apart from its customers in 
northern and southern Vietnam, 
it currently ships 30-35% of its 
products to Singapore and Ma-
laysia. Sales manager Lin is ex-
tremely confident about growth 
in the ASEAN states. 

Gradually boosting in-house 
content 

Apart from rebuilding its 
plant, Alhonga VN has also pur-
chased extra machinery, and it 
aims at creating 100% of its molds 
in-house in the future. Alhonga 
VN currently employs 450 per-
sons in a plant occupying 15,000 
m². It can produce 60,000 brakes 
and handlebars each day for ex-
port to Europe, Latin America, 
and Asia. Alhonga has achieved 
roughly 60% in-house content in 
its aluminum and plastic breaks, 
and wants to gradually increase 
this to 100%. Apart from meeting 
ISO 9001 and SA8000 interna-
tional standards, it has also issued 
a human rights statement guar-
anteeing its employees’ safety, 
working hours, noise exposure 
reduction, environmental controls, 
regular employee education, and 
protections for pregnant women. 
Alhonga VN’s emphasis on em-
ployee rights has won the trust of 
its European customers, and the 
quality of its products is on a par 
with made-in-Taiwan quality. 

▲ From the left are shown Sales Manager Mark Chen, President Shin I-Yao, and Sales Manager Wayne Lin. 

▲Alhonga VN has now fully restored production.
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In the wake of the May 13 
riots, Bor-Yueh stopped work, 
and two Taiwanese and four 
mainland Chinese personnel es-
caped to Cambodia, and the Tai-
wanese returned to Taiwan from 
Phnom Penh. As at many of the 
other Taiwanese-owned plants 
in Vietnam, rioters burned raw 
materials, finished products, and 
semifinished products to ashes. 
Fortunately, the most important 
machines remained intact, and 
more than 90% of production ca-
pacity has now been restored. 

According to Bor-Yueh 
Manager Lee Chiung-juo, the 
burned area contained stored raw 
materials and finished products, 
and most of the plant’s machinery 
remains in good condition. Some 
production lines were still opera-
ble. After stopping work on May 
13, Bor-Yueh began recovery on 
May 21, and has now restored 
more than 90% of production 
capacity. However, because some 
orders were affected, the com-
pany is continuing to make deliv-
eries by air freight. Although this 
is not cost effective, it is a token 
of Bor-Yueh’s goodwill. Even if 
it has to spend NT$20-30 million 

Bor-Yueh resorts to air freight deliveries

on air freight deliveries over the 
course of the year, it is still deter-
mined to give its customers on-
time shipments. 

The riots will not affect 
Bor-Yueh’s long-term plans in 
Vietnam. Although some em-
ployees were scared off, the 
company is continuing to recruit, 
and has reached its original quota 
of workers. As a result, the labor 
situation has not affected produc-
tion. The plant’s molds remained 
intact, and Bor-Yueh also has its 
own mold shop, and can produce 
a new mold and ship finished 
products made from that mold to 

customers within 45 days. Bor-
Yueh’s in-house content is conse-
quently extremely high. 

Shaken by the riots, the 
company will increase its insur-
ance coverage, and will elimi-
nate Chinese characters from the 
plant. While Bor-Yueh’s current 
goal is to restore its original ca-
pacity, it plans to put a damper 
on major investments and scru-
tinize the Vietnamese govern-
ment’s willingness to compensate 
Taiwanese firms for their losses 
before embarking on any invest-
ment plans. 

▲From the left are shown Bor-Yueh Manager Lee Chiung-juo ,○○○, and Manager Jack Lin. 
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Even before one reaches 
Tsaiyarn’s plant, the collapsed 
plant roof gives visitors a sick-
ening feeling. Tsaiyarn’s losses, 
which are estimated as roughly 
US$1 million, included a 1,500 
m² plant, product warehouse, 
offices, and an assembly line. 
Fortunately, the fire did not reach 
an area containing flammable 
gas cylinders, otherwise the con-
sequences would have been ex-
tremely catastrophic. 

Resuming operations and 
cleaning up at the same 
time

Tsaiyarn has fenced off 
areas suffering the worst dam-
age, and has resumed production 
even as it continues to clean up. 
It has now restored its production 
capacity to the normal level. “As 
long as production is back on 
track, then we should be able to 
stand on our own two feet,” said 
the always-optimistic Deputy 

Tsaiyarn remains unbowed
General Manager Mao Sheng 
Lee. 

Tsaiyarn’s factory recon-
struction project was just getting 
underway the day of the Wheel 
Giant team’s visit. The com-
pany expects that reconstruction 
will be completed within three 
months. Although Mao Sheng 
Lee has worries aplenty about 
whether the violence will return 
in the future, his main task at 
hand is to expedite the recon-
struction project, and ensure that 
plant operations return to normal. 
When the manager of a company 
like Tsaiyarn has dedicated the 
better part of a lifetime to Viet-
nam, when plant management 
and employees are dedicated to 
their work, when the staff is well 
trained, and when the company 
has a solid foundation, how can 
the company easily pull up stakes 
and reestablish itself in another 
country? “We have invested a 
lifetime of hard work here,” said 
Deputy General Manager Mao 

Sheng Lee, “We will just have 
to grit our teeth and continue.” 
Even after the riots, Tsaiyarn 
will implement its future plans in 
Vietnam largely unchanged, and 
will continue to boost automation 
and increase its in-house content. 
Unsurprisingly, however, the 
company will make a detailed as-
sessment of its plans, and will be 
cautious in its business strategies. 

▲Tsaiyarn has resumed production while also rebuilding, and plans to complete reconstruction within three months. 

▲Tsaiyarn Deputy General Manager Mao 
Sheng Lee is optimistic about the future and has 
confidence in Tsaiyarn. 
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DDK has two plants in 
Vietnam, and both were severely 
impacted by the riots. In the case 
of one plant, flammable materials 
including toluene, adhesive ce-
ment, and foaming agent ensured 
that the 10,000 m2  building 
burned to the ground after arson-
ists ignited a fire. Because the 
insurance company has not yet 
completed its investigation, and 
settlement negotiations are likely 
to run into disputes, delaying re-
construction, DDK must do what 
it can and try to resume produc-
tion at another site. Fortunately, 
although looted, the other plant 
was not put to the torch, and has 
resumed production. This plant 
has already reached 70% of its 
previous production capacity. 
Regarding the current crisis as an 
opportunity, CEO Richard Tsai 
has already purchased 70,000 
square meters of land for a future 
facility. 

Customers inquire about 
shipments

Immediately after the ri-
ots, when DDK’s plants were 
in ruins, no one at the company 
knew whether it would survive, 

DDK sees a crisis as an opportunity 

perish, or where it could relo-
cate to. DDK General Manager 
Jack Tsai was challenged by the 
extremely complex task at hand, 
and wondered if the plants could 
be rebuilt, or whether a new 
plant should be constructed. Of 
course stopping work was out of 
the question, because custom-
ers would not wait. But with one 
plant totally destroyed, and the 
company short on machinery, 
equipment, raw materials, and 
personnel, many tasks required 
urgent action, making the chal-
lenges facing Tsai nearly insur-
mountable. 

Customers maintained a 
wait-and-see attitude for the first 
week after the riots, but started 
asking about their shipments dur-
ing the second week. With little 
time for in-depth planning, DDK 
resolved to resume operation, and 
quickly made necessary plans. The 
first new shipments were on their 

way by the end of May, and the 
efficiency of the company’s recon-
struction and resumption of opera-
tions earned great admiration. 

DDK’s current situation is 
not nearly as dire as in the begin-
ning. The land on which the first 
plant once stood has gained in 
value, and is now worth six times 
what the company originally paid 
for it. The second plant is in oper-
ating condition, and an insurance 
settlement will be obtained at 
some point in the future. Things 
are now looking up for DDK. 
DDK’s equipment is gradually 
coming on line, and the company 
looks forward to restoring its 
original production capacity. In 
addition, DDK is planning the es-
tablishment of a new plant, which 
will also resolve the past problem 
of insufficient plant space. As a re-
sult, this company has seemingly 
transformed a nearly fatal crisis 
into a significant opportunity. 

▲From the left are shown DDK CEO Richard Tsai, General Manager Jack Tsai, and Deputy General 
Manager Benjamin Tsai. 

▲DDK has resumed production in a temporarily-
leased 7,000 m2 plant. 
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After rioting broke out in 
Vietnam, a photograph of burned 
bicycles caused the normally 
low-key Asama to appear repeat-
edly in the media. The condition 
of the company’s burned and col-
lapsed plant was truly appalling. 
Having only arrived in Vietnam 
two weeks earlier, Asama Manag-
er, Fang Chien-chung explained 
that the seven-hectare plant suf-
fered 70% damage, and the of-
fice building and dormitories had 
been completely destroyed in the 
blaze. 

A goal to complete recon-
struction by the year’s end

Asama sells 80% of its bi-
cycles on the Vietnamese market, 
and its bicycle brand enjoys the 
country’s leading market share. 
Nevertheless, Asama suffered the 
greatest damage of any company 
in the bicycle industry. In spite 
of this, Asama has displayed 

Asama starts over
surprising toughness, and has 
indicated that even this heavy 
blow will not make it give up its 
factory and markets that it has 
developed over more than a de-
cade. In the wake of the disaster, 
and in the face of considerable 
difficulty, Asama reestablished a 
production line in the surviving 
30% of its plant, and has current-
ly worked its way up to one-half 
of its past output. It now plans to 
complete reconstruction by the 
end of the year, and fully restore 
operations and supply capacity by 
the beginning of 2015. Although 
the damage has affected exports, 
Europe’s peak buying period will 
not be until the end of the year, 
so real impact has been limited 
thus far, and Asama hopes that 
the pace of its recovery will be 
sufficient to fill European orders 
by year’s end. 

Because it is widely thought 
that many of the intruders who 
entered Asama’s plant and looted 

bicycles were the company’s own 
employees, Asama dismissed 
most of its workers after the riots, 
and it plans to re-hire roughly 
one-third of its old personnel 
after a careful screening process. 
Despite its catastrophic losses, 
Asama still believes that the Viet-
namese are a good-hearted peo-
ple, and the riots were an isolated 
incident, rather than the harbin-
ger of a long-term trend. And al-
though the violence had a severe 
impact within the industrial park, 
the effects were limited to the 
industrial park, and there are no 
feelings of anger within Ho Chi 
Minh City as a whole. Even if 
another disturbance occurs, Tai-
wanese companies are now better 
prepared to respond. Looking at 
the investment environment as a 
whole, the advantages that first 
brought Asama to Vietnam still 
remain, and its plans to invest 
and developing, in Vietnam are 
also unchanged. 

▲Asama's plant suffered crippling 70% destruction. ▲Asama is using the intact 30% of its plant as a basis for an accelerated 
reconstruction campaign. 

Vietnam
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Speedtech is located in 
Manhattan Special Economic 
Zone, near Cambodia’s border 
with Vietnam. This plant was 
founded in 2006 when anti-
dumping duties imposed on Viet-
namese bicycles impelled bicycle 
assembly firms to move to nearby 
Cambodia. Plant Manager Fu 
Chuan Wang was originally in 
charge of the welding shop at 
Asama’s Vietnamese plant. He 
helped lay out the Cambodian 
plant during the planning stage, 
and took over plant management 
duties a year and a half ago. By 
implementing diagnosis, reor-
ganization, and reinforcement 
on a factory-wide basis, Wang 
has boosted overall capacity and 
quality. 

The prime advantage of 
Cambodia’s investment environ-
ment lies in its low cost of labor 
and preferential duties imposed 
by the EU. On the other hand, 
compared with Vietnamese per-
sonnel, Cambodian workers have 
a lower level of education and 
less familiarity with machinery; 
many are literate. When manag-
ers do not understand Khmer, 
instructions must be laboriously 

Speedtech raises quality and unit price 
translated. As a result, instructions 
are often first given to mainland 
Chinese staff, and the instructions 
are then relayed to the Cambodian 
workers by mainland Chinese 
and Vietnamese staff. In these cir-
cumstances, constant patrols and 
inspections are required to make 
sure there are no deviations from 
orders. Fu Chuan Wang therefore 
sets goals for his employees, es-
tablishes production targets, and 
encourages workers to study and 
learn more. Employees who can 
do multiple tasks can earn higher 
wages. 

Continued process  im-
provements

Speedtech occupies roughly 
10 hectares and employs 1,500 
persons. There are eight Taiwan-
ese managers, over 20 mainland 
Chinese managers, and a few 
Vietnamese managers. Products 
from this plant are chiefly pro-
vided to major brands in the US 
and Europe, including Special-
ized, Felt, and Cube. Fu Chuan 
Wang noted that many people 
once assumed that Cambodian 
bicycles had low prices and poor 

quality. For its part, however, 
Speedtech has made good use 
of its abundant experience and 
expertise. It complies with EN 
standards, and is working hard to 
improve processes and employee 
qualifications. Not only is capac-
ity continuing to rise, unit prices 
have also risen, and are now 
over US$100. The highest-price 
bicycles made at the plant have 
a unit price of over US$1,000. 
Speedtech has won the trust and 
support of major international 
brands, which shows the value of 
human effort. Even in relatively-
backward Cambodia, Speedtech 
can still manufacture high-quality 
high-unit-price products. 

▲Yuh Jiun (Cambodia) Plant Manager Chuan 
Wang. 

Cambodia
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The 1990’s saw A&J gradu-
ally transition from a Taiwanese 
trading company, to an interna-
tional OEM assembly factory. 
While most Taiwanese companies 
decided to set up manufacturing 
bases in China, after looking at 
the promising prospects of other 
South East Asian countries, A&J 
decided to invest in Vietnam. In 
2005, Vietnam incurred heavy 
anti-dumping duties from the EU, 
and A&J sold their Vietnam plant, 
transferring their facilities to Cam-
bodia. A&J’s General Manager, 
Tony Chen is very positive about 
the move, “One of our company’s 
greatest achievement was to suc-
cessfully transfer production of 
our mid and high-end bikes. It has 
helped A&J to have a stable foun-
dation to look towards the future.”

Successful Transition

Currently, exporting from 
Cambodia does not incur any anti-
dumping or tariff issues, allowing 
the OEM-positioned A&J to benefit 
from partnerships with many well-
known bike brands. A&J Vice Gen-
eral Manager, Sunny Yeh explained, 
“It is our strong team that has en-
abled us to perform so well in terms 
of quality, and lead times, helping 
us to obtain the trust of major cus-
tomers around the world.”

Occupying an area of 70,000 

A&J - Stable Foundations for Growth
square meters, A&J’s Cambodia 
plant has an all-new coating line 
and dust-free painting lines, total-
ing eight painting lines, in addition 
to its four bike assembly lines, a 
hand production line, four wheel 
building lines, three aluminum 
frame welding lines, and complete 
CEN & EFBE testing equipment. 
The factory has an annual capac-
ity of 600,000 bikes with an aver-
age price of over US$200. A&J 
feel that this high average price of 
bicycles will help them to avoid in-
curring anti-dumping tariffs against 
Cambodia in the future.

In the ten years that A&J 
have been operational in Cambo-
dia, the economy has improved 
markedly, and recently workers 
striking for higher wages has 
become an issue for many com-
panies. Currently, 1800 workers 
are employed in A&J’s Cambodia 
facilities, and the company has 
experience of quickly resolving 
strikes appropriately through both 
unions and government.

Even though the A&J plant 
is located in Cambodia, there were 
still some effects from the recent 
riots in Vietnam. GM Chen noted 
that it mainly affected delivery 
times by about two or three weeks, 
fortunately, general parts were 

imported from Taiwan and China, 
so the overall impact was not so 
great, and General Manager Chen 
remained positive, “This year the 
Cambodia plants delivery times re-
main stable with annual production 
even at last year’s level of approxi-
mately 500,000 - 550,000 bikes.”

Looking at Future Expansion

In addition to proper op-
erations in Cambodia, A&J are 
looking to expand their operations 
into China. In November they 
will build a new 100 acre plant 
in Jiangsu  producing bikes for 
the Chinese domestic market and 
export to non-EU countries, while 
the Cambodia plant will continue 
to serve global markets.

In January of this year A&J 
opened a new office in Taichung. 
Currently, there are about 60 
employees who are primarily re-
sponsible for dealing with orders, 
purchasing and R&D to supply 
the Cambodia plant.

With a healthy factory in 
Cambodia, a strong service team, 
and clear directional vision, the 
future for A&J looks promising.

▲A&J's General Manager, Tony Chen.

▲A&J's President, Arthur Hsu.

A&J's Cambodia factory

Cambodia
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After being listed on China’s 
Sanban market on June 6, 2013, 
Cronus has urgently sought sales 
growth. The EU’s anti-dumping 
restrictions on Chinese bicycles, 
however, have curbed Cronus’ 
exports to Europe. In addition, the 
company has long sought to estab-
lish an overseas plant and promote 
its brand in the global market. 
As a consequence, Cronus began 
planning a new plant in Cambodia 
in 2013, and began pilot opera-
tion in January 2014. According 
to General Manager San Chen, 
Cronus seeks to operate a local-
ized assembly plant that is in full 
compliance with EU regulations. 

Taking compliance with EU 
requirements as a priority 

The Cambodian plant ob-
tained an operating license in July 
2013, and moved in equipment 
in the following month. Frame, 
painting, rim, and assembly lines 
were established by December, 
and pilot operation began in 
January 2014. Materials are en-
tirely imported from Vietnam and 
China, and all frames are pro-

Cronus' Cambodian plant 
duced in-house, while some rims 
are imported from Vietnam. The 
next step for the company will be 
to increase in-house content. 

To achieve localization, the 
12 mainland Chinese staff will 
only monitor quality, and Cam-
bodian personnel will be trained 
to perform employee and plant 
management duties. The use of 
local people in management will 
minimize language problems and 
enhance communication. 

A production site with com-
plete production lines 

Cronus’ main product con-
sists of whole bicycles, and it 
produces bikes with aluminum 
alloy, iron, and chromoly frames. 
Apart from overcoming EU anti-
dumping duties, Cronus also seeks 
to promote its company brand, 
and therefore markets its products 
in countries such as Denmark, 
Norway, and India. The company 
engages in both contract produc-
tion (60%) and production of its 
company brand bicycles (40%); 
the unit price of exported bicycles 
is in the range of US$150-250. 

The Cambodian plant occu-
pies more than 8,000 m2, and will 
be expanded to 12,000 m² in the 
future. There are more than 200 
employees man painting, weld-
ing, and on wheel, and bicycle 
assembly production lines. There 
are currently two welding lines, 
which are being used to train em-
ployees; plans call for expansion 
to six welding lines in September. 

Thanks to excellent employee 
training results during the first half 
of the year, the one painting line 
will be increased to three lines in 
September. 

The plant currently has a ca-
pacity of 400 whole bicycles per 
day. It specializes in filling small 
orders, and can provide numerous 
varieties, colors, and specifica-
tions. Even small and complex 
orders can be filled in only one 
to two months from the time the 
order is received to the time of 
delivery (assuming that Shimano 
supplies components on time). Fu-
ture plant capacity will depend on 
demand in the European market 
and state of brand promotion, but 
the current target is 220,000 bikes 
annually. Apart from producing 
whole bicycles, Cronus also plans 
take advantage of Cambodia’s low 
wages and preferential tariffs by 
manufacturing painted frames for 
supply to whole-bicycle assembly 
firms in Europe. This make the 
Cambodian plant a multipurpose 
production site engaging in whole 
bicycle production, frame manu-
facturing, and painting. 

▲"International Leader" General Manager San 
Chen of Cronus' Cambodian plant.

▲Cronus' factory in Cambodia.

Cambodia
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The French Bike Industry
─ 150 Years of History
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Spanning the last century and a half, the French bicycle industry and the 
history of the bicycle are intertwined. French manufacturers and brands 
have been a global leader throughout the 20th century, continuing into the 
21st century. Albeit less dominant today, France has kept its bicycle industry 
alive thanks to the development and progression of a cycling culture, as well 
as through the design efforts of numerous French companies who continue 
to innovate and improve their products for global markets.
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The French bicycle industry 
has struggled somewhat 

over the past several years, with 
the number of bicycles sold 
dropping to just below the 2.9 
million mark in 2012; a 9% drop 
from the 2011 figure. Overall 
turnover in 2012 reached €1.28 
billion, which also represented 
a drop of 4% from the previous 
year.  F igures  fo r  2013  a re 
showing signs that the French 
indus t ry  cou ld  be  back  on 
the right tracks. Although the 
number of bikes sold decreased 
again by around 1% to 2.78m 
units, and value dropped by 0.4% 
to €303 per unit, a huge upswing 
in the sales of accessories and 
equipment helped to boost the 
industry as  a  whole,  which 
showed an overall growth of 

3.5%, reaching total sales of €1.5 
billion.

Despite this negative trend, 
the one saving grace is the e-bike 

category, which is still 
booming in France, 
growing by more than 
15% every year. A total 
of 56,000 electric assist 
bicycles were sold in 
2013; up 17.5% on the 
46,000 sold in 2012. 
This expanding e-bike 
market has led French 
bicycle industry orga-
nization, CNPC to call 
the bicycle market in 
France “a growth in-
dustry.” “Sales declined 
in 2012, but obviously 
cycling is increasing in 
all segments,” said Thi-
erry Fournier, President 
of the industry associa-

tion CNPC, at the presentation of 
the figures for the French market. 
“For the moment bikes, like cars 
or motorcycles, also suffer from 
the economic crisis. But, I have 
every reason to believe that we 
are in a growth industry.” 

This article features a se-
lection of ten successful and 
progressive French companies 
producing bikes and bike parts. 
In addition to high-end frame and 
pedal makers Look, Time, and 
Cyfac, the report also includes 
features on Solex, Corima, Span-
ninga, Stronglight, Zefal, Ixow, 
and Velox. The report looks 
closely at how the French bicycle 
industry has changed over the 
course of the last century, and 
how the companies have grown 
and developed since their found-
ing, reacting to different trends in 
the global bicycle market. 

▲Cyclists ride past the famous Paris landmark, Arc de Triomphe.
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When Frenchman Francis 
Quillon founded Cyfac 

International in 1983, he did so 
with the ambition of combining 
advanced technology, with the 
culture, heritage and history 
of French cycling. Born in the 
Loire Valley of France, Cyfac 
is an acronym which translates 
f rom French to  ‘Handmade 
B i c y c l e  F r a m e s ”  -   ‘ C y ’ 
represents cycle (bicycle), ‘f’ for 
fabriqué (made), ‘a’ for artisanal 
(artisan), and the final ‘c’ stands 
for cadres (frame). 

Quillon was a successful 
amateur  racer,  as  well  as  a 
sprinter for the French national 
team. During his racing career 

he worked for one of his team’s 
sponsors, where he repaired his 
teammates’ bikes, built bikes up 
from scratch, and painted frames 
for pro-riders. With a real passion 
for making bikes, Quillon went 
on to open the Cyfac workshop, 
supplying high quality frames 
to racing teams. Quillon, who 
is now in his mid-60s, is retired 
but serves as Honorary President 
of the company, still coming 
into the factory every Friday for 
meetings, discussions and general 
support.

Today, Cyfac is owned 
and managed by three different 
partners who are each in charge 
of their own continental markets. 

French partner,  Aymeric LeBrun 
acts as the company’s COO, 
working from the factory in 
France, ensuring the smooth 
running and operating of the 
headquarters. US partner, Eric 
Sakalowsky focuses solely on 
the company’s US markets, as 
well as managing the company’s 
website and marketing. Calvin 
Chan is the 3rd partner, and is the 
person in charge of Cyfac’s Asian 
markets, as well as sourcing, 
product planning and branding.

Recent Growth and
Expectations

Cyfac enjoyed turnover 

Cyfac Carrying The Legacy 
of French Cycling

▲Cyfac's offices in France. ▲Cyfac's latest bike models were on display during 2014 Taipei cycle show.
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of €1.5m in 2013, a growth of 
around 15% from 2012. The 
company’s biggest markets are 
France with 60%, other EU 
countries with 30%, and the US 
which makes up the final 10% 
of sales. “We do not currently 
have a big market in Asia, but it 
is most certainly where we want 
to grow,” said Calvin Chan, who 
has been a co-owner since early 
2012. Calvin is originally from 

Hong Kong, but is now based in 
Taipei, where he works tirelessly 
to help expand and develop 
emerging markets in the East. 
“Taiwan, Japan, Australia, as 
well as several other Southeast 
Asia countries are where we 
are seeing potentially lucrative 
future markets for our bikes,” he 
continued.

Despite terrible weather 
conditions toward the end of 

2012 and heading into 2013, 
Cyfac handled the poor sales 
environment well, managing to 
maintain sales and growth. “Our 
bikes generally sell for more 
than €10,000 and are targeted at 
the top 5% of bike consumers,” 
explained Calvin, “this means 
that our customers are more 
price insensitive, with inelastic 
spending.” 

The company now has 

▲Cyfac frames 100% produced on French soil. 
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full orders for more than three 
months, and is relishing in the 
growth of different markets. “This 
year we hope for around 20% 
growth,” Calvin smiled, “three 
years ago we had zero sales in 
Asia, so it is a huge new market 
for us, and one that we are very 
excited about. The market likes 
European products,  and the 
consumers absolutely resonate 
with our brand.” 

Philosophy and
Responsibility

Producing around 1250 
frames a year which are priced 
between €3000-10,000 a piece, 
Cyfac has a very niche and par-
ticular target market. The bikes 
are produced 100% on French 
soil—something that Calvin and 
his partners are very passionate 
and committed toward. The com-

pany’s bikes are very clean cut, 
sleek, and use the latest carbon 
technology, yet still come across 
as traditional and we with a great 
deal of craftsmanship. “What our 
company stands for today, is the 
same as it was 30 years ago, we 
do everything the same way we 
always have,” stressed Calvin, 

“although we have advanced 
technologically, there is still the 
same pride of culture, history, 
and heritage in our brand. As one 
of only two companies that still 
make bikes entirely in France, we 
must protect this legacy, carrying 
it forward responsibly.”

▲Craftsmen skillfully apply finishing to frames.

▲Great attention to detail is paid to each frame.
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Corima’s 25 Years Of 
Success In Cycling

Based in Loriol sur Drôme—a 
small town in the Southeast 

of France—Corima was founded 
in 1973 by Pierre Martin and 
Jean-Marie Riffard. The name 
Corima is taken from the start of 
the word 'cooperation' with the 
first two letters of each of the 
founders' surnames added. It is 
this strong sense of cooperation 
and partnership which has lead 
the company to great heights, 
with more than 25 ongoing years 
of world class products used at 
the peak of professional cycling. 

A Place In Cycling History

Corima didn't begin its 
life in the bicycle industry. The 
company's initial activities were 
making molds and models for 
the foundry, automobile, and 
aeronautics industry. It wasn't 
until 1988 that things began to 
change, and Corima started to 

diversify into the production 
of  carbon composi te  par ts , 
launching its first product for the 
bicycle industry: the Disc wheel. 
The innovations continued with 
the release of the world's first 
4-spoke wheel, in addition to its 
signature Aero wheel. 

In 1994, Corima expanded 
i t s  p r o d u c t i o n  t o  f r a m e s , 
achieving success  wi th  the 
Puma, an aerodynamic carbon 
monocoque road frame with a 
steeply sloping top tube, based 
on  the  cus tom t rack  f rame 
ridden by Chris Boardman in 
1993.  However,  product ion 
was  d i scon t inued  in  1999 , 
due to revised UCI rules that 
rendered the Puma's geometry 
inconsistent with racing frame 
gu ide l i ne s .  Th i s  ban  f rom 
compet i t ion  mean t  l imi ted 
exposure and sponsorships. 
Undeterred, Corima continued to 
make a track frame with similar 

geometry and sloping top tube—
the Cougar—until it was replaced 
by the VIF model. Corima has 
continuously worked with cycling 
professionals on both the track 
and road racing circuits. The 
company's products have been 
involved in many prestigious 
victories and setting of new 
records around the world and 
continue to do so with numerous 
athletes. Two world hour records 
have been broken on Corima 
bikes, firstly Chris Boardman in 
July 1993, followed by Catherine 
Marsal in April 1995. At present, 
Pro Tour eli te cycling team 
Astana, which is made up of 
riders of many nationalities, rides 
with the whole range of Corima 
wheels. Another pro team, La 
Pomme Marseille, has also been 
using Corima's wheel for several 
years ,  helping them to win 
the 2014 Tour de Taiwan, and 
countless other stages and races.
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C u t t i n g - E d g e  C a r b o n 
Composite

“ C o r i m a ' s  s t r e n g t h s 
lie in its ability to constantly 
innovate,” says Sales Manager 
Roger Mauris, “due to our vast 
experience in working with 
composite materials, we control 
every step in the manufacturing 
process in order to make every 
product special and unique.”  
Corima is one of only a handful 
o f  cyc l ing  compan ie s  t ha t 
still manufactures 100% of its 
products in France, and there 
are no plans on changing that 
any time soon. “Our wheels are 
not made like any other─our 
technology is different and we 
want to keep it this way,” claims 
Roger, “the best place to achieve 
this and to continue making 
super-stiff, super-light wheels is 
in France.”

Roger expects growth of 
around 10% in 2014, something 

which he thanks blossoming 
Asian markets for:  “We are 
still adding new products every 
year, but our expected growth is 
largely due to very good sales in 
Asia. Our markets in countries 
like Thailand, Japan, Taiwan, 
and China, account for 35% of 
our business.” Corima's other 
important markets are Europe 

and North America, which both 
performed well in 2013 despite 
poor weather and shrinking 
economies. “I am very positive 
regarding performance in 2014,” 
smiled Roger, “the first quarter's 
sales to March were very strong 
for us, and with summer fast 
approaching we are excited and 
optimistic.” 

▲Corima showcases its long history of world-class products.

▲Corima's composite wheel designs exude elegance and innovation.
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Established in Nevers, France 
in 1951, Look was original-

ly a ski equipment manufacturer, 
before the early 1980’s when the 
company turned its attention to 
the growing popularity of the 
bicycle. The 80s proved to be a 
pinnacle decade for Look, as the 
company introduced both a clip-
less pedal for cycling based on 
equipment for ski bindings, as 
well as its first ever carbon fiber 
bike frame.

Look’s clipless pedals were 
revolutionary, utilizing a spring-
loaded latch on the top of the 
pedal that held a cleat which was 
bolted to the sole of a shoe— 
with a twist of the foot the hold 
was released. The pedals were 
introduced in 1984, and the next 
year Bernard Hinault used them 
to win the Tour de France—a mo-
ment that is etched into the his-
tory of professional cycling. By 
the turn of the century, clipless 
pedals were in widespread use on 
road, track and mountain bikes. 

In 1986, just 12 months 
after Hinault’s historic Tour de 
France win, Greg Lemond won 
the event on Look’s first carbon 
fiber frame, the KG 86. It was 
completely handmade, and com-
bined Kevlar with carbon fiber 
for increased rigidity—something 
that had not yet been achieved 

Look─Groundbreaking 
Innovations

with great success.
Look’s ‘in the field’ policy 

of research and development has 
earned worldwide recognition, 
including, in 2009, the INPI 
Trophy for the most innovative 
firm in France. Look has also 
won France’s Bike of the Year 
award four times, in addition 
to the Star of Design, and the 
IF Design award in Germany 
in 2010. The company has an 
incomparable experience and 
know-how in carbon fiber design 
and manufacturing processes, 
and innovation is at the center 
of the strategy of the brand. 
Look registered more than 169 
patents between 1998 and 2009, 
mainta in ing the  companies 
position as the global leader 
in innovation and carbon fiber 
manufacturing.

An Unusual Takeover

In 1998, with the company 
up for sale due to economic rea-
sons, Thierry Fournier, who is 
now Look’s Director General, 
took control. “We bought the 
company in a partnership with 
the workers,” explains Thierry, 
“It was a global venture where 
all the staff were involved, giv-
ing them the opportunity to own 
a slice of what they were work-

ing for.” After the sale, Look 
was 34% worker-owned, with 
the other 66% owned by Thierry 
and two other major sharehold-
ers. Fast forward 16 years to the 
present day, and the situation 
is a little different: “We always 
wanted to offer the workers a 
chance to cash out and sell their 
shares. Currently only about 2 or 
3% of the company is owned by 
the workers, mainly the ones who 
still work here,” Thierry contin-
ued.

With a turnover of around 
€12 million in 1998, Thierry was 
taking over a company that was 
steeped in tradition and history, 
yet had a wealth of untapped po-
tential waiting to be taken advan-
tage of. In 16 years, Thierry and 
his partners have grown Look to 
an annual turnover of over €45 
million, and rising.

▲Look's PP 65—the product that revolutionized 
bicycle pedals.
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Emerging Asia

Between 2012 and 2013, 
Look enjoyed total growth of 
about 4%. “We are hoping for a 
small growth this year. Its a little 
more difficult to grow in this 
climate than it used to be, but 
at Look we are a niche market 
both with road bikes and MTBs, 
meaning that we can ‘go around 
the rain’; even if the market is 
deflated, we still have potential 
because our markets are niche.” 
Look’s main market is in France 
which makes up about 25% of its 
worldwide sales. This is followed 
by the large European and US 
markets ,  each  cont r ibut ing 
between 15-18% of sales. “Asia 
is growing very nicely too, and 
we will continue to work on 
our brand imaging in mainland 
China, and also in Thailand, 
South Korea, and Indonesia,” 
smiled Thierry, “These markets 
are growing fast, but you must 

remember we are starting from 
zero, so more than anything it is 
just interesting to see the numbers 
and statistics improving,” he 
went on. 

Mastering Production

Thierry believes that the 
strength of the bicycle industry 
lies in the fact that the bicycle is 
still a growing product that con-
sumers have faith in, and that by 
mastering production processes, 
companies can innovate more. 
“Our main philosophy is that if 
you don’t produce, you don’t in-
novate. When you produce well, 
you then begin to truly innovate,” 
explains Thierry. Look has two 
factories, one in France, and one 
in Tunisia. Combined, the two fa-
cilities employ over 400 people. 

The French plant manufactures 
over 1 million carbon fiber pedals 
a year, while the Tunisian plant 
produces the middle to high-end 
carbon frames and bikes. While 
Look doesn’t produce 100% in 
France, Thierry also believes 
that moving production of the 
company’s famous carbon ped-
als out of the brand’s homeland 
will result in the loss of innova-
tion. “I don’t think the consumer 
wants to know where a product 
is made, so much as they want to 
know its made of high-quality. 
We manufacture our pedals better 
in France, that is not our goal, but 
rather just a fact. If at one point 
we move production away from 
France, it will be because we are 
not in a position to innovate and 
improve,” he concluded. 

▲Look products are designed with close input 
from riders.

▲One of Look's key strengths is its experience in carbon-fiber design and manufacturing processes.
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Solex is  a  brand s teeped 
in tradit ion and history. 

Between 1946 and 1988, more 
than 8 million VeloSolex were 
sold in over 70 countries around 
the world. Designed by Marcel 
Mennesson in 1940, the cost-
effective VeloSolex which was 
equipped with a motor on the 
front wheel, was an extremely 
popular  means of  t ransport 
during difficult financial times 
in France. It  was only after 
the Second World War that the 
manufacturing of the VeloSolex 
really took off, with production 
launching in April 1946 in Paris, 
at a rate of 15 units per day. The 
38 cubic cm engine was outfitted 
with  a  ro l le r  t ransmiss ion , 
c a r b u r e t o r  a n d  t a n k ,  a n d 
mounted on 700-mil l imeter 
wheels—something which had 

Solex: The Return of an Icon

never been done before. With 
its reasonable price, and simple 
design, it lent itself well to daily 
use for both transportation and 
leisure. 

T h e  Ve l o S o l e x  w o u l d 
prove to  be the bir th  of  an 
iconic form of transportation, 
enjoying more than 40 years of 
success in Europe and North 
America. “The DNA of Solex 
is the most important thing,” 
claims Export Manager Aurelie 
Gonzalo, “Following World War 
II people couldn’t afford cars, 
which is why this was created—
a high quality mode of transport 
which is very easy on the eye, 
for less than a month’s salary.” 
Throughout the 60s and into 
the 70s, riding a Solex became 
something that everybody wanted 
to do. It was fashionable, trendy, 

and most importantly; affordable. 
Movie  s t a r s  such  as  S teve 
McQueen and Brigitte Bardot 
were pictured riding the famous 
bikes, sky-rocketing demand 
and desirability. Bauletto, the 
Italian word for the oval-shaped 
front part of the bike, is featured 
on every Solex model, and has 
become known as a symbol of 
Solex’s tradition, quality, and 
style. Even today, this feature is 
still present on every model—an 
ode to the history and heritage of 
the prestigious French name.

Brand Renaissance

Founded  in  2010 ,  and 
purchased by French group 
E a s y b i k e  i n  2 0 1 3 ,  S o l e x 
International Cycle now sells 
e-bikes in more than 10 European 
countries, as well as in Japan. 

C r e a t e d  i n  2 0 0 5  b y 
Gregory Trebaol, the Easybike 
group manufactures, develops 
and distributes electric bikes, 
and holds the license for the 
distribution of the whole Solex 
range. Easybike are also the 
owners and distributors of French 
folding bike company Mobiky, 
in addition to the official Tour de 
France styled e-bike. 

With annual  growth of 
40% for the past two consecutive 
years, it is clear to see that Solex 
is a brand still very much in 

▲VeloSolex bicycles hold an iconic reputation in France.
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demand. The company is now 
looking to penetrate the North 
Amer ican  marke t  where  i t 
believes the future is very bright 
for the electric bike: “For 2014 
we are starting to distribute 
e-bikes all over the world,” 
said Aurelie, “We are, for the 
first time, targeting the North 
American market, which is still 
not popular or developed, but 
which could possibly have a 
boom in two or three years time.”

70% of Solex’s sales are 
currently in France, something 
which the company is actively 
trying to turn on its head. “In 
two years time, we predict that 
80% of our sales will come from 
abroad, while still maintaining 
the same volume of sales in 
France. Germany is a mature 
market so we are not planning to 
enter it, but countries which are 
five or so years behind France, 
Germany, and Holland in terms of 
e-bikes—such as Italy, Portugal, 
Spain, and the UK—that is where 
we can really have an impact and 
where we predict at least 10 years 

of consistent growth,” explained 
Aurelie.

Great Rides

Solex’s old French ads 
used to proclaim, ‘climbing the 
Pyrenees on a Solex is a breeze’, 
and indeed, the company is still 
proud of the powerful, silent 
motors on its e-bikes, allowing 
the rider to choose between 
normal pedaling, and partial 
or complete assistance. “Our 

clientele is getting a lot younger,” 
says Aurelie, pointing out that 
e-bikes are today being used for 
more and more reasons across 
the globe; “just a few years ago, 
e-bikes were seen as only for 
older people, whereas now we 
see them being used in tourist 
areas, by commuters, by families 
with  chi ldren,  and even by 
trekkers!”

The company’s bikes are 
sleek, elegant and extremely 
reliable, equipped with Bosch’s 
premier drive system. They offer 
many unique features. The Solex 
Sport model, designed for trek-
king, uses a torque sensor which 
reacts to rider movements and 
optimizes mobility, while the dirt 
model features a suspended fork, 
enabling instant reaction by the 
rider even on the steepest slopes. 
All of Solex models resemble the 
iconic bikes that made the name 
so famous during the 60s and 
70s, featuring a bauletto on the 
front fork, and a stylish red and 
black design.

▲Solex's booth at the 2014 Taipei cycle Show.

▲The distinctive 'bauletto' adorns every Solex model.
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Founded in 1918 in the small 
town of Joure in the Neth-

erlands, Spanninga started life 
as a specialist in metal forging, 
before collaborating with other 
companies to become one of 
the most well-known suppliers 
of quality bicycle lights in the 
world. Today, the Spanninga 
Group consists of a number of 
companies, primarily operating 
under French-based Jos Inter-
national, which has been manu-
facturing bicycle lighting since 
1938, as well as a Taiwanese 
company named Q-Lite, and the 
recent addition of Chinese com-
pany SBC. With more than 300 
members of staff, and production 

Spanninga : Lighting The 
World’s Bicycles

sites all over the world, Spannin-
ga Group has grown to become 
known as a specialist in the bi-
cycle lighting industry, mainly 
due to innovative know-how, 
extensive international business 
experience, and its widespread 
commercial presence.

100 Years Ahead Of The 
Light

Spanninga’s long-lasting 
success and reputation are the 
result of both mutual respect with 
its customers, and the production 
of  h igh qual i ty,  innovat ive 
products. Product quality and 
user safety are the two main 

commitments for Spanninga, 
taking both very seriously: “The 
first reason for having lights on 
your bicycle is safety,” says GM 
Olivier Gaume, “lights improve 
the cyclist’s visibility and clearly 
indicate the posit ion of the 
bicycle as well as any change 
in direction, even in difficult 
condi t ions .  Tha t ’s  why we 
provide a large range of products, 
all of them developed for specific 
needs and for easy use.”

The company’s  unique 
touch has attracted illustrious 
bike manufacturers to work 
alongside it in order to develop 
specially-designed products for 
their bicycles. It is a brand which 

▲Plaques, photographs and old products highlight Spanninga's long and illustrious history.
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stands exclusively for innovation. 
“‘Keeping ahead of the light’ 
is, and always has been, our 
philosophy,” states Olivier, “we 
are a brand based on constant 
and extensive research in new 
technologies, optics, electronic, 
and consumer use.”

Recent Success

With €24 million turnover 
in 2013, Spanninga is enjoying 
a recent growth surge at the 
back-end of a period that has 
been a difficult few years for 
many companies in the bike 
industry. “Economic crises across 
the world from 2008 onwards 
disturbed our potential growth,” 
says Olivier. Although Spanninga 
has had stable sales from 2011 
to 2013,  i t  has i ts  business 
development and investments 
to thank for this. “We offset 
these financial problems with 
the growth of SBC (Spanninga 
Bicycle Components), a new 
company located in Fushan 

province, China,” explained 
Olivier, “the group’s turnover 
remained the same, as despite 
having lower sales in Europe, an 
increase in activity in southeast 
Asia helped to make up the 
numbers,” he went on.

Spanninga manufactures its 
products in three locations spread 
across the globe. Lights for 
the southeast Asian market are 
exclusively made in China, while 
the company’s kickstands are 
produced in the Netherlands, on 
the original site of the company. 
Spanninga’s largest and chief 
facility is close to Lyon in France, 
where lights are developed and 
created for the European markets. 
Although the Spanninga brand 
name, and its heritage are Dutch, 
the vast majority of business is 
conducted at this French site, 
which is the original headquarters 
for Jos International.

Constant Improvements

Olivier is optimistic about 
what Spanninga can achieve 
in 2014. “The first quarter of 
2014 has been excellent, with 
huge  improvements  on  our 
2013 sales for the same period.” 
With lots of competition from 
o the r  l igh t  manufac tu re r s , 
especially from some Chinese 
companies that are very much 
inspired by Spanninga’s lights, 
the markets are sure to become 
increasingly cutthroat in the near 
future. However, with genuine 
innovation, as well as consistent 
technological  development, 
Spanninga is sure to remain 
ahead of the curve in producing 
the highest quality bicycle lights 
in the world.

▲Fieke Spanninga, Spanninga General Manager.

▲Spanninga's success comes from a diverse and innovative range of quality lights.
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For more than two decades, 
Time  has  shone  a s  one 

of the brightest stars in the 
cycling universe. Thanks to the 
unrivaled technology engineered 
by Time’s R&D department, 
every new product that emerges 
from the company’s French 
factories, quickly becomes a 
high quality benchmark in what 
is  a  notoriously demanding 
industry. 

Founded in 1987 by Roland 
Cattin, Time creates, manufac-
tures, and distributes highly tech-
nical bicycle products—100% of 
which are made in France. Time 
began its life with a clip-less bi-
cycle pedal system designed to 
accommodate the bio-mechanical 
constraints of the rider. By 1993, 
Cattin’s company began to diver-

Time’s Trailblazing 
Technology

sify away from its competitors by 
experimenting with carbon com-
posite frames, using Resin Trans-
fer Molding (RTM), a special 
weaving technology. To this day, 
Time still weaves its own custom 
tubular carbon layers in its fac-
tory in Lyon, France—something 
which allows Time’s engineers to 
control every technical part of the 
production process, as well as the 
freedom of designing the shape 
of each frame.

Time’s products began their 
rise to fame in the early 1990s, 
when the company started be-
coming intimately involved with 
professional cycling. Currently, 
two UCI Pro Tour teams are 
competing on Time’s frames and 
pedals, while cross-country su-
perstar, Julien Absalon, and BMX 

legend, Jill Kintner have also 
both won World Championships 
riding with Time’s carbon blade 
pedals. A greater achievement 
though, is that the most presti-
gious cycling competitions in the 
world, such as the Giro d’Italia, 
la Vuelta a España, Paris-Rou-
baix, the Olympic games, World 
Championships, and of course 
the Tour de France, have all been 
won with Time products—earn-
ing the brand a stellar reputation 
within the sport. Since the 1988 
victories of Jeannie Longo and 
Pedro Delgado, Time has con-
tinued to seek podium finishes 
and build on its prestigious list of 
winners, all while remaining one 
of the world’s leading brands of 
carbon fiber racing frames and 
pedals.

Time Today

In 2013, Time sold more 
than 120,000 pedals, in addition 
to over 4,000 frames. Despite 
prolonged periods of bad weather, 
as well as a financial crisis in 
France, the company enjoyed 
sales of around €13 million—
similar turnover to 2012. “Our 
turnover is about the same as it 
was in 2012 due in large part to 
financial problems in our biggest 
markets,” confirmed Time’s 
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Marketing Manager, Florian 
Bebert. 

With several new models 
to be released this year at Euro-
bike, plus some special additions 
designed especially for Asia, Be-
bert is optimistic about the year 
ahead: “This year we are really 
positive about our growth, and 
we expect some good results in 
our Asian markets. Our carbon 
bladed pedals are very important 
for us because of the company’s 
strong history and heritage sur-
rounding them.” Time’s Xpresso 
pedal has revolutionized pedal 
technology, with extremely fast, 
intuitive engagement thanks to 
the patented pre-open clipless 
system. Time’s use of a carbon 
flexion blade instead of the tra-
ditional metal spring allows for 
these new pedals to be extremely 
light, weighing in at only 77 
grams.

“We also expect our famous 
ZXRS frame to perform very well 
this year, particularly in Asia,” 
said Bebert, “with new colors, 
including bright pink which is 
proven to be popular in Asian 
markets, we can be hopeful of 
a healthy amount of growth in 
these areas,” he continued. Time’s 
ZXRS frame, which has enjoyed 
huge success in professional 
cycling, weighs only 1490 grams, 
and is made exclusively using 
RTM carbon technology.

Drive to be Different

“We want to be different,” 
stresses Bebert, “high quality 
French manufacturing is some-
thing that we live by. We use 
a unique process called RTM, 
which weaves the fibers of car-
bon like a sock,” he said. Time 
is the only bicycle manufacturer 
to have mastered RTM technol-
ogy, and better yet, they do so 
completely under their own roof. 
“We are one step ahead of every-
one else in the carbon manufac-
turing process,” claims Bebert, 
“every other frame manufacturer 
buys flat sheets of carbon fabric, 
which severely limits the range 
of shapes possible on bicycle 
frames, and exposes the finished 
product to unnecessary variables 
that affect consistency in wall 
thickness and carbon strength.”

A fundamental aspect of  
both RTM technology, and the 
company’s philosophy, is that 
Time weaves its own custom 
tubular carbon layers in its factory 

in France. This gives Time’s 
engineers complete control over 
the technical characteristics of 
each carbon layer—choice of 
specific thread thickness, thread 
count, crossover angles, and wall 
thickness can be matched to the 
desired ride qualities. Time’s 
carbon fabric layers are pressed 
into shapes around a wax mold 
before being injected with an 
epoxy resin. This internal wax 
mold is a pivotal advantage of 
Time’s unique process, and with 
no shifting of carbon layers or 
compression of the mold, the 
result is a consistently dense and 
strong carbon fiber frame. 

With a workforce of 60 
people, including 10 who are 
solely committed to research-
ing and designing new pedals 
and frames, Time is constantly 
pushing the boundaries of carbon 
fiber production techniques. It is 
an exciting time for a company 
which prides itself on the French 
genes running through its veins.

▲Time's products are precison enigneered in Lyon, France.
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Ve l o x  i s  a  b i c y c l e 
component manufctururer 

founded in the north of France 
over a hundred years ago in 
1903. Having been located in 
Argenteuil near Paris for over 
50 years, the company acquired 
an additional wheel assembly 
plant in Brittany in 2013. Velox 
is a world renowned name for 
producing the highest of quality 
rim tape and repair kits, as well 
as more recently its wheels; 
manufacturing over 120,000 
wheels in 2013. The company 
is  enjoying rapid growth—
attributed to its traditional and 
high-quality French production, 
which is appreciated all over 
the world. Velox exports more 
than 60% of its products, a true 
testament to the Made in France 
label that adorns the majority of 
the company’s products.

The Velox brand name is 
also synonymous with the history 
of the French bicycle industry. 
From as early as 1910, Velox was 
a precursor for bike repair kits, 
and on November 7th 1913, the 
company deposited the very first 
bike repair kit at the Commercial 
Court of Paris. In that same 
year, Velox designed and created 
the  world’s  f i rs t  handlebar 
tape, registering the trademark 
Guidoline,  which is  st i l l  as 

Velox Carrying 100 Years 
Of Tradition

popular as ever today. Outside 
of the factory, Velox has always 
fervently followed the biggest 
bicycle races in the world. The 
company sponsors cycling teams 
which compete in the Tour de 
France, La Vuelta Espana, the 
Giro d’Italia, as well as countless 
other famous races.

Company owner and CEO, 
Patrick Guinard, hopes to take 
Velox to even greater heights, 
and believes that with passion 
and dedication he can do it: “The 
only goal of Velox is to serve 
our customers with the best 
quality products that are made in 
France,” he says, “thanks in part 
to the continued support of Velox 
products, France is still present in 

the world of cycling.” 

New Markets and Improved 
Products

Patrick and his product 
manager Remy Gauger are both 
very optimistic about the future 
and what  the  company can 
achieve in 2014. With turnover 
increasing 33% to €2 million 
in 2013, up from €1.5 million 
in 2012, Velox is certainly on 
the right path. “We are very 
excited about 2014, and are 
hop ing  to  make  a round  €3 
million turnover,” said Patrick. 
“We have not only improved 
our products, but we have also 
opened up new opportunities in 

▲Velox' offices in France—a modern building for a historical company.
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Asia,” added Remy. The global 
reach of Velox is expanding 
every year with the company 
now boasting distributors all over 
the world, including in Australia, 
New Zealand, Canada, the US, as 
well as in several EU countries 
such as Spain, Germany, Austria, 
Belgium, and the Netherlands. “In 
2013 we had some problems in 
Europe with the weather which 
really affected our business,” 

explained Patrick, “I think the 
bad weather is behind us now 
though, which means we can 
look forward to some positive 
numbers this year.”

To help hit the target of  €3 
million turnover in 2014, Velox 
has developed new products to 
add to its already impressive 
collection. The newest edition 
in the trademarked Guidoline 
range is the 1.5mm High Grip, 

which is super-light, yet remains 
ultra-comfortable. With Velox’s 
anti-moisture, and anti-bacterial 
technology, the non-PVC grips 
come in several different colors—
all with a Made in France stamp 
as  s tandard.  “At  Velox,  we 
are very proud to present our 
products which have all been 
developed and manufactured with 
the utmost of French passion,” 
Patrick concluded.

▲The Velox booth at Taipei Cycle Show.

▲Guidoline – The world's first handlebar tape.

▲The 1913 filing for the first bicycle repair kit at the Paris 
Commercial Court.

▲Workers packaging the tape at company headquarters in Argenteuil, 
France. 
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Zefal : The World’s First 
Bicycle Accessories

As the world’s first cycling 
accessory manufacturer, 

Zefal is an integral brand in the 
history of the French bicycle 
industry. For more than 130 
years, Zefal has used its unique 
experience and knowledge of the 
industry to create a range of over 
200 innovative products spread 
across seven categories. “Our 
experience in the bicycle industry 
has become a real asset in the 
design of our products,” says 
Export Manager, Claire Roidot, 
“We have carried out thousands 
of  designs,  prototypes,  and 
quality tests in order to provide 
our customers with continuous 
innovation and quality.”

The origin of the company 
dates back to the end of the 
19th century,  with the f i rs t 
developments of the velocipede. 
From 1880, the company has 
specialized in the manufacturing 
of bicycle accessories such as 
metal footrests, door-lanterns, 
and brake calipers. By 1980, 
exact ly  a  century  af ter  the 
company was founded, Zefal 
had become a world leader in the 
manufacture of bicycle pumps. 
With sales exceeding ten million 
units per year, Zefal remained 
strong despite the weakening of 
European bicycle manufacturing. 
It was also during this time 

that the company diversified 
i ts  products ,  offer ing more 
accessories for bike; including 
luggage racks, security systems, 
and mudguards .  Developed 
and tested by passionate riders, 
Zefal’s products are designed and 
produced at the company’s factory 
in France’s Loire valley, near the 
city of Orléans, as well as a site 
in China which combined employ 
more than 130 staff.

Growth in the East

Zefal recorded €10 mil-
lion turnover in 2013, roughly 
the same amount as they took in 
2012. Despite the lack of growth, 
Claire believes that in this eco-
nomic climate that is a positive 
result, and that the company 
is looking forward to between 
5-10% growth in 2014. “Poor 

weather and weaker economies 
have had an impact on our busi-
ness, but what is good for us is 
that while we go through these 
problems in Europe, our Asian 
markets are emerging, meaning 
it is balanced out quite evenly,” 
she explained. Zefal’s policy of 
international expansion is high-
lighted by its partnership with its 
distributors. Each year, 60% of 
the company’s products are ex-
ported to more than 100 countries 
around the world, with the re-
maining 40% sold within France. 
“Our Asia markets account for 
around 10-15% of our sales,” 
says Claire, “It is difficult to fore-
cast 2014, but we hope to grow 
even more in Asia, and also in 
South America,” she continued. 

Zefal’s manufacturing is 
split 50/50 between China and 
France. The Loire Valley plant 

▲Zefal's factory in 1953.
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produces the bottles, mudguards, 
and other accessories, while in 
China it is mainly pumps which 
are made. “We would love to 
produce 100% in France—the 
country which we were founded 
in—but its too expensive on 
labor costs for us. When we can 
afford to produce in France, we 
do, its as simple as that,” Claire 
explained.

Commitment to Quality

To offer  products  with 

the highest reliability 
a n d  q u a l i t y,  Z e f a l 
has established both 
internal and external 
q u a l i t y  c o n t r o l s . 
Both the company’s 
F r e n c h  a n d  C h i n a 
facotries ensure the 

durability, performance, and 
practicality of their products via 
manual, endurance, strength, and 
leak testing. These high-level 
procedures have allowed Zefal 
to be behind many of cycling’s 
historic moments, such as the first 
bottomless pump—the Solibloc, 
and the first portable pump—the 
HPX. “Choosing Zefal’s products 
comes with the assurance that 
the product has been designed 
and tested by professional and 
pass ionate  people ,”  smi led 
Claire.

▲A glimpse of past times─workers in Zefal's 
factory in 1953. 

▲Old catalogs speak of Zefal's long, illustrious history.

 Drawing by hand is still be used in 
early product concepts.
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Stronglight was established 
in St Etienne, the traditional 

center for France’s bicycle com-
ponent industry, in 1906. Now 
boasting over a century of expe-
rience and knowledge, the com-
ponent manufacturer continues 
to design and produce the high-
est quality chainrings, cranksets, 
and mudguards. Approximately 
30 members of staff, including a 
dedicated R&D team work tire-
lessly to develop the brand name 
under the roof of its headquar-
ters in France

Every Stronglight product 
is subjected to a strict quality 
control process to ensure the very 
highest  levels of customer satis-
faction—something which is of 
key importance to the company. 
“We have always manufactured 
chainrings, and cranksets,” says 
Jeremy Caleyron, Stronglight’s 
Sales Manager, “we have a great 
know-how, and a very good 
brand image. We try to deliver 
high level products at a very 
good price, and we can do this 
because we choose to remain in 
France, where the company was 
born.”

T h e  c o m p a n y  b e g a n 
innovating square taper cranks, 
and bottom bracket systems as 
far back as 1933. The product 

Stronglight Continues 
‘Made in France’ 

range now extends 
to headsets,  and 
e v e n  r i m  t a p e s 
f o r  b o t h  M T B 
and City bicycles. 
Until  5 years ago, 
S t rongl ight  was 
part of the French 
b i c y c l e  g r o u p , 
Z e f a l .  To d a y ’s 
CEO Mr. Glotin, 
p u r c h a s e d  t h e 
brand after working 
c l o s e l y  w i t h  i t 
during his time at 
Zefal group. With 
pos i t ive  growth 
every year since 
t h e  t a k e o v e r , 
Stronglight is going 
from strength to 
strength, continuing 
i t s  t r a d i t i o n  o f 
world-class bicycle 
components production.

Q u a l i t y  a n d  D i v e r s i t y 
Prevails

Stronglight’s  strengths 
lie in i ts resounding abili ty 
to manufacture high-quality 
components that are compatible 
with al l  systems,  including 
S R A M ,  S h i m a n o ,  a n d 
Campagnolo. Stronglight utilizes 

CT2 technology:  a  ceramic 
Teflon treatment which provides 
excellent strength without the 
burden  of  a  heavy  weigh t . 
However, despite possession 
of this recipe for success, the 
company refuses to rest on its 
laurels: “We are continuing to 
develop our mudguards market, 
and a l though i ts  not  a  new 
activity for us, the recent success 
of our O.Symetric chainrings has 

▲Stronglight's booth at the 2014 Taipei Cycle Show. 
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allowed us to grow even more,” 
explained Jeremy. Stronglight’s 
sales grew from €3 million to €3.3 
million between 2012 and 2013, 
in large part due to the growth of 
the O.Symetric brand. “Although 
a separate French company, 
Stronglight manufactures and 
distributes O.Symetric products, 
pr imari ly because we are a 
specialist and world-leader in 
the chainring market,” continued 
Jeremy.

Stronglight’s major markets 
are based in Europe—mainly 
Germany, France, the UK—
as well as smaller markets in 

Asia, and in South America. 
Adverse weather conditions 
and unpredictable sales patterns 
have somewhat hampered the 
company’s progress, and Jeremy 
bel ieves  that  the  economic 
recession in France makes it 
a difficult climate for French 
cycling brands. “Although the 
weather in 2013 wasn’t so bad, 
poor financial markets mean that 
retailers are scared. It is very hard 
to plan production because one 
week we sell well, the next we 
don’t, resulting in retailers who 
don’t want to have excess stock 
or large inventories,” Jeremy 

explained.
Stronglight exhibits annu-

ally at both Eurobike and Taipei 
Cycle show, both of which are of 
vital importance to the company. 
The company estimates that in 
2014 it will turnover around €3.8 
million, which would be a fan-
tastic growth of around 15%, an 
improvement on last year’s 10% 
increase. “Our plan is to continue 
the good work,” stated Jeremy, 
“development of our Asian and 
South American markets, while 
still continuing to sell well in Eu-
rope, will mean we can continue 
this healthy period.”

Founded in 2011 by Chris-
tian Gauthier, Ixow is a new 

french designer and manufac-
turer of bicycle components, 
committed to making the use of 
the bicycle easier. By thinking 
differently and exploiting un-
tapped potential, Ixow develops 
highly innovative products for 
the bike industry. “At Ixow, we 
believe that bikes can change the 
world, and that our products can 
contribute to the revolution. Our 
mission is to imagine, conceive, 
develop, and commercialize new 
solutions to simplify and secure 

Ixow : The New Kid on 
The Block

bicycle usage,” says Elodie Ber-
nard, Ixow’s Communications 
Manager.

Based on exclusive patents, 
the benefits of Ixow’s innovative 
products are significant and 
immediate due to simplified 
ergonomics and careful designs. 
By applying automotive industry 
s tandards ,  i t s  p roducts  a re 
rigorously designed to ensure 
thousands of worry-free and 
maintenance-free operations. 
Featuring cutting-edge innovation 
and  ae s the t i ca l l y -p l ea s ing 
designs, Ixow provides bike 

manufacturers and cyclists with 
the finest bike components for a 
brand new biking experience. As 
more and more people choose 
bicycles as a primary form of 
transportation, Ixow offers a 
great alternative away from 
uncomfortable, inconvenient, 
and unsecured bikes. Despite the 
company’s lack of experience and 
history in the bicycle industry, 
Ixow’s bicycle components are 
ergonomic, enjoyable and safer 
for more comfortable daily use. 
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France’s New Generation

One management philoso-
phy that is very important for 
Ixow is to produce the majority 
of its products on French soil. 
With both headquarters and pro-
duction located on the same site 
in Normandy, the company can 
benefit from having all of its staff 
under one roof. “Ixow is entering 
a market that is already extremely 
mature and competitive, produc-
ing in France is not only some-
thing we can be proud of, but can 
allow us create a real competitive 
advantage,” stated Elodie.

Ixow is part of an industrial 
and human adventure, where 
France plays a dominant role. By 
choosing a fiberglass-reinforced 
composite for its products, Ixow 
is benefiting from numerous 
advantages in terms of integrated 
des ign ,  de l ivery  t imes  and 
cost-effectiveness—something 
which other French bicycle 
manufacturers are not taking 
advantage of. This strategic 
choice also serves to promote 
and highlight the expertise and 
competencies perfectly mastered 
in France, especially through 
the automotive industry.  To 
carry out its industrial strategy, 
Ixow benefits from the support 
of Faurecia, a leading French 
automotive equipment maker. 

Anticipating Launch Year

Having started commercial 
and marketing development in 
2011, Ixow is finally ready to put 

its products on the market. These 
are exciting times for the new 
company, which is confident it 
can turnover at least €8 million 
in 2014, having sold nothing in 
2013. The company’s main mar-
kets will be North America, and 
Europe, with each one expected 
to make up 30% of Ixow’s total 
sales, as well as Asia, which will 
be a smaller market. “We are very 
confident about our first real year 
on the market” says Elodie, “we 
want to really establish the brand, 
and believe that our name can be-
come strong and well-known all 
over the world,” she continued. 

Ixow launched a number 
of different products during the 
2014 Taipei cycle show, including 
an  an t i - thef t  dev ice  which 
renders a stolen bike unusable. 

“Deterrence, multiple protection 
points, and ease of use are the 
key elements of these innovative 
anti-theft products,” Elodie says. 
Perhaps the most eye-catching 
product Ixow has revealed for 
2014 is the Synchrobox. This 
product is a brand new concept 
which synchronizes both the front 
and the rear derailleur. It has been 
designed for super-easy gear 
shifting-perfect for cyclists with 
little or no experience. “These 
products are game-changers,” 
claims Elodie, “every single one 
of our products has been received 
very well so far. We are without 
doubt the most innovative bike 
industry company in the world 
this year, which is why we expect 
our first year sales to reach an 
extraordinary €8 million.” 

▲Ixow's innovative products attract attention at the 2014 Taipei cycle show.
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Testing Eight Road 
Bike Chainwheels

Text & Photos:  Editorial Dept.

Eight manufactrers：Cam-
pagnolo, Driveline, First, FSA, 
Ridea, Samox, Shimano, and 
Shun were invited to provide 
their chainwheels and cranks 
( including bot tom bracket)

for testing. The tested products 
were limited to chainwheels for 
road bikes with 50/34 teeth, and 
cranks with a length of 172.5 mm 
that were compatible with 68 BC 
1.37 x 24 bottom brackets and 

In May of this year, Cycling Update–Wheel Giant's consumer magazine–and Taiwan's 
Cycling and Health Industry R&D Center (CHC) cooperated together to test various 
aspects of eight popular chainwheels and cranks.  

▲Initial view

bearings. All of the items were 
tested on testing machines using 
jigs, and no peripheral compo-
nents were used that might affect 
product performance. 

Preparation for testing



1032014 Autumn BMUwww.biketaiwan.com

Tech Talk

A. Weight measurement 

The chainwheels and cranks (including 
bottom bracket) were weighed on an electronic 
balance with an accuracy of 1g. All weights are 
expressed in grams (g). 

C. Weight to stiffness ratio

Dividing the stiffness (N/
mm) by the weight (g) yields 
a value representing the rela-
tionship between stiffness and 
weight. This value can shed light 
on the degree to which stiffness 
is retained when reducing prod-
uct weight, and how much stiff-
ness is affected by the choice of 
materials. The greater the weight 
to stiffness ratio, the better. This 
value is rounded to the fourth 
decimal place. 

B. Stiffness testing 

Stiffness testing was performed in compliance 
with EN14781 standards. After mounting the bottom 
bracket and crankset on a jig, the cranks were put in 
a horizontal position, and the chain was hung to re-
strict the rotation of the crankset. A pedal jig with a 
set stiffness was installed, and a downward vertical 
force of 1,100 N (112.24 Kgf) applied. After testing 
left and right sides, the displacement was recorded 
and the stiffness value calculated using the formula 
1,110 N/displacement (mm). The greater this value, 
the better the stiffness. 

D. Rotating fatigue testing 

After mounting the bot-
tom bracket and crankset on 
a jig, the jig was connected to 
the left side of the crank, and a 
10kg weight hung on the right 
side of the crank. The crankset 
was then rotated at 60 rpm, and 
water sprayed at a rate of 4 ml/
second. The product was ob-
served after 6 hours of testing. 

CHC laboratory test items
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These cranks are made of one-piece forged 7050 aluminum 
alloy, and the chainwheels are made from imported European 
7050 aluminum alloy. The aluminum is heat treated to ensure that 
hardness, conductivity (EC value), and crystallization all meet 
requirde standards, while providing a high level of strength. The 
chainwheels have a four-point index chain catching design al-
lowing more precise, smoother, and faster shifting and explosive 
acceleration. The unique low-pressure angle tooth design reduces 
chainwheel load, improves transmission, and extends chain life. 
The extra-wide chainwheel accommodates chains with differ-
ent spacings, and improves transmission efficiency by more than 
15%. The entire set has a weight of 964 g (not including bottom 
bracket). 

FSA’s top-end new-generation K-Force 
light chainwheel set features a new asymmetric 
bolt spacing (ABS) and a single claw hidden be-
hind the cranks, which gives the K-Force Light 
a fresh look. The K-Force Light offers ultra-light 
weight and ultra-high stiffness, providing profes-
sional riders even better pedaling efficiency, and 
allowing all power to be transmitted to the wheel. 
These revolutionary chainwheels are even faster 
and more evolved. Their simple appearance and 
uni-directional marble grain finish give them a 
gem-like appearance and raise the bar of indus-
trial design. 

First Crank
Design features Power saving

Chainwheels material 7075 aluminum alloy 

Crank material 7050 aluminum alloy 

Color options Yellow, black

CHC laboratory testing data 
Actual weight 1,022 (g) 

Stiffness - transmission side 135.13 (N/mm) 

Stiffness - non-transmission side 83.65 (N/mm) 

Stiffness ratio - transmission side 0.0134 (N-mm/g) 

Stiffness ratio - non-transmission side 0.0083 (N-mm/g) 

Rotating fatigue testing Passed 

First Cranks

FSA K-Force Light ABS BB386 EVO
Design features Asymmetric bolt spacing,  excellent transmission of force

Chainwheels material Aluminum alloy 

Cranks material Carbon fiber 

Color options Red & white, gray & black

CHC laboratory testing data 
Actual weight 650 (g) 

Stiffness - transmission side 139.99 (N/mm) 

Stiffness - non-transmission side 95.89 (N/mm) 

Stiffness ratio - transmission side 0.0219 (N-mm/g) 

Stiffness ratio - non-transmission side 0.0150 (N-mm/g) 

Rotating fatigue testing Passed 

FSA K-Force Light ABS BB386 EVO
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The FC-9000 is manufactured using Shimano’s 
Hollowtech II technology, and can provide optimal 
transmission of pedaling force. Paired with all-new 
front derailleur guide plates, the chainwheels ensure 
the chain is dropped less often. A four-claw mounting 
structure meets high stiffness and light weight require-
ments. Carefully selected small ball bearings also re-
duce weight, and an all-new sealed structure ensures 
even smoother rotation. P.C.D. (pitch circle diameter): 
110mm. 

These chainwheels and cranks have a 
lightweight three-dimensional forged design, 
and are paired with a CNC-machined hollow 
chromoly shaft. The chainwheels are made of 
CNC machined 7075 aluminum alloy, and pro-
vide more accurate, faster shifting performance. 
Outstanding performance is accompanied by 
light weight and rigidity, enabling the product 
set to provide both power and beauty. As a re-
sult, the brand is highly regarded in Taiwan and 
abroad. 

Shimano FC-9000

Shimano FC-9000
Design features Hollowglide hollow tooth technology 

Chainwheels material Large chainring: aluminum/carbon fiber composite 
materials; small chainring: aluminum alloy 

Crank material Aluminum alloy 

Color options Silver & black

CHC laboratory testing data 
Actual weight 690 (g) 

Stiffness - transmission side 162.98 (N/mm) 

Stiffness - non-transmission side 91.06 (N/mm) 

Stiffness ratio - transmission side 0.0241 (N-mm/g) 

Stiffness ratio - non-transmission side 0.0134 (N-mm/g) 

Rotating fatigue testing Passed 

SAMOX road bike chainwheels and crankset 
Design features Combines light weight, stiffness, and visual appeal 

Chainwheels material 7075 CNC chainwheels 

Crank material Forged 6061 aluminum 

Color options  black (other anodized colors can be ordered) 

CHC laboratory testing data 
Actual weight 903 (g) 

Stiffness - transmission side 147.15 (N/mm) 

Stiffness - non-transmission side 98.86 (N/mm) 

Stiffness ratio - transmission side 0.0166 (N-mm/g) 

Stiffness ratio - non-transmission side 0.0111 (N-mm/g) 

Rotating fatigue testing Passed 

Samox road bike chainwheels and crankset 
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Driveline Air Force

Shun WM-CB-525

These chainwheels are made from 100% CNC 
machined 7075 aluminum alloy, and offer precise 
shifting performance. Thanks to a special tooth de-
sign, thew chainwheels can minimize shifting resis-
tance. The BCD110 dual system design can be used 
with either 50/34T or 53/39T chainrings, reducing 
purchase cost.

The Inverse Spider Arms feature increases 
torque and stiffness. The BB shaft material con-
sisted of SCM 435 chromoly. Assembly is easy, 
and transmission offers high stiffness. The bottom 
bracket has Japanese Takino bearings, which ensure 
a high degree of smoothness. 

Wilma carbon fiber hollow cranks are made 
from high-modulus carbon fiber employing a prepreg 
material and resin system subjected to 160° heating 
and 200°C compression tempering, yielding excellent 
performance. Advantages include truly hollow cranks 
and a light weight that products made using other 
processes cannot match. The product’s high stiffness 
is attributable to new process technology employing 
high-modulus carbon fiber, high-temperature curing, 
and mechanical compression. Finally, the chain-
wheels offers superb fatigue resistance. Outstanding 
materials, process technology and design ensure high 
stability and a low defect rate.

Driveline Air Force
Design features Increases transmission  stiffness, dual system design 

 chainwheels material 7075 aluminum alloy 

Crank material Forged 6061 aluminum alloy 

Color options Black/white

CHC laboratory testing data 
Actual weight 945 (g) 

Stiffness - transmission side 148.37 (N/mm) 

Stiffness - non-transmission side 98.30 (N/mm) 

Stiffness ratio - transmission side 0.0160 (N-mm/g) 

Stiffness ratio - non-transmission side 0.0106 (N-mm/g) 

Rotating fatigue testing Passed 

Shun WM-CB-525
Design features Hollow carbon fiber cranks 

Chainwheels material 7075 aluminum alloy 

Crank material Carbon fiber 

Color options Marble grain carbon fiber

CHC laboratory testing data 
Actual weight 757 (g) 

Stiffness - transmission side 123.30 (N/mm) 

Stiffness - non-transmission side 90.69 (N/mm) 

Stiffness ratio - transmission side 0.0166 (N-mm/g) 

Stiffness ratio - non-transmission side 0.0122 (N-mm/g) 

Rotating fatigue testing Passed 
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Ridea Crankset & Powering

Campagnolo Super Record

The cranks are made from 7150 aluminum alloy sub-
jected to special CNC processing. As a result, they offer 
high stiffness and comply with EN fatigue resistance test-
ing for 100,000 cycles. The chain wheels are made from 
CNC machined one-piece molded 7075 aluminum im-
ported from Europe. As a result, each tooth fits the chain 
precisely, reducing wear and prolonging product life. The 
chainrings have a special dual-oval curved design, which 
enables them to quickly pass the dead point of a rider's ap-
plication of power making pedaling easier and increasing 
efficiency by over 10%. A patented chain-catching tooth 
shape and six-point index shifting design ensure fast and 
accurate shifting, even during fast riding.

The Super Record combines advanced technology 
with superb performance, and can meet professional cy-
clists’ need for functionality and smooth operation. The 
chainwheels have been optimized to offer eight chain 
catch points and two chain release points, ensuring faster 
and more accurate shifting. Thanks to Campagnolo's 
Ultra-Torque™ technology, pedaling force is transmitted 
efficiently to the wheels with almost no loss of energy. 
Ceramic ball bearings providing optimal smoothness and 
lasting performance. 

RIDEA CRANKSET & POWERING
Design features  raising pedaling efficiency 

Chainwheels material AL7075

Crank material AL7150

Color options Black

CHC laboratory testing data 
Actual weight 778 (g) 

Stiffness - transmission side 113.62 (N/mm) 

Stiffness - non-transmission side 92.71 (N/mm) 

Stiffness ratio - transmission side 0.0149 (N-mm/g) 

Stiffness ratio - non-transmission side 0.0121 (N-mm/g) 

Rotating fatigue testing Passed 

Campagnolo Super Record
Design features Employees many advanced technologies, 

offers superb performance. 

Chainwheels material Aluminum alloy 

Crank material Carbon fiber 

Color options Black & red

Recommended retail price N/A

Colmax 06-2055300

CHC laboratory testing data 

Actual weight 628 (g) 

Stiffness - transmission side 142.53 (N/mm) 

Stiffness - non-transmission side 101.27 (N/mm) 

Stiffness ratio - transmission side 0.0231 (N-mm/g) 

Stiffness ratio - non-transmission side 0.0164 (N-mm/g) 

Rotating fatigue testing Passed 
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Ginat Unveils New and 
Revamped Ranges

Text & Photos: Editorial Dept.

Giant has expanded its al-
ready extensive line of 

27.5 off-road bikes with the 
introduction of two new ranges 
optimized for 27.5 wheel tech-
nology—the Glory 27.5 for 
downhill, and the Reign 27.5 
for enduro. At the same time it 
has also revamped its lineup of 
award-winning Defy endurance 
road bikes.

After introducing, and gar-
nering positive reviews for its 
line of 27.5 XC and trail bikes 

last year, Giant’s development 
team has worked to engineer 
and fine tune its 27.5 technology 
for longer travel enduro and DH 
bikes. The new bikes have been 
in development for over two 
years, with prototypes winning 
pro races in the early part of the 
2014 season.

“Our goal was simple, to 
help DH and enduro riders go 
faster,” said Giant Global Off-
Road Category Manager, Kevin 
Dana in a press release, “we 

worked closely with our Giant 
Factory Off-Road Team rid-
ers to design, develop and test 
these new 27.5 bikes in the most 
demanding off-road terrain and 
conditions. After two years of 
development, testing and fine 
tuning, we’re confident that both 
the Glory and Reign 27.5 plat-
forms are the most capable and 
advanced DH and enduro bikes 
in the market.” 

▲Defy Advanced SL Action
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meet the needs of a wide range 
of downhill riders. Built around 
an all-new ALUXX SL alumi-
num frame with a co-pivot 
shock mount and 8 inches 
(203mm) of smooth, fully 
active Maestro rear suspen-
sion travel. The frame geometry 
is optimized to be longer and 
lower while still retaining the 
pedaling and steering stiffness 
that DH racers demand. The 
new Glory 27.5 also features an 
OverDrive steerer tube design for 
maximum front-end stiffness and 
steering precision, along with a 
newly shaped MegaDrive down-
tube that’s a bit more rounded 
with smaller diameter tubing than 
the previous generation Glory. 
Combined with the PowerCore 
bottom bracket, the new design 
adds frame and pedaling stiffness 
for better efficiency and control. 
It also features new integrated 
cable guides that double as fork 
bumpers. 

Defy Advanced SL

Giant have also revamped 
its Defy range of endurance road 
bikes for 2015 to include new 
frame technologies and features 

▲Reign Advanced 27.5 0  Team Comp&Cyan_
Angle (Tire)

Reign Advanced 27.5 

Working with its pro en-
duro riders, Giant designed the 
Reign Advanced 27.5 around a 
lightweight, stiff and super-strong 
composite mainframe designed 
to give a lower center of gravity 
and longer wheelbase than its 26” 
wheel predecessor. The Maestro 
suspension system provides 6.3” 
(160 mm) of rear travel, and a 
custom fork offset of 46mm opti-
mizes handling. Other features on 
the Reign Advanced 27.5 include 
its OverDrive tapered steerer tube 
design for added stiffness and 
steering precision, a new 12x142 
rear thru-axle design, and internal 
cable ports—including routing 
for dropper seatposts—for sleek, 
uncluttered appearance and per-
formance. Weighing in at a mere 
2,650 grams (without shock, size 
medium), the Advanced 27.5 is 
the lightest Reign that Giant has 
ever produced. 

Glory 27.5

Developed and tested in 
conjunction with some of the 
world’s top pro downhill racers, 
the Glory 27.5 is designed to 

▲Defy

such as disc brake integration. 
The flagship series of the 

new range is the Defy Advanced 
SL. Weighing in at less than 900 
grams (size medium, with inte-
grated seatpost), the handcrafted 
composite frame is the lightest 
in its class. The new design fea-
tures Giant’s D-Fuse integrated 
seatpost, which apart from saving 
weight also serves to absorb road 
vibrations through slight flex-
ing. The smooth ride is further 
enhanced with fine-tuning of the 
frame geometry yet also balanced 
for pedaling stiffness and effi-
ciency. The frameset has also be-
ing re-engineered with seamless 
disc brake integration, giving rid-
ers more powerful and consistent 
braking performance in all types 
of weather.  

▲Glory 27.5 0 Brushed Black-Angle
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with all environmental produc-
tion standards (RoHS, REACH, 
CPSIA, etc.)

KMC EPT chains also offer 
high tensile strength, high rigid-
ity, efficient energy transmission, 
lean tech plate design and supe-
rior riveting geometry, to give 
a product with both exceptional 
anti-rust capabilities and excep-
tional chain performance.

KMC Upgrades Durabil-
ity and Rust Resistance 
Capability on Premium 
Products Text & Photos: Editorial Dept.

DLC Series Enhances Chain 
Life by 20%

KMC are introducing a 
new professional racing chain–
the X11SL DLC. Boasting a 
diamond-like coating which 
reduces friction and increases 
drivetrain performance, the high 
performance chain can also ex-
tend chain life and strength by up 
to 20% by means of a specialized 
stretch-proof manufacturing tech-
nique.  

The X11SL DLC can also 
be coupled with colored inner 
plates and pins to accentuate 
personal style. The DLC-Green 
Chain has been an integral part 
of the Vacansoleil-DCM Team in 
their achievements in the 100th 
Tour de France in 2013, and 
the DLC-Red Chain has been 
equipped on several of Special-
ized’s top models, including the 
S-Works, Tarmac and Venge. 
KMC X11SL DLC+Color Chain 
offers not only a high-perfor-
mance double space chain but 
also a very visible and fashion-
able product.

KMC Offers Increased Rust 
Resistance

Designed for the most ad-
verse environments, Eco ProTeQ 
(EPT) is KMC’s latest break-
through in rust protection. The 
new EPT treatment technology 
improves chain protection by 
completely coating all the com-
ponents－doubling rust resistance 
compared to RB(Rust Buster) 
treatment. EPT treatment also has 
a more environmentally friendly 
manufacturing process, meeting 

DLC Series Enhances Chain Life by 20%
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Shun Shing’s New Wil-
ma Four-Claw Cranks 

Text & Photos: Editorial Dept.

Shun Shing has always been 
a firm believer in constantly 

introducing new products in order 
to shape demand. Now Shun Shing 
plans to exhibit new-generation 
four-claw cranks at this year’s Euro-
bike cycle show.

Using a single mold for all 
types of chainwheels 

According to Shun Shing 
sales manager, Hung Kuan-lin, 
while different molds usually have 
to be developed when designing 
new chainwheel and crank sets, 
Shun Shing has introduced a four-
claw crank design concept that 
will reduce development cost and 
promote reuse of design elements. 
After overcoming a host of dif-
ficulties, Shun Shing ultimately 
brainstormed a solution, and came 
up with third-generation four-claw 
cranks over the course of a half year. 
The new cranks are suitable for 
all chainwheel specifications, and 
have a compatibility rate of 99%. 
The cranks can be used with 10- 
or 11-speed chainwheels, and the 

customer can choose the number of 
teeth according to need. The cranks 
can be used on PF30, BB386, and 
snow bikes. 

Shun Shing’s third-generation 
four-claw cranks are made using an 
advanced cold-hot high-pressure air-
blowing process, which leaves more 
space inside the cranks, and offers 
excellent compressive strength and 
stiffness, while significantly reduc-
ing weight. Another advantageous 
feature is the use of aerospace-
grade surface-film anti-corrosion 
treatment to avoid separation of 
the carbon fiber and aluminum ele-
ments that are in contact with each 
other under the influence of climate 
extremes. This technology ensures 
that aluminum elements remain 
firmly bonded to the carbon fiber 
during swings between hot and cold 
weather. 

Shun Shing has also adopted 
a “shark’s tooth” tooth profile in its 
chainwheels, which enables a snug 
fit with the chain. The four chain-
up point design bringing chain-up 
point locations closer together, to-
gether with an increased lead angle, 

reduces shifting time to only 0.3 
seconds. 

Three-claw chainwheels for 
single-speed bikes

Sales manager Hung also not-
ed that Shun Shing has introduced 
three-claw chainwheel and crank 
sets that can give single-speed bikes 
enhanced visual appeal. These prod-
ucts offer retro looks and an elegant 
metallic finish; the chainwheels 
and cranks are all made from 6066 
aluminum alloy subjected to T6 
heat treatment. Not only are they 
lighter than ever, they are also even 
quicker, and are well-liked by Japa-
nese cyclists. Single and double ring 
models are available; the former 
provide 42-49 teeth, and the latter 
provide 50/24, 48/32, and 53/39 
tooth combinations. Shun Shing 
further offers customized specifica-
tions satisfying customers’ needs. 
Products are use-tested and meet 
EN testing requirements; strength is 
guaranteed to stand up to the test of 
actual riding.

▲ A three-claw chainwheel and crank set for use 
on single-speed bikes. 

▲ Shun Shing's four-claw cranks can fit chainwheels on both MTBs and road bikes, and have a 
compatibility rate of 99%. 
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New Floating Rotor 
from Baradine

Having started out making 
brake blocks,  Baradine 

Rubber has now been operat-
ing for close to 40 years, the 
company’s “Baradine” brand 
emphasizing quality and R&D 
innovation. This has led to both 
consumer and industry apprecia-
tion of Baradine’s disc brakes, 
linings, and brake blocks and to 
brisk global sales. 

 Two-part Floating Rotor 
Sheds Heat with Aplomb

Disc brakes have become 
derigueur on high-end MTBs 
over the last few years, and road 
bikes with disc brakes may ap-
pear in UCI races at some point 
in the future. To fit in with its 
lineup of many popular brake 
products, Baradine have designed 
an innovative Floating Rotor, 

engineered to provide increased 
heat dispersal for disc brakes. 

The Floating Rotor relies 
on separated discs, the rotor’s 
outer discs are made of 410 stain-
less steel, and the inner disc made 
of 7075 aluminum alloy. A small 
gap is maintained between inner 

and outer discs allowing the rotor 
to cool more effectively. When 
braking is applied, heat will not 
be transmitted to the hubs. This 
not only protects the hubs, but 
also increases pad life and brake 
responsiveness. 

A semicircular open space 
between the inner and outer disks 
ensures that they do not easily 
warp, while promoting excellent 
key conduction. The junction 
between discs and hub has been 
carefully machined, ensuring an 
even closer fit at the time of as-
sembly. Apart from 160 mm 180 
and mm specifications, Baradine 
also introduced a 203 mm rotor 
this year.

Text & Photos: Editorial Dept.

▲ The inner disk is made of stainless 
steel; the outer disk is made of aluminum.

▲ Specially-milled rivets help the floating rotor dissipate heat, yielding even better braking performance.
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Jieke Introduces
Disc Brake Lineup

Text: Editorial Dept.

LA N X I  J I E K E  S P O RT S 
APPARATUS MANUFAC-

TURING CO., LTD is one of the 
oldest  Taiwanese manufacturer 
specializing in brake systems 
for bicycles, e-bikes and mini-
motorbikes. The company is 
run through the integration of 
several large companies span-
ning mainland China and Taiwan 
with advanced design, develop-
ment, manufacturing and testing 
capabilities. Jieke’s disc brake 
line consists of three categories: 
high-end hydraulic disc brakes, 

dual actuation mechanical disc 
brakes, and single-sided me-
chanical disc brakes. With over 
20 products in the three series, 
annual output is over 3.6 mil-
lion units which are sold to over 
40 countries and regions in Eu-
rope, America, South-East Asia. 
The company is a self-export 
company with ISO9001 quality 
management certification. All 
products have passed German 
& Europe DIN EN14766 certi-
fication and ROHS certification, 
and the brake pads have passed 

Y-1 Hydraulic disc brake
▪ Open system.
▪ Dual piston.
▪ Forged aluminum body.
▪ Automatic caliper positioning.
▪ Easy replacement for pads.
▪ Non-corrosive mineral brake fluid and excellent heat 
   expansion properties.
▪ International standard mounting & post mounting.

non-asbestos certification. All of 
Jieke’s main products are desig-
nated for high-end bikes, and are 
well-praised and trusted by cus-
tomers all over the world—sev-
eral receiving innovation awards 
at previous international bicycle 
exhibitions. 

Jieke’s company philoso-
phy prioritizes integrity, quality, 
good service, innovation and 
symbiosis, through these key 
points the company believes that 
both they and their customers can 
prosper.

S-3   Dual-activation mechanical disc brake
▪ Dual synchronous actuation.
▪ High stopping power with precision control.
▪ Easy adjustment and mounting for caliper.
▪ Easy replacement for pads.
▪ International standard mounting type & post mounting.
▪ Weight: 186g (Thin and light weight design).
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T-1  Mechanical disc brake
▪ Easy replacement of pads.
▪ High stopping power with precision control.
▪ Ball bearing mechanical disc brake.
▪ International standard mounting & post  
  mounting.
▪ Compatible adapters: C1,C2,L1,L2,L3.
▪ Weight: 150g (Thin and light 
  weight design).

S-1  Dual-activation mechanical disc brake
▪ Dual synchronous actuation.
▪ High stopping power with precision control.
▪ Easy adjustment and mounting for caliper.
▪ Easy replacement for pads.
▪ International standard mounting & post mounting.
▪ Compatible adapter:C1,C2,L1,L2,L3.
▪ Weight: 193g (W/O adapter).

Easybike Innovates Hub 
& Wheelset Solutions

Text: Editorial Dept.

Easybike have been busy ad-
dressing common problems 

with today's bicycles for high-
end hub and wheelsets, and they 
have come up with some innova-
tive solutions.

Standard copper nipples 
are heavy and tend to corrode 
quickly, thus excluding them 
from being considered high-end. 
Aluminum is light enough to be 
considered high-end, but draw-
backs in durability, rigidity and 
corrosion resistance to acid and 
alkali are not really good enough.  
Without no better choice, people 
consider aluminum nipples to be 
a high-end component.

To solve this  problem, 
Easybike have developed a great 
solution for high-end wheels—
a titanium alloy nipple. The 
titanium alloy nipple is half the 
weight of copper nipples, yet 

with improved durability, rigidity 
and corrosion resistance to acid 
and alkali. This small change can 
make a big difference.

Hubs add ant i -damage 
worldwide patents

In general, high-end hub 
ratchet wheels are made from 
7075 aluminum alloy while many 
brands of flywheels are made 
from reinforced steel, this may 
damage the aluminum ratchet 
wheels when ridden.

Easybike's latest ratchet 
wheel is a reinforced aluminum 
design with multi-national (US, 
EU and Asia) patents. It is eco-
nomic, practical, beautiful and 
lightweight.

Two bearings are employed 
in the front hub, and five bearings 
in the rear hub.  The inner ratchet 

wheel of the hub has 36 teeth.  
The outer rear hub ratchet wheel 
has six pawls.  All these combine 
to greatly enhance riding stabil-
ity.

All hub components (axle, 
side cover, body and sleeve) are 
3D forged in 7075 aluminum 
from a co-axial molding to pro-
duce a high quality hub that is 
lightweight, durable and smooth.

▲Easybike's titanium nipples
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Liv Avail Advanced SL
Text & Photo: Editorial Dept.

Hiigh-end women-specific 
bicycle brand, Liv, have re-

vamped one if its key road bike 
ranges for the 2015 season. The 
new 2015 Avail collection con-
sists 3 road bikes designed and 
developed from the ground up to 
offer the utmost balance of light 
weight, control, efficiency and 
compliance for female riders.

The crown jewel of the new 
range is the Avail Advanced SL. 
The handcrafted composite frame 
weighs less than 900 grams and 
has been engineered to optimize 

overall compliance for the fe-
male rider. The carbon layup 
and frame geometry results in a 
frame that is stiff yet comfort-
able, allowing riders to climb 
faster and ride longer while 
exerting less energy. Comfort 
is further enhanced with the 
inclusion of an integrated ‘D-
Fuse’ seatpost specially shaped to 
flex slightly over rough roads—
this design also provides signifi-
cant weight savings. The inclu-
sion of integrated disc brakes and 
women-specific components go 

▲Avail Advanced SL 0 Carbon Angle.

to make up a bike that is ultra-
lightweight, comfortable and of-
fers excellent control.

                ‘s    
Lightweight Bicycle Range

Text: Editorial Dept.

Since 1990, Richmond has 
been producing top branded 

components, unique lightweight 
framesets with elegant designs.

Today, Richmond bikes are 
lighter, faster, and more advanced 

than ever, promising cyclists 
the ride of a lifetime. Richmond 
bikes are produced in a high-end 
factory in Taiwan, controlled and 
tested by a professional crew. 
The company also produces 

lightweight bicycles for other 
major brands. All Richmond 

                                                                                                                                                                                                                                                

▲SLR 1.0 Composite▲SLF 2.0

bicycles are lightweight, and 
come in a variety of different 
models and builds to satisfy all 
riding styles and weight prefer-
ences.
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Taiwan’s Latest
New Products Gallery

Text & Photos: Editorial Dept.

ALLIED
H135
The first riding test is important and significant for 
both children and parents. With this in mind, Allied 
have designed a bicycle with a focus not just on 
safety, but also offering several key design features:
．Simple to use.
．Easy to fold.
．Convenient for storage.

 886-2-25868606                          
W  www.allied.com.tw

ACCORD
R1
With wire-driven design, this product 
makes it easy for riders to upgrade 
their regular disc brake into a hydraulic 
disc brake. It combines stylish looks 
and fantastic performance into one 
option for riders to choose.
．Caliper: Forged aluminum.
．Color: Anodized red/grey.
．Rotor: GG-RO01 160mm×2.
．Mineral Oil.
．Dual-actuated pistons

 886-2-27069019, 27030549                              
W  www.accord.com.tw

ACHIMAY (RUBAR)
SHADOW WING1
The Rubar Shadow Wing1 is a 700C 
alluminum wheelset for road bikes, 
features include: 

．30mm profile.
．Front hub: 20H AL-6061 CNC. 
．Rear hub: 24H AL-6061 CNC.
．Black stainless steel spokes.
．Weight: 1630 grams.
．Available in black/red or black/

silver colors.
 886-4-24633258

W  www.achimay.com.tw

ADVANCED FORMING
AHF-DT-0194
Down Tube AHF-DT-0194 is designed to 
solve a problem that  good fat bike designers 
might meet: The width of the down tube's BB 
side for normal bicycle doesn't fit the design 
of the fat bikes.
AHF-DT-0194 is wider at BB side, stronger 
and fits designs better.
Features include:
．The width of the AHF-DT-0194 BB side 

is 85mm.
．Streamlined styling.
．A large and smooth side surface ensures 

that brands & logos can be seen easily.

AGUILA
AB-356 CARBON ROAD
Aguila's AB-356 road bike shoe includes 
the following features:
．Carbon sole.
．Comapartible with Look system.
．A-Top lacing system.
．Availble in sizes 36-47.

AKSLEN
SL 30 
The Maglev safety light offers several advantageous 
design features. A soft casing protects it from water 
ingress and prevents abrasion to the bike frame. 
Durable silicon straps and a compact design assure 
easy and instant attachment on either circular or non-
circular tubes of the bicycle, or on the bicycle helmet. 
Other features include:
．Uses only 1 AAA battery. 
．Steady High-Output Circuit maintains the brightness 

at the highest level.

 86-755-27133861~ 4
W  www.aft-sz.com/ 

 886-4-24729589                          
W  www.aguila.com.tw       

．No switch button: Just push on the 
center of the light to turn on/off.
 886-4-23591837

W  www.akslen.com
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ASHIMA 
FLO-TOR
Flo-Tor is designed to avoid uneven 
force being applied to the brake pads, 
and to deliver the pressure of the 
caliper to the brake disc completely. 
Eventually, it enables nearly 100% 
braking performance effectiveness.

 886-4-7260496
W  www.ashima.com.tw

APEXASIA SPORTING 
 886-4-26623598                                                  

W  www.apexasia.com.tw 

ARIX
ARIX ELECTRIC SUPPORT
Designed in Holland and built in Taiwan, the AES offers a modular 
system with four different battery looks in two different positions and 
with two differing capacities. There is also a choice of three different 
displays and three different motors. AES features also include a 
rotational PAS sensor and a torque sensor. Other features also include: 

．Global maintenance portal allowing system updates from all over the 
world.

．System check and update on distance.
．Extensive logging for easy maintenance.
．Uses only the best components from the best manufacturers.

 886-4-22379268                             
W  www.arixworld.com.tw 

ASSIZE 
 886-2-29067202
 assize@ms34.hinet.net

ASTER 
 886-4-24613659                                                   

W  www.asterbikes.com

BARADINE 

467CL 
．Stable brake performance.
．Superior heat dissipation.

 886-4-7112650                       
W  www.baradine.com.tw 



138 BMU 2014 Autumn www.biketaiwan.com

Product News

BEVATO
FCC-705
．15mm through axle design
    for cyclocross. 
．1-1/8" ~ 1.5" taper steerer.
．Post mount disc brake.
．Dropout with one eyelet.

 886-4-26886780                           
W  www.bev-intl.com

BV
 1-877-985-5888

W  www.iberausa.com

The new GP series cycle computer is designed 
to suit all ranges of cyclists.With the ANT+ / BLE 
4.0 enabled, it will provide an accurate reading 
for speed, distance, heart rate, cadence, power 
and altitude.
GP series features include: 

．Pre-set backlight on/off.
．Auto stop/start.
．USB rechargeable.
．Waterproof.

 886-2-29953081
W  www.bion-inc.com.tw

BION

B. A. & W. 
AP-08 
F-66C, full carbon racing frame sets
．SIZES: 480mm / 500mm / 520mm / 

540mm / 560mm / 580mm / 600mm.
．W / F-066C full carbon racing fork.
．DI2 Compatible.
．Compatible with 1-1/8 ~ 1-1/2 headsets.
．Compatible with 31.8mm seat clamps / 

27.2mm seatposts.
 886-2-28736998

W  www.bawintl.com 

BENGAL
Ares
Ares is the new disc brake system from Bengal 
with features including: 

．Open system-side push design.
．Aluminum forged caliper & master cylinder.
．Stamped light lever.
．Patented 'EZ-out' pads.
．Fluid: Mineral oil.
．Perfect for XC, TRAIL, AM.

 886-4-7203979
W  www.bengalperformance.com.tw 

BN'B RACK
BC-225
The award-winning BC-225 roof bike carrier 
differs from traditional carriers significantly--
instead of clamping onto the bike's frame, this 
carrier clamps to the front tire ensuring that 
no stress is placed on the metal frame. Other 
feartures include: 

．Automotive grade city crash passed.
．TUV Certificate No: NR1105130028.
．IF Award-winning design 

 886-4-26868900                      
W  www.bnbrack.com / www.kingroof.com 

CHING CHERN 
CC#653
Ching Chern's new chainguard offers the 
following features: 

．Alloy and steel construction.
．Color to order.
．Available for 36T, 38T, 42T, 44T, 46T and 

48T.
．Tolerance +- 1.5 mm.

 886-4-8852429
W   www.chingchern.com.tw 
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CHERN SHIANQ
SPORTS BOTTLE
Chern Shianq's new ergonomic sports water 
bottle, CSB-512 comes in two sizes 800ml (L) 
and 600ml (M). Other features include: 

．Constructed from LDPE.
．Very flexible and squeezable, fitting your 

hand comfortably.
．100% BPA-Free.
．Leak proof push/pull cap.
．Fits in bicycle water bottle cages.
．Proudly made in Taiwan.

 886-6-6992373
W  www.chernshianq.com

CSB-512L  CSB-512M

CHIUH SHENG
CS4000
HIGH-FLYING (CS-4000) is Chiuh 
Sheng's latest BMX & skate helmet. 
The aero design features 10 vents for 
increased air-flow. Other specifications 
include: 

．Weight: 400 grams.
．Small & large EPS.
．One ABS hard outshell.
．Black or gray EPS shell.
．Matt or shiny with graphic painting.
．Adjustable size foam: 12m/m,8m/m & 

5m/m.
．Available in the following sizes: XS(46-

50cm) S(50-53cm) M(53-56cm) L(56-
59cm) XL(59-61cm).
 886-2-27629425

W  www.cschelmet.com.tw 

CHOSEN
Close Drive System: 
Chosen Close Drive System features 
a ratchet that only opens to drive the 
hub when the user is pedaling forward. 
When pedaling stops, the ratchet closes, 
resulting in almost zero ratchet noise and 
friction, as well as greater efficiency due 
to better transmission of power to the 
hub. Chosen’s patented design is suitable 
for almost any bicycle type, including 
BMX, MTBs, road and folding bikes, 
whether single-speed or multiple-speed.

 886-4-7588777, 7588889                         
W  www.chosen-hubs.com 

CHENNQ HOU 
MOONSTONE
The all-new MOONSTONE XC
wheelset is the lightest mountain XC 
wheelset from Croder Cycling. Features
and specifications include: 

．Wheel size: 27.5" / 29".
．Weight: 1,490g (27.5").
．Rim Material: Croder Moonstone AL6061-T6.
．Rim Width: 24mm.
．Spoke: F28/R28, Double Butted Spoke, Stainless, Black.
．Hub: Croder MXC Disc Straight-Pull hub, F2/R4 Bearings.
．Front Axle Option: QR/M15. Rear Axle Option: QR/M10/M12 (135/142mm)
．Compatible with Shimano / Sram / Sram XX1

 886-4-7383798 
W  www.crodercycling.com

CHIN HAUR 

 886-7-7011621~5                       
W  www.chinhaur.com.tw 

VH-2162
The VH-2162 is a dual-drive hub for tandem 
bikes. Features include: 

．R.O.C. Patent No: M471376.
．Rear, alloy body, with 2 single way earings 

& 4 sealed bearings.
． Weight: 635g.

NEW
NEW
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DA YU
Graduated compression socks help blood 
circulate back to heart quickly providing 
relief  from feeling tired and aching legs. 
This can help improve athletic performance 
and endurance by reducing muscle 
vibration. The socks also reduce the build 
up of lactic acid, helping the muscle recover 
faster.

 886-4-8760680#107   
W  www.jianisox.com

FEDERAL
 886-4-25322789

W  www.response-products.com

Flannel 
Flannel has three manufacturing 
factories located in Taiwan 
and China. Since 1976, they 
have dedicated themselves to 
supplying high quality apparel to 
customers. With almost 40 years 
of manufacturing experience, 
customers can trust them 
knowing that their designs will 
be executed with passion and 
expertise. They see themselves 
not just a supplier but also as a  
business partner and friend.

 886-6-2924910                 
W  www.flannel.com.tw 

DNM
AOY-36RC
．Weight: 300grams/0.66 lb→165mm (6.50in).
．Damping: 3-system
．Adjustments: Rebound / lock out / Adjust
                         high pressure.
．Damper shaft: Steel
．Valve angle: 30 degrees.
．Dark hard-anodized AL-6061 shock body.
． Hard chromed shock Ø10mm (0.39in) shaft.
．Available with air cooling Nut.
．Spring: Air Spring.
．Intended use: XC  Trail  
．High quality surface finished.
．Available Sizes (Eye to Eye x Travel): 
   165x35mm (6.50x1.38in), 190x50mm 
   (7.83x1.97in), 200x55mm (7.87x2.17in)

 886-4-22706191
W  www.dnmshock.com 

CO-LUCK 
GF-91
The GF-91 floor pump features a high-tech top-
mounted digital LCD gauge and display panel. 
The pump has a 6063 aluminum handle and 
barrel with an aluminum sleeve. Other features 
include: 

．Die-cast aluminum base w/non-slip pad.
．GCT-I pump head.
．Thumb-lock clever twin-valve for Schrader, 

Presta and Dunlop valves.
．Aluminum lever locks tightly.
．Aluminum main core (reversible Twin-valve).
．Friendly air-bleeder valve on pump head.
．Max.pressure 240psi.

 886-4-24934676                                
W  www.giyo.com.tw  

CO-UNION 
CB-14103 
Co-union's new bottle cage is designed to be both 
sleek and aesthetically-pleasing. Features include: 

．Quick release set.
．Tool free.
．Available for cans or bottles.

 886-6-2338551-9                             
W  www.counion.com.tw / www.counion.ttnet.net 

E-MA 
 886-4-7686040     

W   www.emabearing.com
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FIRST BICYCLE
MP 
The MP is First Bicycle's new crankset for fat 
bikes featuring a forged 6066 T6 crank in a 
matte black finish. Specifications include: 

．Available in 165, 170, 172.5 and 175mm 
crank lengths.

．BCD: 106/64mm.
．Chainring: 36x22T, 38x24T (AL7075-T73).
．Spindle: Cr-Mo SCM440.
．Speed: 10 / 11.
．Chainline: 76.2mm.
．Weight 882 grams +- 10g/175mm (BB not 

included).

 886-4-26815039                         
W  www.firstcomponents.com 

FULL TECH
Rim
Made with high TG resin which can resist 
high temperature deformation when riding 
and braking, the patented design features a 
braking surface that is lower than conventional 
rims, the center line of brake pad will aim to 
"ETRTO" point, ensuring thermal deformation 
is less when the brake surface is heated. 
Fulltech's unique production process creates 
uniform and consolidated layers with no air 
trapped between them.
．Strong and durable. 
．Works well with any brake pad brands for 

carbon fiber rims.
．500 days warranty.

 886-4-25652598     
W  www.fulltechrigido.com.tw

FULCHEE 
F99-YK
With hub quick releases being such a 
common part of today's bicycles, Fulchee 
have designed a quick release that 
incorporates a small red LED safety light 
that will increase a rider's visibility on the 
road. 
．It is applicable on front and rear 

wheels. 
 886-4-25605818 

W  www.fulchee.com

GENG HUNG
GH-516

 886-4-7511586
W  www.ghbike.com.tw 

GIGANTEX 
EQUINOX MIRACLE
The Equinox Miracle is an exquisitely 
designed wheelset that combines hub, 
spokes and rim into a single driving unit. 
The one-piece wheel design keeps the 
integrity of the carbon rim structure 
while also maintaining light weight and 
improved aerodynamics. 
．Manufactured from aerospace class 

high modulus carbon fiber.
．Optimized lamination design provides 

riders with a strong and lightweight 
choice.

．Multi-Rotation-knuckle feature. 
．Precisely machined with low friction.
．Unique tension-free design (without 

drilling).
．Increased stiffness through reversed 

spoke angle design.
．Inertia gained by precisely planed rim / 

spokes / hub weight distribution.
．The blended rim/spokes/hub design 

provides high strength and stiffness to 
the wheel. 
 886-4-8873818

W  www.gigantex.com.tw 

GLORY WHEEL 
FI401CER
．Cane CreekTM Compatible.
．Ceramic Bearings.
．Bearing Size: 41 + 41.
．Fork Steerer: 1-1/8.
．Cap: Alloy.
．Crown Race: Alloy.
．Cap Diameter: 46 mm.
．Weight: 54 grams.
．Stack Height: 9.6 mm.

 886-4-25669968
W  www.strummer-bikes.com 
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H & J KREIMA 
KS-001
This award-winning bicycle lock from Kreima simultaneously 
provides riders with safety in traffic as well as parking security. 
The ingenious design integrates a headlight, rear light and U 
lock in to one convenient product.

 886-2-22992200   
W  www.reallock.com

HAFNY 
HF-1000 
Hafny insists on high 
standards in both 
practicality and design, and 
the company's strict product 
demands are obvious on 
their new HF-1000 pedals. 
These aesthetically-
pleasing pedals also 
feature a non-slip design 
and a spherical pit to 
ensure that riders' shoes 
have a comfortable fit and 
remain tightly attached to 
the pedals--even in wet 
conditions.

 886-4-26883285
W  www.hafny.com.tw

HSING TA 
HT-X1
Designed in cooperation with two-
time World Cup DH overall champion, 
Aaron Gwin, Hsing Ta's HT-X1 not 
only looks like a champion's pedal, 
it is one. The CNC aluminum body 
is available with either Cr-mo or 
titanium spindels. Other specifications include: 

．Pedal bearings 3 sealed bearings and 1 DU bushings.
．Cleat system: H30(HT exclusive).
．Size 83.5 x 92.5 x 16.7mm.
．Weight: 470 g/pair(CrMo), 415 g/pair(Ti).

 886-2-29616308                  
W  www.ht-components.com / www.hti-pedals.com 

HUA HSINES
Hydroforming Down Tube
HH-D84-6056

 86-755-27225278 
W  www.huahsines.com.tw 

GOLFCEL
SPB-201
．Strong & lightweight carbon bike seat post.
．Material: full carbon fiber (Marble) + sand 

blasted black head. 
．Dia: ∮27.2.
．Length: 300~350mm.
．Weight: 215g (∮27.2 x 350mm).

 886-4-26839989                                                          
W  www.golfcel.com

GUEE
G-MOUNT 
With lights, cameras, GPS, and cyclocomputers all fighting for 
space on the handlebars of today bicycles, GUEE's new G-mount 
provides a neat and lightweight all-in-one bracket solution for adding 
accessories to overcrowded handlebars. The mounting system also 
features a built-in rechargable LED light. Features include: 

．Fits most of systems (Garmin, Cateye, Sony, Go-Pro, Sigma).
．Compliant with 1 1/4 camera mount. 
．Built in LED rechargeable lamp. (Can be used as bicycle light and 

as a fill light).
．Aluminum CNC machined.
．Suitable for Ø31.8 mm handlebar.
．Adopt 4 Nichia super bright LEDs--charged through micro USB 

cable. 
．up to 7 hour run-time per charge.  

 886-4-23263155 
W  www.guee-intl.com/ 
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JETSET 
HC-5799
Spokes: Available in 32H, 36H, 64H.
Finish: Silver, color.
Options: With eyelets.
Joints: Pinned.
Size: 26x559x93 (1354g).

HC-337 NEW
Spokes: 32H  36H.
Finish: Silver, color, powder / 
            liquid coated.
Options: W/Eyelets.
Joint: Pinned.

 886-4-7526232                    
W  www.jetsetrims.com 

JIEN YUAN
C19GN
．3 piece cr-mo crank & ¢19*48T butted 

spindle & m12 spindle bolts.
．w/o sprocket boss.

 886-4-8910628, 8910629
 jlenyuan@ms75.hinet.net  

I LING 
Disc Brake Pads
I Ling's disc brake pads feature a patented beehive structure that helps prevent 
heat build-up and avoid brake failure due to overheating. The pads structure 
also ensures consistent brake power.  
．Metal pad has high durability and longer life.  

 886-4-7772128 
W  www.oro.com.tw

IDEAL 
M10
．Frame: 27.5" full carbon XC MTB, tapered headtube, internal cable routing.
．Fork: Rockshox 30 Gold 27.5/ T100, air spring with remote lock out.
．Steering: SRAM Stylo T20 handlebar & stem with Propalm grip.
．Derailleur: SRAM 20-speed.
．Brake: SRAM GDR hydraulic disc brake.
．Seatpost: SRAM Stylo T20 Ø31.6.
．Saddle: San Marco.
．Wheels: Mavic Crossone 27.5.
．Tires: Continental foldable.

 886-4-26393877
W  www.idealbike.com.tw

IDEATION 
SC-CT004A
．Material: Alloy 6061.
．Size: 31.8~34.9mm.
．Color: Black.

JANG HORNG
JH-640
．Brass top, brass rivet.
．Stainless lever.
．CNC alloy base.
．Fits 22.2 & 25.4.
．Size: 40mm.

 886-4-7697835, 7697135   
W  www.janghorng.com.tw 

JEE ANN 
Nanoo

 886-49-2253116                          
W  www.jeeann.com.tw 

JIANG DING 
9D-0223, 9D-0245, 9F-0258

 886-6-5976037
W  www.jdforging.com

GR-CTM023
．Memory: Shock absorbing.
．Material: PP/Silicone with Alloy Lockring.
．Length: 128mm.

 886-2-28825255
W  www.ideation.com.tw 
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LOONEY-MAX
RU-9188
．Alloy seat post rear rack w/QR.
．Type: Easy installation of seat posts from 25.4 mm to 31.8mm.
．Packing: 10pcs/10-12kgs/4.3

 886-4-8811960                           
W  www.rubis.com.tw 

LOGAN
LS-A500O-8
．Material: Aluminum & steel.
．Ext.: 80 / 90 / 100 / 120mm.
．Rise: +0, +10, +25.
．Quill: 50mm.
．Diameter: 28.6mm.
．Bar bore: 31.8mm.
．Weight: 351 grams.

 886-4-7522688                             
W  www.loganbc.com

KING RACK 
SCORPION
The Scorpion is the newest design from 
Buzzrack.  The carrier is capable of 
transporting two e-bikes on its foldable 
steel structure. The Scorpion  allows for 
convenient and easy mounting, quick 
handling and includes storage-saving  
space features.
．Supports most bikes by adjustable 

wheel holders and clamps. 
．Ratchet strap for easy fastening of 

wheels. 
．Tilting foot for easy trunk access even 

with bikes mounted. 
 886-4-26817989     

W  www.kingrack .com.tw  

KING ROOF 
 886-4-26868900  ext.203

W  www.kingroof.com

LASCO 
 886-4-22712969                            

W  www.letsgowithlasco.com

LORD
ET-3171-R Smart Beam LED Bike light
Lord 's ET-3171-R  is a smart bike light. The compact 
and lightweight streamline design features an 
automatic system that intelligently adjusts the beam 
intensity.
．Complies with German Road Safety Regulation-

StVZO22A, TA23~K1026StVZO.
．Detects surrounding light 5-8M ahead. 
．Always maintain 20Lux at 10M distance. 
．Extend the runtime up to 3-5 times.
．Illuminates lumpy roadways as clearly as good as a 

car’s headlamp.
 886-4-23209955                     

W  www.lordbenex.com   

MAXWAY 
Y13R07
．Material: DB 4130 Cr-Mo.
．Type: 700C Lugged Racing frame.
．With internal cable routing.
．Size: By order.

 886-4-26815668                 
W  www.maxway.com.tw / www.maxone.com.tw 

BC-212
King Roof's BC-6423-3K is a trunk bike 
carrier for use on sedan and hatchback 
cars. The carrier is easily folded for 
storage when not in use. A six-strap 
system holds both bike carrier and bikes 
securely.
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MING TAY
MT-5103S
Fashionable and simple outer design perfectly integrates 
with nylon and metal. 
．High steel technology coated and high strength patented 

anti-theft function for cylinder. 
．Double locking system shackle outer diameter 

12mm~12.7mm.
 886-6-2564151   

W  www.mingtay.com.tw

PAN
Customized Manufacturing Service - 
One stop shopping.
From development to production, we make 
your design real!
Categories: 
(1) Plastic injection (2) Stamping (3) Forging 
(4) Die casting (5) Machining (6) Rubber 
molding (7) Assembly & Test.

 886-2-82265199                       
W  oem.pantaiwan.com.tw 

NECO
NECO 1 HEADSET
The all new NECO 1 headset (44/56mm or 56/56mm) 
features an improved structure and was designed to 
integrate with the head tube of the bicycle frame. The upper 
and lower cups of the headsets are equipped with ports so 
that the control wires can pass through and remain hidden 
inside the frame. This function also provides protection 
from the elements while improving the bike's outward 
appearance. The wire adaptor is also compatible with 
different sizes and types.

 886-4-23323966 
W  neco.rovebike.com/

MEKKEM 
Manufacturer of carbon 
fiber components for cycling 
and sporting goods such 
as bicycle frame, forks, 
suspension forks, handle 
bars, stems, seat posts, seat 
clamps and bottle cages. 

 886-4-25611016
 john@mekkem-parts.com       

MTC TEXTILE 
 886-4-8763780
 ken@mtctextile.com.tw   

PRESTINE
PT-1860K 
．Integrated headsets with light bearings
．Upper/ 1 1/8", Bottom/ 1.5" for different 

OD headtube.
．ψ28.6x41.8x51.8x39.8 (Conical cone 

OD:48MM).
．ψ39.8 CROWN RACE,w/ALLOY COVER 

H:8mm.
．W/Sealed AC Bearings (ALLOY 

CONE):41.8x45°x8.4(R446 A) Upper/ 
51.8x45°x8(R447 A) Lower. 

．Material: Top cover: AL6061, w/AL7075 
crown race.
 886-4-25591888

W  www.prestine.com.tw 

PRIME AERO 
 886-4-25391989 

W  www.mrcontrol-bike.com 
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PROWHEEL 
SUOLO-971-TT
．Crank material: Forged AL-6061-T6
．Crank finish: Black Sand Ano.
．Crank length: 170,175mm.
．Gears: 40/30/22T.
．Inner chainring: Steel, BED.
．Center chainring: Steel, BED.
．Outer chainring: 3mm, AL-7075-T6 

Black Sand Ano. CNC Detail.
．Nuts & Bolts: M8 Steel CP.
．Compatibility: 10S.

RONGBANG 
 86-512-57615299

W  www.rongbangcn.com/ 

SAMOX
#THM05-208C  
Hollow forged alloy crankarm is stiff 
and rigid, with a 2-in-1 53/39T double 
chainring. 
．Rigid outer chainring with 8mm 

thickness structure.
．Precision shifting performance by 

specific shifting pin design.
 886-4-8314959, 8312586 

W  www.samox.com.tw 

SATORI 
COMPACT
1.One side clamping bolt for both angle 

adjustment and secure tightening of 
fork steerer tube.

2.Precisely machined fork steerer tube 
clamp inserted with serrated metallurgy 
piece for secure clamping with one 
bolt.

3.Clean look of fork steerer tube clamp 
without clamping bolt.
 886-3-5983721                        

W  www.satoribike.com 

SHAN SHUI 
 886-6-2652206

W  www.shanshuisafety.com

RAY CHENG 
RC-B926
．For ShimanoTM  SM-BBR60.
．Use with 32mm wrench or
   1/2" Dr. ratchet wrench.
．39.3x48x33.

Q-LITE 
Made from double plastic injection molding, Q-Lite's QL-G800 sports sun glasses are a 
colorful and high quality product. The innovative glasses feature LED lights to increase 
both safety and convenience. Features inlcude:
．LED middle light for convenient illumination.
．LED side lights offering increased safety while working in the dark.
．Lenses are delivered with UV400 to protect eyes from sunlight.
．Adjustable nose pads that will fit to almost all faces.

 886-4-24392430
 qlite@q-lite.com.tw  

SHOUH MAO 
SM-300 
．Height: 55cm.
．Length: 77cm.
．Weight: 3.2kg with pneumatic tires, 2.8kg 

with EVA tires.
．Frame material: Composite plastic.
．Fork material: Composite plastic.
． Seat height from ground: 30 - 42cm. 

 886-4-7878318 
W  www.popbike.com.tw

RC-B927
．For ShimanoTM  SM-BB9000.
．Use with 32mm wrench or 
   1/2" Dr. ratchet wrench.
．38x48x33.  

 886-4-7579674

．Chainline: 50mm.
．BCD: 96/64mm.
．Q-Factor: 175mm.

 886-6-2825791                       
W  www.pro-wheel.com
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S-SUN 
SS-L127 
Keeping to German regulations the Shield 200 USB 
headlight produces 200 lumens of light output, providing 
plenty of light without hurting the eyes. Its housing, made 
from aluminum, helps radiate heat efficiently and also 
gives the product its stylish good looks. The Shield 200 
uses a lithium polymer battery which can be charged via a 
micro USB port. The light can be fitted to a variety shapes 
of tubes by its adjustable bracket and rubber band.

 886-4-27065885 
W  www.ilumenox.com   

SIQUAR 
Siquar's new city and road bike pedals offer riders a 
smoother and easier riding experience. Extruded and 
CNC'd from 6063 -- a material that offers excellent 
vibration resistance, while the jagged-shape design 
provides both aesthetic beauty and the increased 
safety of slip resistance. Other specifications: 

．Material: Aluminum 6061 extruded CNC machined. 
．Spindle: Chrome-molybdenum steel
．Color: Anodized silver and more. 
．System: Bearing
．Size: 75.8 x 63.3 x 22.8mm.

．Weight: 207g/pair.
 886-7-6162621 

W  www.siquar.com

TAIWAN HANBIN 
HYDRAULIC DROPPER SEATPOST
Tired of your bike going nowhere when you lift it by 
your seat? Taiwan Hanbin have an new Hydraulic 
Dropper Seatpost. Features include:  
．Reliable actuation. 
．OD: 30.9mm / 31.6mm.
．Travel: 100mm/11m/125mm/135mm.
．Available for external and internal routing system.

 886-4-26110058
W  www.fastace.com

TDCM
E-bike Internal Gear Hub motor
An internal 5 speed motor will be available for sampling 
in Oct. 2014; It will feature 5 internal gear ratio which will 
allow for a more complete system.

 886-2-27988890
 sales@tdcm-motor.com

TRUE EAST 
K11948
True East have a new bike carrying bag, the K11948 
with several attractive features:
．Side handles.
．Two wheel compartments.
．Hard padding for extra protection.
．Plastic stands on the bottom.
．Corner wheels.
．Main body with detachable stands for smart storage.

 886-4-26863211                        
W  www.trueeast.com 

TUNG KENG 
D2R
The new generation D2R trainer utilizes 
bluetooth technology that allows you to 
control and monitor your workout results 
on smart phones and pads easily. Features 
include:
．Works with Run On Earth App that 

is integrated with Google Maps for 3 
excellent map viewing modes: Street 
View, Map View, Satellite Mode. 

．Auto-adjust magnet resistance changes 
up and down along with the real slope of 
the route you choose. 

．Track workout stats to accomplish goals
．Multiple language support: English, 

Spanish, French, German, Italian, 
Portuguese, Chinese and Japanese. 
 886-4-25321000

W  www.dkcity.com 

V-GRIP
V-637      
．Patented adjustable cage. 
．Fits bike bottle or bought 

water bottles of different 
shapes.

．Diameter adjustment for 
350cc ~ 1500cc.

．Made from aluminum / 
engineering grade plastic.
 886-6-2535722-4,  

     2537989
W  www.v-grip.com.tw
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VIMARK
L359-4
．Ultraflex TR90 frame.
．PC Lens.
．Adjustable nosepad.

 886-2-25411850
 vimark@ms29.hinet.net

VENZO 
Vulcan 29er 
．Venzo 29er MTB frame. 
．Alloy 7005 T..B.2.
．SP: 31.6 m/m.
．Post Mount Disc use.

 886-4-26880469
W  www.cycle-bay.com / www.venzobike.com

XON LTD.  
XBR-04-180
．Ultra Stiff 2 Piece Rotor.
．Also available in 160mm & 203mm.

WEI CHIEH
．Type: 20” Free Style Frame.
．Material: Full CR-MO.
．Hydroformed Top tube & Down tube- Helix outside tubes.

 886-4-8660315
 weichie.bicycle@msa.hinet.net 

YING PAIO 
Ying Paio's bicycle inner tube repair kits are 
DIY repair sets available in five different colors 
and very convenient for rider's to use. When the 
bicycle gets a puncture on the road, anyone can 
repair it easily by himself.

 886-2-28124515
W  www.yingpaio.com.tw 

WINRIDE 
FE MULTI-TOOL
Winride's FE Multi-
tool (CO2 inflator 
combine type) is a next 
generation multi-tool 
being introduced at 
Eurobike. With its small 
size it represents a 
perfect combination 
of multi-tool with CO2 
inflator. Manufactured 
with Winride's exclusive 

YABAN 
SLA 11
Yaban's SLA1110 chain has unique thinner plate design which 
creates larger inner space for cassette sprocket entering and 
departing with smoother, noiseless and high shift accuracy. The 
arc guide block design on the inner plate makes roller movable 
which will make room for the teeth of cassette sprocket entering 
and keep the chain stability on teeth without friction with cassette 
sprocket or sway. It also prevents the chain from falling off when 
it is turning backward. 
．Pin power is over 350kgf (4 times higher than EN standard) 

YU-HUB 
90.6B FW 
．16T crmo freewheel 

with 45 tooth inner 
ratchet ring.

．6 pawls 7075 alloy 
drive system, can be 
anodized with different 
colors.

．90 clicks for fast 
engagement.

．High quality double 
bearing freewheel.
 886-4-8811738 

W  www.yuhub.com.tw

．Teflon-coated inner plate to reduce friction. 
．Compatibile with Shimano, Campagnolo and Sram. 

 886-6-5932704
W  www.yaban.com 

forming technology the FE Mutli-tool is light, 
compact and durable with admirable anti-rusting 
capabilities.  
．Micro-CO2 inflator supports Presta & Schrader 

valves.
．Supports 16g CO2 Cartridge.

 886-4-22715565
W  www.imb2b.com/ebook/catalog/winride/

XHS-12
Full CNC iD Spacers. Features 
include: 

．26 letters of the alphabet 
allowing you to leave your 
message on the bike.
 886-3-3830530

W  www.xonbikes.com
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TW-ONE  
．CNC aluminum 6061. 
．4 bearings & stainless pin.
．Weight: Titanium axle 125g / Cr-mo 

axle 147g.
．Passed CHC testing / BS EN 14766 

approved.
．Slim pedal design.
．Suitable for XC/DH/BMX.

to fit the one-piece hook plate, 
which ensures that the tolerance 
between cleats and the hook 
plate is as close as possible. 
This makes clipping in and re-
leasing extremely smooth. Each 
set of pedals weighs 365 g. 

T-ONE
T-TP01
T-One's Mr. Fantastic is a high-ductility 
100% silicone bar tape that offers perfect 
adhesion to handlebars. Ohter features 
include: 

．Shock absorbing.     ．Recyclable.
．Water Resistant.      ．Longlife. 
．Weatherproof.

 886-4-23592618
W  www.T-oneDesign.com 

Ming Shiju
SP-FG01 
．Forged aluminum 6061. 
．With bearings.
．Weight: Ti axle 71g; Cr-mo axle 92g.
．Passed CHC testing / BS EN 16764 

approved.
．Super light yet rugged design.
．Suitable for road/trekking bikes.

The M112 is designed ex-
clusively for use on MTB 

XC competition bikes. The body 
consists of CNC-processed ex-
truded aluminum. Apart from 
customized external designs, the 
pedals can also be produced with 
different anodized colors to suit 

Scada SC-M112
Design features CNC-processed lightweight aluminum alloy 

Body material CNC-processed extruded aluminum

Shaft type Chromoly steel

Clipless pedal system Shimano SPD

Reference weight 365g (set) 

riders’ preferences. The chro-
moly steel shaft is paired with 
self-lubricating bearings and ball 
bearings. Both the smooth rota-
tion and durability of the bear-
ings are designed to withstand 
the test of time. The four holes 
in the sheet metal are designed 

Scada Clips in to XC 
Competition Bikes

Text & Photos: Editorial Dept.

 886-4-26831740
W  www.mingshiju.com.tw
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Cycling Keeps King Liu 
Strong at 80 Text & Photos: Editorial Dept.

Special Reports

▲Aged 80, King Liu successfully challenged 
Shouka's hardest climbing segment.
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To celebrate his 80th birth-
day, Giant President, King 

Liu, cycled around Taiwan in 
May this year. Joined by many 
others from the bicycle industry, 
he pedaled a total distance of 
over 966 km.

This is King Liu’s second 
time cycling around Taiwan. 

Seven years ago, aged 73, the Gi-
ant president completed the tour 
in 15 days. His efforts garnered 
much praise from within the in-
dustry, and helped contribute to a 
cycling boom around Taiwan. 

After that ride King dis-
covered he did not feel as old, 
and since then he has continued 

▲Joy's bicycle team came to support-Cheering on King Liu and Joy's 
President, Steven Chen.

▲To revitalize everyone, Liow Ko arranged an 'Electric-Techno Neon Gods' 
display. King Liu was happy to join in the dancing for this unique aspect of 
Taiwan's culture.

▲After entering the Eastern side of the island, riders could enjoy pedaling on roads with reduced traffic.

riding around 30 to 40 km every 
day. 

Personal Goals

This year, aged 80, King 
Liu determined to set himself 
another personal record by com-
pleting the circuit of Taiwan in 
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just 12 days. “I have always felt 
I should set and achieve per-
sonal goals outside of a success-
ful career,” stressed the Giant 
president. “Perhaps, outsiders 
think that I turned Giant into 
the world’s number one bicycle 
group, but I am not the sole cre-
ator of this success. Our success 

▲King Liu gratefully accepted specially prepared gifts from KMC. Both he and KMC CEO, 
Charles Wu were given personalized toy caricatures on bicycles.

▲Liv brand founder, Bonnie Tu said she hoped more women 
would take up cycling to enjoy a beautiful and healthy life.

▲Alex President, Alex Chen (right) and General Manager, Sally Hsieh (left) meticulously prepared a 
birthday cake to celebrate King Liu's 80th birthday.

▲The team members were very pleased to ride with Trek's Vice Presidents Steve Malchow (fourth from 
right) and Roger Gierhart (second from right).

▲Showing his bravery after hurting himself in a 
bike fall, King Liu announced that he is okay and 
could keep riding...until the end.
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is the result of all our employees’ 
hard work, business opportuni-
ties, the international situation, 
government policies, and many 
other factors.”

“Cycling around the island 
however, is a different matter. To 
do this, I am totally dependent 
on my own two legs and physical 
strength. To me, it is a very sig-
nificant personal record.”

Setting off

King Liu was joined, either 
in part, or for the whole circuit, 
by many other industry ex-
ecutives–both from Taiwan, and 
from other countries. Giant CEO, 

▲The riders’ arrival at Mu-Dan reservoir area's highest point concluded riding activities for day six. 

▲Facing the challenge of climbing to Mu-Dan Reservoir area's highest point, King Liu joked. “Some 
people complain that I ride too fast, so I'm going to ride at the back.”
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▲Riding along the east coast with its beautiful coastal scenery.

▲Proving he is still strong and in good health, King 
Liu rides straight up the slopes towards Shouka.

Tony Lo, SR Suntour President, 
Daisuke Kobayashi, VP Compo-
nents President, Victor Lin,Alex 
President ,  Alex Chen,  Velo 
President, Stella Yu, Sram Asia 
GM, Hank Kao, Topeak Presi-
dent, Louis Chuang and Cat Eye 
President, Koichi Tsuyama were 
among those who joined King for 
the entire circuit. Trek Vice Presi-
dents, Steve Malchow and Roger 
Gierhart, also accompanyed King 
for much of the time. Many other 
industry executives joined in for 
part of the way. 

Setting off from Taipei on 
a rainy May 1st, King spent the 
first two days heading south to 

central Taiwan along the western 
side of the island. A nasty crash 
failed to deter the 80-year-old, 
despite the concerns of those ac-
companying him, King merely 
brushed himself off and joked. 
“If you never fall off a bike, you 
cannot be called a rider!”

Support and Encourage-
ment

Entering into Central Tai-
wan’s bike industry heartlands 
on day 3 saw many bicycle in-
dustry executives and employees 
accompany King as a show of 
support. With up to 300 riders at 
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times, the ride started to take on 
the air of a grand parade.

Those that didn’t join, in 
cheered and offered encourage-
ment from the roadside. As the 
riders approached the offices of 
Giant’s main competitor, Merida, 

employees and executives turned 
out to offer their support and 
respect to the rival company’s 
president.

King received more hospi-
table welcomes from other bike 
companies over the next few 
days as he rode south. Alex Rims 
and KMC both held receptions 
for him.

Crossing over the moun-
tains in southern Taiwan on day 7, 
King faced a steep 21 km climb 

▲Posing for photographs in front of the large 
Chinese characters for peace located in Huayuan 
Bay, and wishing peace to all. 

►The section of No. 9 Provincial Highway from 
Guanshan to Luye is known as Taiwan's straightest 
road.
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to take him over the backbone of 
Taiwan and into the more scenic 
East Coast.

After going through Taitung 
on day 8, Trek’s Steve Malchow 
and Roger Gierhart presented a 
special gift to King. Trek CEO, 
John Burke had spent a long 
time trying to acquire an original 
map of the 1934 Tour de France 

Special Reports

▲Riding on Chishang's Bolang Avenue, the famed location set from TV, made everyone feel like a star.

▲Vast green paddy fields on Bolang Avenue.

▲Trek's Vice Presidents, Steve Malchow (second from right) and Roger Gierhart 
(second from left), presented King Liu with a 1934 map of the Tour de France as a 
birthday gift on behalf of Trek President, John Burke.

▲Taiwan Executive Yuan's Premier Yi-Huah Chiang (left) came 
specifically to join the ride, making King Liu feel both happy and 
grateful.
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- 1934 being the year of King’s 
birth. King was very moved by 
the precious antique, said to be 
the only remaining one in exis-
tence.

Mission Accomplished

Continuing north along the 
beautiful and spectacular eastern 

coast of Taiwan, King continued 
to receive support and encourage-
ment from well-wishers along the 
way. 

▲Cycling Life-style Foundation's CEO, Vicky Liu (left), and 
Giant Greater China's CEO, Young Liu (right), don't get many 
opportunities to cycle around Taiwan together with King Liu.

►King Liu and other riders joined with two cyclists from 
Yilan's Giant Women's Cycling Team.

▲With his steady pace, King Liu easily overcame the many gentle slopes along the route.
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After  966km of  e ffor t 
and determination, persevering 
through intense heat, rain, and 
some long grueling climbs, King 
arrived at the National Sun Yat 
Sen Memorial Hall in Taipei. His 
first words after finishing “I want 
to do it again.”

He had taken just twelve 
days to complete the circuit－a 
full three days faster then he had 
done in 2007. 

Receiving congratulations 
at a special award ceremony, 
King encouraged others to go out 
riding. “Since I last did this seven 
years ago, time has spared me. I 
don’t feel like I’m getting older. 
So I want to encourage all senior 
citizens to ride a bicycle. Make 
a habit of it, and you can feel 
healthy and strong just like me.”

▲Joy was written all over King Liu's face as he completed his circuit of Taiwan for a second time.

▲Upon seeing her husband successfully complete the 
challenge, King Liu's wife immediately gave him a big 
hug.

▲Taiwan Executive Yuan's Premier, Yi-Huah Chiang and the riders posed happily for photos at 
Chihsing lake, agreeing to ride together again next time.
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Taiwan’s January - July 
Bike Exports Fall by 9.46%

Taiwan exported 2.016 mil-
lion bicycles from January 

to July this year, a reduction 
of 9.46% from last year.  Even 
though  the  ave rage  expor t 
unit price increased 8.29% to 
US$449.73, total export value 
was just US$906 million—a 
drop of over 1.95% from last 
year.

According to preliminary 
statistics from the Ministry of 
Finance Customs Department, 
bike exports  to the NAFTA 
region from January to July to-
taled 397,500 units, a decrease 
of 3.55% from the same period 
last year. The export value was 
US$255 million—an increase of 
3.62%, while the average price 
per unit increased 7.44% from 
last year to US$642.88.

Exports to the EU drop 
8.06% in quanti ty,  and 
4.73% in value

In the past seven months 
Taiwan has exported 1.08 mil-
lion bicycles to the EU, its largest 
export market, down 8.06% from 
the same period last year. The 
total export value dropped 4.73% 
to US$365 million. Included in 
the figures, exports to the Nether-
lands totaled 203,800 units, a de-
crease of 13.19% from last year; 

exports to Germany dropped 
29.12% to 126,800 units; 294,100 
units were exported to the UK, 
9.63% less than the same period 
last year and units exported to 
Sweden rose 15.26% to 116,000 
units.

Exports to other non-EU 
countries (EFTA, Norway, Swit-
zerland, etc.) also dropped to 
64,600 units, representing a re-
duction of 8.49% from the same 
period last year. The total value 
of exports also fell to US$36.56 
million, a decrease of 22.43%.

Statistics for other im-
portant markets showed that 
exports to Japan fell 5.99% to 
115,500 units; South Korea to-
taled 37,000 units, a decrease of 
33.46%; exports to Australia fell 
by 17.86% to 47,600 units; Rus-
sia dropped by 28.15% to 23,777 
units; exports to New Zealand 
rose to 25,581 units, an increase 
of 148.72% and sales to Thailand 
also rose by 33.98% to 20,837 
units.    

Complete bikes exports to 
China drop 40%

From January to July, ex-
ports of complete bikes to China 
totaled 100,635 units (excluding 
tariff group 871200900004), a 
drop of 42.94% from last year. 

While the total export value 
fell 0.42% to just over US$56 
million, the average value per 
unit was US$556.76 showing 
a substantial rise of 74.51% 
over last year's average value of 
US$319.05.

Imports from China totaled 
311,286 units over the last seven 
months, an increase of 8.13% 
over the same period last year. 
Total import value rose 15.8% 
to US$20.43 million with the 
average value per unit rising 
7.10% from last year's aver-
age of US$61.31 to this year's 
US$65.66.  

From January to July ex-
ports of parts and accessories 
valued over US$570 million, an 
increase of 10.57%. Imports from 
China in this category increased 
slightly by 0.26%, reaching a to-
tal value of US$471 million.

E-bikes exports r ise by 
39.24%

Taiwan exported 29,926 
e-bikes from January to July, a 
rise of 39.24% over the same 
period last year. The total value 
of e-bike exports rose by 3.46% 
to US$16.67 million. The aver-
age value per unit fell 25.7% to 
US$557.13 showing increased 
competition within the e-bike 

Text & Photos: Editorial Dept.
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USA

UK

Holland

Germany

Japan

China

Other countries

USA
37%

UK
15%

Holland
19%

Germany
7%

Japan
8%

China
7%

Other countries
7%

market.
Included in the above statis-

tics are exports of 22,687 e-bikes 
to Germany, a rise of 108.21%; 
1,256 units to Denmark, a drop of 
63.15%; 1,041 units to the USA, 
a decrease of 54.52%; 1,022 units 
to Holland, a drop of 42.49% and 
831 units to Switzerland, a fall of 
22.48%.

Taiwan bicycle exports to major countries 
from January to July 2014

Robert Wu Elected A-
Team Chairman

Spanning four terms in of-
fice throughout the past 12 

years, the forward-looking lead-
ership of Chairmen Tony Lo and 
Michael Tseng has guided mem-
ber companies of the A-Team 
through a rebirth, successfully 
upgrading and leading the Tai-
wan bicycle industry in finding 
its own strengths and positioning 
in the global market.

On August 7th the A-Team 
held its first member meeting of 
its fifth term, electing 15 direc-
tors and 5 supervisors, and af-
terward held the fifth term’s first 
joint meeting of directors and su-

pervisors, electing Robert Wu as 
A-Team Chairman, Ben Yuan and 
Hank Kao as Deputy Chairmen, 
and Jerry Huang as Managing 
Supervisor.

New Chairman, Robert 

The complete elected list is as follows:
Chairman: Robert Wu (KMC President).

Deputy Chairman: Ben Yuan (Merida Deputy GM), Hank Kao (SRAM Taiwan GM).

Directors: Michael Tseng (Merida President), Ying Ming Yang (Kenda 
President), Steven Chen (Novatec President), Victor Lin (VP 
President), Steven Liao (Hsin Lung GM), Alex Chen (Alexrims 
President), Stella Yu (Velo President), Douglas Chiang (TH GM), 
Daisuke Kobayashi (SR Suntour President), Wally Chen (Maxxis 
GM), Gary Chen (Tektro President), Johnson Cho (Tranz X GM).

Managing Supervisor: Jerry Huang (Jagwire GM)

Supervisors: Yian Ching Hsin (Giant GM), Hung Wen Le (TransArt GM), Mark 
Yu (Formula President), Lin Yi Hsien (Promax Deputy GM).

Text & Photos: Editorial Dept.

Wu will look to seek consensus 
and cooperation in all aspects of 
A-Team developments, hoping 
to see further integration of re-
sources in order to move forward 
in the future.
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Eternity Emphasizing 
Rim Quality Text & Photos: Editorial Dept.

With only two years  of 
preparations, Eternity was 

founded in April 2013, and after 
just one year of operations the 
brand has garnered much favor, 
both at home and abroad. With 
years of diverse yet specialized 
experience within the industry 
between them, Wei Lee -who is 
responsible for product devel-
opment, and Jia-Xian Cheng-
responsible for marketing, have 
a good nose for future product 
and feature developments. “Eter-
nity place emphasis on quality 
and lead times.” said Wei Lee, 
“Design is our strength, and in 
order to meet customer and mar-
ket needs, we must continually 
develop and innovate to find our 
own niche.” From initial designs 

through to finished article, the 
company’s products are 80% 
manufactured in-house, ensur-
ing that quality and production 
control standards can be strictly 
implemented. Adhering to ISO 
manufacturing standards, and 
with well-equipped facilities, 
Eternity has significantly im-
proved overall production effi-
ciency.

Eternity focuses mainly 
on high-end rims, and while the 
company’s main products are 
welded rims, they have already 
started using composite materi-
als for ultra-lightweight rims. 
Eternity is not only an OE manu-
facturer, but is also very strong in 
developing their own products. 
The company already has 12 

road, MTB and downhill rims 
which have been well received 
by the market. In order to satisfy 
current market demands, the 
company has developed six types 
of rims designed especially for 
disc brakes on road bikes.

Eternity believe that OEM 
and ODM are not just about 
manufacturing products, but also 
about providing excellent service. 
In order to satisfy clients’ differ-
ing demands, in addition to rims, 
Eternity also produce complete 
wheelsets.

▲Eternity's Wei Lee (right) and Jia-Xian Cheng 
(left) work with both close cooperation and a 
clear division of labor.

►Products undergo thorough 
machine testing before they 
end up in the hands of their 
customers.
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3T Chooses Taiwan as 
its Asia-Pacific Opera-
tions Center 
In order to expand its sales 

scope, strengthen cooperation 
with vendors, and take advan-
tage of the Asia-Pacific market’s 
future development, 3T estab-
lished an office in the Taichung 
Industrial Park on July 22, and 
held an inaugural ceremony. 

According to 3T Execu-
tive Director, René Wiertz, the 
company’s office in Taiwan was 
previously located at Taichung 
Harbor, which put it close to 
shipping warehouses. But as its 
sales increased, 3T needed to re-
cruit more talent, and found that 
personnel could be more easily 
found in urban areas. It then de-
cided to move to a new building 
in the Taichung Industrial Park, 
which also made it easier to com-
municate with its partners. Apart 
from many years of experience 
in the field of bicycle technol-
ogy, 3T General Manager, Nicola 
Petteno, has also spent a good 
part of his career in Asia, and 
thoroughly understands the Asian 
market. 

René Wiertz noted that 
3T has three reasons for select-
ing Taiwan as its office location: 
First, as the quality standards 
of 3T’s products increase, the 
company must maintain close re-

Text & Photos: Editorial Dept.

▲3T CEO, René Wiertz. ▲3T Taiwan GM, Nicola Petteno. 

▲3T's Taiwan team.

lationships with its partners. Sec-
ond, it is easy to find outstanding 
vendors in Taiwan, and there is a 
wide range of choices; this will 
enable the company to obtain 

even better quality at even more 
reasonable prices. Finally, a loca-
tion in Taiwan will enable 3T to 
reduce transport time, especially 
with regard to sales channels and 
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after-sales service in the Asia-
Pacific market. In the future, 3T’s 
Taiwan office will become the 
company’s Asia-Pacific regional 

operations center, and it will se-
lect vendors and handle project 
management, quality monitoring, 
logistics, and marketing tasks 

from its base in Taiwan. 3T plans 
to find optimal partners and be-
come the leading parts brand in 
Asia. 

▲J & C President Joseph Chao (right) and sales manager Blair (left) 
wish 3T thriving sales. 3T CEO, René Wiertz is in the center. 

▲Vintage GM Vincent (right)  and sales manager Wang Wen-yu (left) came to 
congratulate  3T. 
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Kent to Keep on Growing
Text & Photos: Editorial Dept.

Wheel Giant caught up with 
Kent International CEO, 

Arnold Kamler, during the 2014 
Taipei Cycle Show, where the 
American discussed the state of 
the global industry, as well as his 
company’s plans for the future.

Supplying for Walmart

Kent is a global supplier 
of bicycles and accessories for 
major retailers, and has recently 
announced it is to return its pro-
duction back to American soil, in 
a bid to supply Walmart with its 
first US made bicycles. “Walmart 
challenged all manufacturers, in 
every field, not just in the bicycle 
industry, to bring production 
back to US, in order to increase 
our customer base,” explained 
Kamler. 

Kent carried out a lot of 
research before making a con-
crete plan to return home, hiring  
Deloitte consultants to help find 
the best possible solution for 
the company, as well as hold-
ing numerous meetings with 
American officials and other 
businesses. “We started think-
ing about returning to the US 
in March 2013,” said Kamler. 
Walmart sells 50% of all bicycles 
sold in the US, a staggering 8 

million units a year. Part of the 
company’s manufacturing ini-
tiative will allow for 90% pre-
assembled bikes to be delivered 
directly to the stores, increasing 
efficiency and ease-of-assembly 
for in-store personnel. In addition 
to Walmart, the company is also 
a major supplier to Toys R Us, 
Amazon, and Academy Sporting 
Goods.

South Carolina Production 
Center

To facilitate the move, Kent 
has purchased a 204,000 sq foot 
plot, which CEO Kamler calls, 
“a terrific deal,” and “big enough 
for a 9 hole golf course.” The $4.3 
million investment is expected to 
bring 175 jobs to South Carolina 
where the production facility will 
be built. “We are excited with 
the challenge of assembling and 
manufacturing affordable bicy-
cles in the United States. We feel 
that we have found a great part-
ner in the state of South Carolina 
with their pro-business policies 
and an abundant pool of great 
workers,” said Kamler.

Unemployment in South 
Carolina is 12%—considerably 
higher than the 7% national aver-
age. With only 3.5 million people 

living in the state, these figures 
were another one of the deciding 
factors for Kent’s move. The state 
also operates a very pro-business 
environment, agreeing to train all 
of the company’s future workers 
at no expense, and then allow-
ing Kent to decide whether or 
not they want to employ. Kent 
will also be eligible for consider-
able tax savings based on their 
financial figures: “We will make 
forecasts to the South Carolina 
government, tell them how much 
we plan to invest, how many staff 
we will employ, how many units 
produced, and they will calcu-
late your tax savings for you,” 

▲Arnold Kamler, Kent Internaitonal CEO.



1992014 Autumn BMUwww.biketaiwan.com

Global Briefs

Kamler explained, “we made 
our forecasts and then cut it back 
around 20% to guarantee that we 
can achieve it.” Kent has told the 
authorities that it plans to create 
a minimum of 175 jobs over the 
next four years.

Training

In terms of training staff, 
Kamler and Kent came to the 
conclusion that producing bi-
cycles in China is no longer effi-
cient, due to such a high turnover 
of staff. “More and more people 
in China want to get out of the 
factory work, mainly due to a 
growing concern for image. Ad-
ditionally, minimum wage will  
increase by 10% which will also 
hamper efficiency,”  said Kamler. 

China General, the com-
pany that owns a 49% stake in 
Kent, will supply Chinese staff 

to travel to America in order to 
“train the trainers.” Kent will in-
vest around $10m in machinery 
over the next few years, purchas-
ing from countries such as Japan, 
the Netherlands, and Taiwan.

Mass Market Goals

With production to start in 
October 2014, Kent’s estimate is 
to produce between 50-75k bikes 
this year, with 300,000 to be 
produced in 2015, and rising to 
a potential 500,000 in 2016. The 
company produces both childrens 
and adult bikes specifically for 
the mass market, making up 60% 
and 40% of the company’s turn-
over respectively. Its childrens  
bikes sell for an average of $85, 
with the average price of an adult 
MTB retailing for about $130.

“Our expertise is supplying 
mid-range bikes for the Ameri-

can mass market,” said Kamler, 
“we have a stable business model 
because unlike IBDs, our bikes 
retail for between $100-200, 
meaning they are usually impulse 
purchases, unaffected by the 
weather.” Kamler predicts that 
the mass market in the US will 
grow by around 15% in 2014, 
and that his company will con-
tinue to thrive in this growth: “We 
are never satisfied. We always 
want to make our products better 
and nicer—our bicycles always 
look better than our competitors, 
which is something we are proud 
of.”

Kent’s ultimate goal is to 
gain business from competitors.  
“They supply a different level of 
bicycle than we do, for the low-
end mass market, with bikes that 
are spec’d lower than ours,” Ka-
mler concluded. 
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Scenic Tour of Utah 
Paving the Way

Text & Photos: Editorial Dept

Last September, Utah and 
the City of Ogden, took the 

lead with an initiative to foster 
healthy living through cycling, 
while at the same time promot-
ing the state’s wondrous terrain, 
unspoiled natural beauty, and 
abundant business opportunities. 
‘A Scenic Tour of Utah’ took 
participating cyclists through a 

week-long journey of breathtak-
ing backdrops, ranging from 
stratified slick rock, to wild, 
winding riverbanks. No expense 
was spared, as the contingent 
of guests, made up of bicycle 
industry executives from Asia, 
were treated with the utmost 
care and hospitality.

During the 2014 Taipei 

Cycle Show, Wheel Giant caught 
up with Ogden City Mayor Mike 
Caldwell, as well as a group of 
representatives from the Gover-
nor’s Office of Utah, to talk about 
what effect the event has had, 
and how it has helped the state’s 
continued development and pro-
gression.



2012014 Autumn BMUwww.biketaiwan.com

Global Briefs

Utah a Pioneer

Voted as the best state in 
the USA to live, Utah is home 
to five national parks, 43 state 
parks, and seven national monu-
ments, collectively attracting 
over 22 million visitors a year. 
Tourism is a vital industry for 
Utah—one that brings the state 
$7.4 billion annually, second only 
behind mining. Utah is also the 
first state in America which has 
opened an office of outdoor rec-
reation at Governor level. “Utah’s 
recreation economy is vital to 
our long term economic success.  
Our unique natural assets are the 
basis for our building a power-
ful outdoor products and cycling 
industry, while simultaneously 
providing endless opportunities 
for recreation,” emphasized Brad 
Petersen, Director of Utah’s Of-
fice of Outdoor Recreation, “part-
nering with the City of Ogden to 
build a cycling and outdoor cen-
tric industry cluster has been phe-
nomenally successful—together 
we are pioneers for this kind of 
initiative.”

Although not the first state 
to focus on building better rela-
tionships with Asia in a bid to in-
crease tourism, Mayor Caldwell 
stresses that the high level of 
commitment and organization 
shown by Utah, makes them the 
trailblazers. “We are definitely the 
most organized and devoted—
maybe not the first—but we are 
very proactive, and are most cer-
tainly building toward the future. 
I like to use a quote from Wayne 

Gretzky,” he explained, “‘Don’t 
skate to where the puck is, skate 
to where it’s going to be,’ this is 
exactly the approach we’re tak-
ing: envisioning and anticipating 
the future,” he continued.

Outdoor and lifestyle sports 
are growing economies world 
over. More and more people want 
to live healthier lifestyles, as well 
as live in amazing places that 
help to support them. “Communi-
ties that focus on building active 
and healthy lifestyles tend to be 

more successful, recruit more 
businesses, and more skilled em-
ployees,” said Mayor Caldwell, 
“we are all about maintaining 
an active lifestyle; skiing, snow-
boarding, biking, it’s all in the 
DNA of Utah.” 

This philosophy can be 
seen all over the state: Utah has 
more national parks and open 
space than any other location in 
the USA, while Salt Lake City’s 
bi-annual Outdoor Retail (www.
outdoorretailer.com) show at-

▲Canyons, buttes and mesas in Zion National Park.
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tracts over 40,000 industry en-
thusiasts and buyers a year. There 
are a large number of unique ex-
posure opportunities sprouting up 
all over the state, with a strong 
support for the bicycle industry 
and the community itself. “While 
the Utah Office of Outdoor Rec-
reation is focused on implement-
ing a bicycle infrastructure mas-
ter plan across the state, Ogden is 
specifically focused on support-
ing the cycling products industry. 
We are clustering, growing, and 
expanding, which will continue 
to pay dividends for many years,” 
continued Mayor Caldwell. “The 
companies that are coming here 
are showcasing what a unique 
and wonderful community we 
have. Our goal is provide them 
with the business environment 
and opportunities in which they 
can further grow.”

Utah has created 500 jobs 
in the bicycle industry, a number 
that stood at just zero, five years 
ago. Book-ended by Yellow stone 

and The Grand Canyon, Mayor 
Caldwell wants to continue to 
showcase; “the most beautiful 
500 mile stretch in the world.”

Looking East

Tourism from Asia is now 
the fastest growing segment in 
Utah’s industry. “We are ex-
tremely focused on working with 
other countries, especially those 
with a similar ambition,” said 
Brett Heimburger, Asia-Pacific 
Director of International Trade 
and Diplomacy. “Utah provides 
an unmatched travel experience,” 
he continued, “we are a very ac-
cessible state, with a strong in-
frastructure, low taxes, and low 
operating costs.”

Utah is also home to Salt 
Lake Temple, the headquarters 
of The Church of Jesus Christ of 
Latter-day Saints. The church is 
a huge tourist hotspot, and has 
very recently requested an ad-
ditional 24 mandarin speakers 

to give tours of the site. This is 
a clear signifier of the influx of 
tourists, especially from Asia, 
that are visiting the state. “Utah 
is a largely undiscovered haven 
for both business and tourism, so 
many Asian companies are now 
moving here in order to expand,” 
said Mr. Heimburger.

This Year’s Scenic Tour

The dates of this year’s 
event are from September 13th 
through September 20th.  “This 
year’s scenic tour will be another 
unique experience” smiled May-
or Caldwell, “we will kick-off 
right after Interbike in Las Vegas 
and finish up in Ogden City a 
week later— Last year we barely 
scratched the surface of what 
Utah has to offer and so our goal 
is to further showcase our amaz-
ing beauty while highlighting the 
business opportunities available 
for Asian companies to establish 
their US headquarters in Utah.  

▲The colorful rock formations of Bryce Canyon National Park ▲Utah is the headquarters of the Mormon religion, its most important temple 
is in Salt Lake City.
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It’s win/win!” 
The 2013 event involved 

about 50 riders, of which 30 were 
cordially invited, and 20 were 
part of the organizing team. “We 
want to keep the event really 
exclusive and unique,” stressed 
Mayor Caldwell, “we are a very 
well-organized, professional 
team, and we are taking pride in 
the fact that this is a white-glove, 
once-in-a-lifetime event. A Sce-
nic Tour of Utah is a truly unique 
and innovative outdoor experi-
ence which showcases everything 
that Utah has to offer for both po-
tential businesses and tourists,” 
he concluded.

For up to date information 
on this year’s Scenic Tour of 
Utah, check out the organizer’s 
Facebook page at www.facebook.
com/scenictourofutah

For information about busi-
ness and investment opportunities 
in Utah, head to www.business.
utah.gov ▲The industry executives pose for a group photo in front of the East Canyon Reservoir.

▲Riders pass the Utah State Capitol. ▲Just like riding on a movie set—on one side mountains, on the other a 
highland lake.

▲The cyclists ride into downtown Salt Lake City.
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New Merida Nantong Fac-
tory Goes into Production 

Text & Photos: Editorial Dept.

Located in Nantong, Jiangsu 
Province, Merida’s newest 

production plant is its fourth, 
and biggest yet. 

The factory started produc-
tion in January this year, and with 
the latest advanced technology 
the new plant will have a maxi-
mum annual capacity of up to 2 
million units. For 2014, Merida 
say there is a production target of 
250,000 units at the new plant. 
In addition, the prime location in 
Nantong means that Merida can 
quickly meet the demand of the 
China domestic market. 

Merida held an opening 
ceremony at the new site on April 
14th (the second day of China 
Cycle Show). Local government 
leaders, as well as VIPs from the 
cross-strait bicycle industry gath-
ered together for the ceremony. 
Merida President, Michael Tseng, 

stressed that Merida insist on 
high quality manufacturing, 
product R&D, innovation, and 
the upgrading of market services 

over the coming years. He hopes 
that the Nantong plant will have 
sustained growth of around 30-
50% annually, and that Merida 

▲Merida, Nantong plant opening ceremony performed jointly by Merida President Michael Tseng 
(center), Nantong CMC leader Qu Bao Xian (right), and SBC Executive Vice President Bob Margevicius 
(left).

▲From left: TBA Chairman Tony Lo, Merida President Michael Tseng, 
KMC President Robert Wu.

▲Merida have already established three complementary production bases 
in China. From left: Merida's Shandong factory GM Lai Tong Sha, Merida's 
Nantong factory GM Brian Tseng, and Merida's Shenzhen factory AGM Wu 
Min Fang.
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will become the top derailleured 
bicycle brand in China.

Also speaking at the open-
ing of the new plant, Executive 
Vice President at Specialized 
Bicycles, Bob Margevicius noted 
that the factory represents Me-
rida’s investment in the future 
of global cycling. “The new 
factory is poised to revolution-
ize the way bicycles are made,” 
said Margevicius, “it will serve 
as a springboard for continuous 
growth.”

M e r i d a  h a s  i n v e s t e d 
US$99.80 million dollars in build-
ing its fourth production plant 
in Nantong Economic and Tech-
nological Development Zone its 
largest investment amount yet. 
With the introduction of the lat-
est equipment and technology, 

Merida’s fourth plant will focus 
mainly on mid/high-end bicycles, 
half of which are for the domestic 
market, and half for export. Me-
rida sales are expected to reach 

1.3 million bicycles in China’s do-
mestic market this year, and even 
have the opportunity to challenge 
the record high of 1.4 million bi-
cycles.

▲Merida President Michael Tseng is full 
of confidence in Nantong factory's future 
performance and development.

▲Specialized Executive VP Bob Margevicius 
stressed that production at the new Nantong 
factory is a great milestone for Merida.

▲►With innovative and advanced equipment, the well-organized Merida Nantong factory is stunning.

▲ Global bicycle industry heavyweights attended Merida's Nantong factory opening ceremony to offer congratulations.
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Ming Cycle Builds 
Third Plant in Changzhou

In order to expand its global 
OEM market and improve its 

product pricing, Ming Cycle has 
spent US$36 million on build-
ing its third plant in Changzhou, 
with annual capacity expected to 
reach 1 million units.

On the first  day of the 
China Cycle Show (April 13th), 
Ming Cycle held a groundbreak-
ing ceremony, and announced 
that the new plant is expected to 
be completed by the end of 2015. 
The plant will cover 22,000 
square meters initially, and in-

Text & Photos: Editorial Dept.

▲Ming Cycle President, Tai Shan Chang points out that the company has invested a total of US$36 
million in their third plant in Changzhou, covering a land area of 22,000 square meters. The new plant, 
employing the most advanced equipment, will be operational by the end of 2015, and have an annual 
capacity of one million bikes. Pictured from left to right: Ming Cycle CEO Albert Chen, President Tai 
Shan Chang, Vice President Michael Chen and GM Hung Kun Huang.
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clude multiple aluminum frame 
welding lines, painting lines, and 
assembly lines.

Ming Cycle President, Tai-
shan Chang, noted that the com-
pany’s third plant in Changzhou 
is the most generous single plant 
investment project in 25 years. 
The overall output of Ming Cy-
cle’s three factories in Changzhou 
will climb to 2.5 million units, 
with an annual output value of 
over NT$10 billion. In addition, 
Ming Cycle will respond to the 
government’s policy of bringing 
business back to Taiwan, and is 
planning to be a listed company.

In 2017, Ming Cycle is 
expected to go public with ‘F 
Shares’ in order to return to the 
Taiwan market, which will make 
it Taiwan’s first bike manufac-
turer to be listed with ‘F Shares’. 
Ming Cycle Group’s sales in both 
Taiwan and China amounted to 
1.416 million units last year, with 
a consolidated revenue of over 
NT$6.7 billion, making it Tai-
wan’s third largest bicycle manu-
facturer.

▲Kenda President Ying Ming Yang praised 
Ming Cycle's vibrancy, mentioning that its 
firm lineup of shareholders, division of labor 
and solidarity would help the company grow 
phenomenally.

▲From left: Bianchi Chile's Rodrigo Vadillo, Ming Cycle GM Hung Kun Huang, Pro Supergo's Susana 
Shih, Cai Ling Shih, and Bianchi Chile's Daniel Perez.

▲Russia's Velomotors have cooperated with Ming Cycle for a long time. 
Pictured from left to right: Ming Cycle's Special Assistant to the President 
Sam Chang, Velomotor's GM Igor Ivanov, Ming Cycle's President Tai 
Shan Chang, and GM Hung Kun Huang.

▲From right: Ming Cycle Vice President Michael Chen, GM Hung Kun Huang, 
Japan's Cycle Sport Director Kyoko Kato, and Japan's F. K.C Cycle President 
Fukuchi Nobuaki.

▲CSG Asia Vice President, Mark Peterman 
believes the new plant will greatly enhance the 
competitiveness and productivity of Ming Cycle, 
helping them become a powerful new force in the 
IBD market.
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▲Fuji-ta Groups groundbreaking ceremony in Tianjin. 

Tianjin Fuji-ta Group’s 
High-end Bike Project

Apex brand released

Text & Photos: Editorial Dept

Tianjin Fuji-ta Group held 
an inaugural ceremony and 

launched their new high-end 
bicycle line, Apex, in Tianjin’s 
Jinghai Economic Development 
Area on June 12, 2014.

With over 20 years in busi-
ness, Fuji-ta has become a large-
scale group for development, 
production, and sales of all kinds 
of bicycles and e-bikes. In 2013, 
with sales of over 10 million 
bikes and e-bikes, the company 
was again ranked as one of Tian-
jin city’s top 50 exporters, and 
one of the top 3 domestic indus-
tries, leading to them being hailed 
as ‘an aircraft carrier in the China 
bike industry’. Fuji-ta Group will 
spend RMB500 million in Jinghai 
Economic Development Area on 
constructing a high-end bicycle 
industrial park with a gross total 
floor area of 707,287 square me-
ters. After completion, the park is 
expected to produce 2.6 million 
bicycles and e-bikes annually. 
At that time top international de-
sign teams and product develop-
ment institutions will be invited 
to move in, creating a high-end 
bicycle R&D and manufacturing 
base with world-class standards.

Apex unveiled

At the ceremony, undoubt-
edly the most watched event was 
the unveiling of the Apex brand.  
Targeting the young generation, 
Apex Bicycle relies upon its par-
ent company, Fuji-ta Group’s 
world-class design and produc-
tion team to create a variety of 

innovative and fashionable mod-
els with a unique appearance to 
meet the demands of consumers 
both in China and abroad. Apex’s 
main focus is on MTB for leisure 
activities, integrating the theme 
of recreation into cycling, and 
satisfying city-dwellers’ desires 
to live healthy and happy lives. 
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▲Fuji-ta Group's Jinghai factory layout.

▲Young and energetic, Fuji-ta Group's Apex Bicycle team.

▲Apex Bicycle is Fuji-ta Group's self-developed brand.
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Lizhixin Promotes 
Pneumatic Front 
Forks Text & Photos: Editorial Dept.

Shenzhen Lizhixin Technol-
ogy was founded in Sep-

tember 2009, and established 
assembly plants in Guangzhou 
and Tianjin in June 2012 in an 
effort to expand its market in 
north China. Lizhixin’s Shen-
zhen plant currently employs 40 
people, occupies 1,500 square 
meters, and has a monthly output 
of 45,000 forks. Currently ad-
justing its production lines, the 
company has established a semi-
automated assembly line, and 
plans to establish another line 
by the end of the year, which 
will increase monthly output to 
60,000 forks. The Tianjin plant 
employs 50 people, occupies 
8,000 m² and offers 20,000 m² of 
floor space. This plant special-
izes in welding operations, and 

has a monthly output of 40,000 
front forks, which mostly go to 
supply the low-end bicycle mar-
ket in Tianjin. The Guangzhou 
plant employs 30 people, has 
an area of 4,500 m², and mostly 
suppl ies  low-end assembly 
plants in southern China; weld-
ing is performed by the Tianjin 
plant, which possesses a com-
petitive advantage in this area. 

According to General Man-
ager, Dai Ji Jun, apart from stren-
uously promoting the company’s 
brand, Lizhixin also provides 
OE service to complete bicycle 
manufacturers. The company’s 
Shenzhen plant chiefly produces 
high-end front forks made from 
magnesium and aluminum alloy.  
Dai emphasizes that pneumatic 
front forks are currently driving 

the company’s sales growth. In 
terms of specifications, 27.5 inch 
front forks show great promise, 
and Lizhixin is dedicated to ex-
panding output. The company 
has recently introduced three new 
pneumatic front fork models, and 
monthly sales are around 8,000 

▲GM Dai Ji Jun is extremely confident that 
Lizhixin can expand its sales. 

▲ A semi-automated assembly line has 
     boosted efficiency. 

▲GM Dai Ji Jun is experienced at troubleshooting machinery. ▲ A busy assembly line. 
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◄570 front forks. 

◄The  580  pneumatic 
front forks use 32 mm 
magnesium alloy inner 
tubes.

units. Lizhixin will continue to 
devote its efforts to developing 
pneumatic forks and boosting 
its marketing capabilities. Fur-
thermore, the company’s Tianjin 
plant will provide more opportu-
nities for high-end products made 
at Shenzhen to enter the North 
China market (a partner is cur-
rently in charge of management). 
In addition, Lizhixin’s front forks 
are covered by US$3 million in 
product liability insurance, and 
maximum compensation can 
reach US$2.8 million. 
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The China Market : 
A Perspective from the 
2014 Shanghai Cycle Show

Text  & Photos: Editorial Dept.

Ever since a bicycle with a large front wheel and small rear wheel developed by 
the German inventor Karl Drais was displayed in Shanghai in 1869, Shanghai has 
been at the forefront of China's bicycle market. The China International Cycle Show 
(Shanghai show) has been growing on an annual basis, and now attracts numerous 
global brands interested in capturing a share of the Chinese domestic market.

Exhibitions
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▲CBA Chairman, Ma Zhong Chao at Shanghai 
show's opening ceremony speech.

The 2014, 24th Shanghai 
show was held at Pudong 

Exhibition Center from April 
13 th  t o  16 th ,  w i t h  a  t heme 
of technological innovation 
a n d  q u a l i t y  i m p r o v e m e n t . 
Increasing to  1,329 exhibitors, 
6,500 individual booth spaces, 
and 130,000 square meters of 
exhibition area, the show set a 
new size record this year. 

Domestic Market Outshines 
Exports 

There was a significant 
drop in the number of visiting 
foreign buyers this year, which 
was a cause for some head-
scratching. Originally intended to 
showcase China’s export bikes, 
the show has gradually lost this 
function, and has now become a 
buying platform for the domestic 
market. As a result, the throngs 
of visitors were dominated by 
distributors, agents, bicycle shop 
owners, and cycling enthusiasts. 
Another related factor is that 
the vast size of the show made 
it imperative for buyers to have 
good legs and plenty of stamina 
if they wanted to repeatedly 
visit some of the major vendors. 

Th is  i s  the  l a rges t  b icyc le 
show in Asia, and possesses 
both a significant reputation 
and significant potential. As a 
result, if it hopes to continue 
to be the Asian leader, it must 
reposition itself in order to boost 
its international character, and 
maintain its tangible functions. 

A Trend toward E-Bikes

E-bikes have become an 
important part of the global bi-
cycle market over the last few 
years. According to the China Bi-
cycle Association, there are cur-
rently 370 million bikes and 181 
million e-bikes in use in China,. 
In 2013, China’s e-bike output 
grew by 5.4% to 36.95 million, 
while the EU’s production hit 
900,000. In comparison with Ja-
pan’s output of 350,000 e-bikes, 
China’s production capacity is as-
tonishing, Tianjin alone produc-
ing 16.4 million e-bikes. On top 
of that, the 36.95 million figure 
includes only two-wheel e-bikes, 
China also produced 7.3 million 
three-wheeled e-bikes, yielding a 
total production figure of 45 mil-
lion e-bikes. Once it has clarified 
its e-bike laws and regulations, 

the Chinese market is likely to 
enjoy even greater prosperity. 
China exported 819,000 e-bikes 
in 2013, an increase of 23.2% 
over the previous year.  The fact 
that most Chinese e-bikes are 
sold domestically, and relatively 
few are exported, is mainly due 
to their low competitiveness, and 
their lack of the lithium batter-
ies needed to penetrate European 
markets. Models with lithium 
batteries currently account for 
only 7.5% of all Chinese e-bikes, 
so there is plenty of room for 
growth. The development of lith-
ium batteries is therefore pivotal 
to the future growth of China’s e-
bike industry. 

▲E-bikes were in even more evidence at this year's Shanghai show. ▲There is much demand for electric tricycles in China's vast rural areas.
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A Gathering of International 
Brands

According to statistics for 
companies meeting certain size 
requirements from China’s Na-
tional Bureau of Statistics, a total 
of 60.13 million bicycles were 
produced throughout 2013─a 
decrease of 1.8% compared to 
2012, and a total of 56.95 million 
of these were exported, which 
was a drop of 0.3% (see table 
below). When companies that do 
not meet statistical size require-
ments are added, China’s total 
bicycle output for the year prob-
ably exceeded 82 million units. 

The  Shanghai  show i s 
still the most influential bicycle 
show in China, and is the best 
barometer of Chinese bicycle 
fashion trends and market shifts. 

Many brands that hope to enter 
the Chinese market have found 
this show to be the best forum for 
promoting their brand image. By 
providing plenty of opportunities 
for contact with local channels 
and consumers, this show is 
a great way to increase brand 
recognition in China.

After over two decades 
of economic growth, spreading 
market values  and changing 
attitudes toward bikes, Chinese 
consumers have gradually come 
to see bikes less as a practical 
means of transportation, and 
more as vehicles for recreation, 
c o m p e t i t i o n ,  f i t n e s s  a n d 
expression of personal status. 
Consumers are increasingly 
accepting of bicycles and are 
wil l ing to spend a growing 
amount of money on them. As 

a result, the world’s leading 
b i cyc l e  b rands  a l l  s eek  to 
establish subsidiaries in China. 
Furthermore, both local Chinese 
brands and Taiwanese bicycle 
producers in China hope to 
different iate  their  products 
through the improvement in 
quality, firmly believing that this 
is the decisive factor in winning 
consumer trust. 

Product Export volume

（10,000 Units）

Year-on-

year-growth

Export value

（US$10,000）

Year-on-

year-growth

Unit price 

（US$）

Year-on-

year-growth

Share of total  

exports

Racing bikes

Mountain bikes

16", 18", 20" Cross-country bikes

Other cross-country bikes

16" And smaller unspecified bikes

Other unspecified bikes

13.1

849.5

708.4

4.8

1,656.9

2,462.6

-19.0%

-7.2%

-4.1%

161.3%

7.2%

-1.4%

3,997.2

85,382.0

23,837.2

636.8

43,522.5

159,530.0

-15.9%

-5.4%

-2.4%

158.8%

11.2%

0.4%

305.7

100.5

33.7

131.5

26.3

64.8

3.9%

2.0%

1.8%

-0.9%

3.8%

1.8%

0.2%

14.9%

12.4%

0.1%

29.1%

43.2%

Total 5,695.3 -0.3% 316,905.8 -0.2% 55.6 0.1% 100.0%

Chinese bicycle exports by bicycle type, Jan.-Dec. 2013

▲Samsung subsidiary, Samsung Electro-
Mechanics, showed a prototype of its e-bike 
drive system. The finished product is expected 
to be on display at this year’s Eurobike show.

▲Cheng Shin Xiamen President, Chen Shiu Hsiung has helped Cheng Shin to 
build a very solid foundation in the Chinese market, producing tires has been 
his lifelong career.

▲Kenda President, Ying Ming Yang is optimistic about the development of 
27.5 tires in the Chinese market.
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▲Exclusive high-end women's brand, Liv had new product releases: (From left) 
Kevin Zhu, General Manager of China Domestic Sales, Giant China; Phoebe Liu, 
Liv Brand Supporter as well as Assistant to the President, Giant China Headquarters; 
Young Liu, President, Giant China Headquarters.

▲Velo President, Stella Yu (center) and General Manager of  Chilean 
bicycle company RBX, Rafacel Burgos Gomez (right) and his 
colleague gathered at Velo booth.

Another Round of Market 
Reshuffling

The most popular price 
point in the Chinese market is 
currently around RMB3,000. 
In order to meet consumers’ 
expectations and get a jump 
on the market, manufacturers 
have begun offering so-called 
‘China specifications’. These 
specifications differ from those 
of  European and American 
brands ,  bu t  a re  t a i lo red  to 
comply with Chinese consumer 
preferences and usage. Bicycles 
boasting a “Taiwanese brand 
and China specifications” offer 
a certain quality guarantee, as 
well as competitive prices, and 
are therefore very appealing 
to consumers.  Furthermore, 
Taiwanese brands occupy a 
dominant position in the Chinese 
market. This year’s Shanghai 
show sought  to  ex tend  the 
“Taiwan experience” to the 
China market. This involves 
taking the experience, value, and 
features of Taiwanese, European, 
and  Amer i can  b rands ,  and 

combining them 
with the appeal 
o f  Ta i w a n e s e 
brands, there by 
e x t e n d i n g  t h e 
brand competition 
b a t t l e f i e l d  t o 
C h i n a .  E v e n 
i f  n o  s i n g l e  c o m p a n y  h a s 
absolutely perfected this strategy, 
many participants at the show 
expressed that companies must 
certainly adopt this path. If a 
company is slow to act, and 
misses opportunities for brand 
exposure, it will have to expend 
even greater time and effort if it 
wishes to enter the China market 
in the future. 

Air Pollution Crisis 

Apart from the dust storms 
that have long plagued Beijing 
and the surrounding areas, many 
parts of China have suffered 
from severe smog in recent 
years. According to news from 
the Ministry of Environmental 
Protection, among 74 cities 
performing air quality monitoring 

using new standards introduced 
in 2013, only three cities—
Haikou, Zhoushan, and Lhasa—
met Grade II standards. The other 
71 cities all failed to meet those 
whole-year air-quality standards 
to a greater or lesser degree. 
This result directly reflects the 
adoption of PM2.5 monitoring 
standards at the start of 2013. 

F rom an  in te rna t iona l 
perspective, China’s Grade II 
standards are quite lenient. For 
instance, while the US and most 
European countries specify a 
quality threshold of 10-15 μg/
m3, China’s Grade II standards 
give a threshold of 35 μg/m3. 
It is obvious that China has 
much work ahead of it if it is 
to safeguard people’s right to 
breathe clean air.

▲Scott-Sports Group President, Beat Zaugg (center); Scott-Sports 
International Business Manager, Campbell Whiting (left) and Ka Red 
sales manager, Don Hsieh (right) gathered together.
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A Change of Location in 2015

  The 2015 Shanghai Show will be held from 
the 6th to the 9th of May, and will be moved to the 
National Exhibition and Conference Centre in Puxi.

▲Neco President, Neco Wang (right) feels very confident in the company’s 
latest product range.

▲Merida's new Reacto Evo has been decked out in rainbow stripes to 
celebrate Rui Costa championship.

▲Velomotors' General Manager, Igor Ivanov (left); Bicycle Division Manager, 
Dmitry Ivanov and their colleague visiting Cionlli General Manager, Daniel 
Lee (second from right).

▲The fever for 27.5” bikes has also spread to China with many companies 
launching  complete bikes at Shanghai show. Pictured above is a 27.5” MTB 
from XDS.

▲The Trigon booth in the W1 International Hall displaying its complete 
bikes.

←
This streamlined 
e-bike from BESV 
features a carbon-
fiber frame, front 
and rear shock 
absorbers and an 
intelligent power 
assist mode.

▲Exhibiting on their own for the first time, FSA aims to fully establish 
itself in the China market.
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▲ACLASS attracted the attention of many visitors to the show with the 
introduction of their Colt series 1.0, 2.0 and 3.0 wheelsets.

▲With its emphasis on brand consistency, Novatec extends its concept of 
Taiwanese design into the Chinese market.

▲Bafang Motor are continually coming up with technological 
innovations.

▲Wellgo won much acclaim for its newly-launched THRUST-E—the 
award-winning electronic power pedals were also one of the winners of 
Shanghai show's Innovation Awards.

▲KMC's 11-speed ultra-light Gold Chain received much attention at the 
show.

▲As well as opening a new factory during Shanghai show, Ming Cycle also 
found their booth was often packed with visitors.

▲Fuji-ta's new electric bike—a battery, the size of a small teacup holds 
enough power for 20 km.
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▲From left: Transart General Manager, Wen Le Hung; Specialized 
Purchasing Manager, Mark Marusarz; SR Suntour President, 
Daisuke Kobayashi; Specialized Product Director, Deacon James 
and Transart President, Choa-I Hung. 

▲Bicycle industry members from both China and abroad gather together for a party to 
celebrate the Masters golf tournament.

▲Launched shortly before Shanghai show, SRAM's Guide brakes naturally 
became the focus of a much attention. 

▲Shimano's brand new Sport Camera also made its debut at Shanghai show.

▲Kung Teng GM, Hubert Chen (second from left) accompanied by his wife, 
son and Vice President, Emy Liu (first from right) showcasing their latest 
products together.

▲Members of Accell Group Asia: (From left to right) Design Manager, 
William Wang;  QC manager, Tino Buschmann; China Operations Director, 
Green Huang; Germany's Ghost CEO, Uwe Kalliwoda and General Manager 
of Ghost China, Kevin Yu.
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Conquering 
Kenting 
in Summer 
on a 
Fat Tire Bike

Text & Photos: Editorial Dept.

Cycling in Taiwan
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Taiwan’s Kenting National Park offers ocean 
views, sandy beaches, grassy meadows, 
and natural wilderness. Cyclists who wish to 
tour this area of natural beauty should ideally 
ride a fat tire bike with good traction. 



Sunshine, sea, and beaches!

Taking advantage of one 
of Taiwan’s most popular travel 
destinations, we did some cross 
country riding through the hills 
and seacoast of Kenting on fat 
tire bikes! The route was only 15 
km long, so only the most basic 
equipment was needed. We left 

from Chuanfan Rock fire station, 
and followed Chuanding Road 
(Township Road 165) towards 
Sheding Park. The first 1.5 km 
consisted of a steep hill, and al-
though fat tire bikes do not climb 
as easily as road bikes, they’re 
not that different from riding an 
ordinary mountain bike. As we 
climbed, the scenery changed 
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Cycling in Taiwan

from a vast seascape to a lush 
mountain landscape. Sika deer 
are often seen along this stretch, 
so don’t be startled or scare the 
deer. After continuing to the sec-
ond hairpin bend, which turns to 
the left, be careful not to miss the 
path on the right, which marked 
the end of our uphill riding for 
that day. 
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Basic route information 

Route mileage: 16 km(approx).
Bike suitability: Cross-country.
Necessary equipment: Helmet, sunscreen, water.
Bicycle accessories: Repair tools.
Clothing: Sweat-wicking cycling shirt, shorts/cycling shorts and 
sun glasses for wind protection.
Difficulty: ★★☆☆☆

Road condition: Combination of roads, light cross country and 
sandy roads.
Riding type: Recreation and exercise.
Precautions: Large animals such as cows, deer and goats may 
be present on Chuanding Road and in nearby pasture areas.
Supply points: Chuanfan Rock and Eluanbi.
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Cycling in Taiwan

Af te r  t he  pa th  pas sed 
through a low forest for roughly 
300 meters, the landscape again 
opened out, and the expansive 
Longzaipu Grassland appeared. 
This is where the Council of 
Agriculture’s Livestock Research 
Institute originally operated a 
livestock farm, and local farmers 

↑All the can be seen is the grass and sky. 
↖ Remember to turn right on the path after reaching this bend. 

now graze their cows and sheep. 
As a result, the area is covered 
by lush grass extending far into 
the distance. After continuing for 
a short distance, the pavement 
ended and a dirt road began. 
The pencil-straight road seems 
to  cont inue to  the  horizon. 
The unfenced meadows seen 

occasionally along this road 
allow cyclists with fat tire bikes 
to experience the thrill of riding 
across wide-open grasslands. 

Vastness of the sea and sky

After riding approximately 
2 km along the dirt road, the 

Although the uphill section of Chuanding Road is 
steep, it is not very long, and provides a good vantage 
point for appreciating scenic Chuanfan Rock. 
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route rejoins Highway 26 (Jiae 
Road). This area is famous for its 
blowing sand. The annual north-
east monsoon winds blow the 
fine beach sand across the road, 
covering the road and the sur-
rounding area with heaps of yel-
low sand. When riding ordinary 
bicycles along this stretch, cy-
clists will worry constantly about 
slipping and falling in the sand. 
Riding a fat tire bike, however, 
we easily navigated this treacher-
ous section, and continued on-
ward with speed like the wind! 

After passing the sandy 
area, we encountered the green 
grass of Longzaipu again on our 
right, and the boundless Pacific 
Ocean appeared on the left . 
Continuing approximately 1.5 

km, the scenery on the left gave 
way to the open grasslands of 
Longpan Park. This entire area 
consists of an uplifted limestone 
terrace, and is a popular place 
for watching the sunrise on New 
Year’s Day. Cyclists can take any 

of the small paths through the 
park, as there are plenty of places 
to enjoy the majestic seascapes. 

The next section consisted 
of a continuous 3.5 km down-
hill, which led to Eluanbi Scenic 
Area. Unfortunately, bicycles are 

Cycling in Taiwan

Longpan Park contains many small trails that are very 
suitable for fat tire bikes. 

The route exits the Longzaipu grasslands at a spot famous for its wind-blown sand. Turn right here on 
the Jiae Road. 
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not permitted in the scenic area. 
If you have time, you can also 
turn left before Eluanbi to visit 
Taiwan’s southernmost point. The 
trail through the windbreak forest 
is home to giant spiders, known 
col loquial ly  as  human-face 
spiders─be careful not to run into 
any. Riding 4.6 km west from 
Eluanbi will take you back to the 
Chuanfan Rock parking area. If 
you don’t like the steep slope at 
the start of the route, you can also 
ride in a counterclockwise direc-
tion. Even though there is a 5 km 
climb after Eluanbi, it is a gentle 
slope for most of the route─just 
be careful not to crash when rid-
ing downhill on Chuanding Road. 

Can you ride a bike on the 
beach? 

Don’t assume that riding 

this route is the end of the fun; 
now you will see what fat tire 
bikes can really do! The biggest 
advantage of fat tire bikes is 
the fact that they can be ridden 
on sand or snow. Since you’ve 
come all the way to Kenting, 
why not spend some time at the 
beach?! Apart from the beach 
around Chuanfan Rock, other 
beaches suitable for fat tire bikes 
can be found at Houbi Lake, 
South Bay, Baisha Bay, and the 
expansive Dawan. If a beach has 
no hard obstacles such as coral 
or rock, you can take off your 
helmet, put on some flip-flops, 
and tear up the beach with your 
faithful metal companion. All-
in-all, this is an outstanding way 
to spend a leisurely afternoon in 
early summer. 

Cycling in Taiwan

The paved road encourages the thrill of 
downhill riding. 

Bikes, open country, blue sky, and the boundless sea.
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Taiwan Bicycle Source (TBS)

Official Chinese Guide to the Tour de France

TBS is the comprehensive purchaser’s guide to the 
Taiwan bicycle industry. It’s leaner and meaner, with 
a unique icon index. We cater to your needs with 
information in all formats. TBS is also available as an 
online catalog and a mobile app.

Wheel Giant publishes the only authorized Chinese-language version of the Of-
ficial Guide to the Tour de France.  This lavishly-illustrated publication features 
extensive information and penetrating analysis, and has become indispensible 
for Chinese-speaking fans worldwide. Content includes routes and details of 
each stage, degrees of difficulty, strength comparisons of the competing riders, 
team strategies, and analysis of yellow jersey winners.

Aimed at the cycling public and consumer bicycle market in the 
Greater China region, this multifaceted consumer magazine fea-
tures bicycle repair DIY, health features, competition activities, 
profiles of ultimate bicycles, and more. It is currently the only con-
sumer marketing tool of its kind in the Greater China area.

Cycling Update (Traditional)  for the Taiwan market
& Bicycling (Simplified) for the China market

profiles of ultimate bicycles, and more. It is currently the only con
sumer marketing tool of its kind in the Greater China area.

Bike Market Update (BMU)

Outside

BMU provides industry information and 
market news from Taiwan, Mainland China, 
and Asia. Published in English twice a year 
and bimonthly in Chinese, BMU brings you 
the most thorough reports and information 
on the business hotspots of the world.

Wheel Giant’s Outside magazine promotes health, environmental protec-
tion, recreation, and co-existence with nature.  Articles and tips in Outside 
help readers boost exploration skills and broaden their outdoor living per-
spectives.  Content includes information on mountaineering, rock climbing, 
camping, river tracing, fishing, bike exploration, kayaking, orienteering, cav-
ing, and so much more.

Bike Market Update (Bike Market Update (Bike Market Update (

extensive information and penetrating analysis, and has become indispensible 
for Chinese-speaking fans worldwide. Content includes routes and details of 
each stage, degrees of difficulty, strength comparisons of the competing riders, 

.  This lavishly-illustrated publication features 
extensive information and penetrating analysis, and has become indispensible extensive information and penetrating analysis, and has become indispensible 
for Chinese-speaking fans worldwide. Content includes routes and details of 
each stage, degrees of difficulty, strength comparisons of the competing riders, 

and Asia. Published in English twice a year 
 brings you 

the most thorough reports and information 

Wheel Giant - 

Total Support For 

Your Information 

Needs!



No. 193, Tzu-Chiang Rd., Changhua 50095, Taiwan
Tel: 886-4-7350500, 7360794~5           Fax: 886-4-7357860, 7360789
E-mail: rep@mail.wheelgiant.com.tw     Website: http://www.biketaiwan.com

Order Form

□ TBS  US$80      □ CBES  US$40      □ BMU (2 issues/year)  US$40 
□ Cycling Update (6 issues/year)  US$100      □ Bicycling (6 issues/year)  US$100

□ Outside (6 issues/year) US$100     □ Offical Tour de France Guide  US$20           

Please send me the following publications (shipping included):

E-mail or Fax to:

Please type or print clearly

Name:
 (First Name)                                                         (Last Name)

Position:

Company Name:

Address:

City/State:                                    Postal Code:

Country:

Tel:                                               Fax:

Website:

E-mail:

Signature:                                    Date:

Please charge my           □ Visa        □ Mastercard        □ JCB

Name on card

Card number                                                                       Security code                                  

Signature                                                       Exp. Date                                     Date

Your company's business:

□ Manufacturer

□ Importer

□ Wholesaler

□ Distributor

□ Dealer

□ Chain Store

□ Other. Please specify:

China Bicycle & E-Bike Top Suppliers (CBES)

Opening up China’s bike industry for international business,  
CBES is a full directory of products and contact details, making it 
easy to get in touch with potential suppliers and manufacturers.

http://www.biketaiwan.com

The Wheel Giant website provides 24-hour international access 
to our comprehensive database of over 20,000 items and 1,700 
manufacturers in the Taiwanese bicycle industry. Make your 
sourcing easier and more efficient.
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